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and  gives  Its  5  mllllan  readers  more  news  in  less  time. 
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Ihroughout  the  week,  news  that  sets  trends  in  a 

Examiner  reporters,  very  sophisticated  City  by  the 

columnists,  editors  and  Bay. 
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break  the  story,  not  just  cover  million  readers  in  Northern 
it,  whether  it’s  a  Silicon  Valley  California  demand, 
spy  ring  or  a  look  Into  the  We’Ire  The  San  Francisco 
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We’re  lifestyle  and  travel  Sunday  paper. 
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LINEUP. 


Now,  the  new  Times  Mirror  National  Marketing  organization  offers 
customized  service. 

In  five  great  markets,  a  variety  of  services  are  available  including; 
noerchandising,  store  checks,  total  and  select  mailings,  split  runs, 
test  marketing,  customized  research  and  market  information. 

Times  Mirror  National  Marketing  offers  research  and  sales 
services  that  put  you  in  touch  with  five  of  the  most  exciting 
markets  in  the  country. 

Our  markets  deliver  quality.  Select  from  the  award  winning 
Delias  Times  Herald,  Denver  Post.  Newsday,  Hartford  Courant, 
and  Los  Angeles  Times.*  Because  it’s  all  part  of  the 
Times  Mirror  family,  your  requests  can  be  handled 
quickly  and  decisions  made  with  one  phone  call. 

It’s  our  way  to  serve  you  better. 

5  GREAT  NEWSPAPERS  SERVING  / 

FIVE  GREAT  MARKETS  L 

TIMES  MIRROR 

NATIONAL  MARKETING  \ 

708  Third  Avenue  m 

New  York,  N.Y  10017  ^ 


OFFICES /MANAGERS 
New  York 

Jim  Robertson  212/1 

Chicago 
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Jack  Findley  214/1 

Detroit 

Dick  McConaghy  313/1 

Lot  Angelei 

Ron  Tossey  213/1 


212/972-9666 


312^22-8666 


214/696-8666 


313/362-8666 


213/393-4037 


305/987-8666 


Dave  Flinn 

San  Frandtco 

Ernest  Pricco 


415/781-8666 


TMNM  repreMPts  Itw  Los  Angalos  Times  In  their  Miami  and  Dallas  offices  only  ...In  Detroit  TMNM  jointly  represents  the  Los  Angeles  Times  with  Scolaro  Media  Rapresentatlvas. 


A  MATTER  OF  TRUST. 

For  little  over  a  year,  the  Wellness  Program 
of  the  Times  Publishing  Company  has  offered 
the  Staffer  Outside  Support  system,  a  free, 
confidential  counseling  resource  and  referral 
service,  to  fulltime  and  part-time  staffers, 
retirees  and  their  dependents. 

SOS  has  already  been  used  by  108  partici¬ 
pants;  they’ve  made  more  than  400  visits  to  the 
SOS  office,  which  is  outside  the  company  and 
manned  by  professionals  who  are  paid  by  the 
company  but  who  keep  the  confidences  of 
staffers  from  the  company.  They’ve  used  the 
service  to  help  resolve  emotional  and  family 
problems,  stress-related  work  situations  and 
legal  and  hnancial  matters. 

Little  else  is  known  about  SOS  participants. 

In  fact,  anonymity  is  a  key  asset  of  the  program. 
All  records  are  treated  as  medical  records 
and  governed  by  the  rules  of  client/agency 
confidentiality. 

As  an  earned  dividend  for  staffers  of  the 
St.  Petersburg  Times  and  Evening  Independent 
and  their  subsidiaries,  SOS  has  already  proven 
valuable  to  participants.  In  a  voluntary  and 
anonymous  survey,  every  respondent  said  he 
or  she  would  recommend  the  service  to  others. 

Through  SOS,  we’re  working  together  to 
create  a  healthier  and  happier  workplace  in  an 
atmosphere  that  respects  personal  privacy.  For 
the  Times  Publishing  Company  and  its  staff, 
it’s  a  matter  of  trust. 

Petersburg  (Sitngg 

Evening  Independent 
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NOVEMBER 

12- 17— Society  of  Professional  Journalists,  Sigma  Delta 

Chi,  Annual  Convention,  Hyatt  Regency,  Indianapolis. 

13- 15 — Washington  Journalism  Center,  Conference  for 

Journalists,  Drugs  In  America:  Criminal  and  Social  Issues,  Watergate 
Hotel,  Washington,  D  C. 

15-16 — Pacific  Northwest  Dally  Newspaper  Editorial  Writers 

Conference,  Airport  Sheraton,  Portland. 

27 — Washington  Journalism  Center,  What  We  know  and  Don’t 
Know  About  the  Weather,  Watergate  Hotel,  Washington,  D.C. 
27-30— Associated  Press  Managing  Editors  Conference 

Hyatt  Regency,  Miami. 


DECEMBER 


11-13— Washington  Journalism  Center,  Conference  for  Journalists, 
The  Economic  Outlook  for  1985,  Watergate  Hotel,  Washington,  D.C. 


SeminarsIWorkshopsIClinics 

NOVEMBER 


1- 3 — Southern  Graphic  Arts  Congress,  Seminar  Program, 

Orange  County  Civic  Center,  Orlando. 

2- 3 — California  Newspaper  Publishers  Association,  Inside 

Classified  Sales  Seminar,  Royal  Oak  Motor  Hotel,  San  Luis  Obispo,  Calif. 
4-14 — American  Press  Institute,  Classified  Advertising 

Managers,  Reston,  Va. 

7-8— New  England  Newspaper  Association,  Shared  Mail 

Workshop,  Howard  Johnson  57,  Boston. 

9— New  England  Newspaper  Association,  Copy  Editing 

Workshop,  Sheraton-Lincoln  Hotel,  Worcester,  Mass. 

11- 16— Poynter  Institute  for  Media  Studies,  Writing 

Center:  Reviews  and  Criticism,  St.  Petersburg. 

12- 14 — ANPA,  ASNE,  APME,  Leadership  in  the  Newsroom 

Workshop  for  Editors,  Sheraton-Dallas  Hotel  and  Towers  Dallas. 
12-16— ANPA,  Hands-on-Seminar,  Advanced  Offset  Press 
Operations,  The  Newsroom  Center,  Reston,  Va. 

14 —  New  England  Newspaper  Association,  Newspaper  in  Education 
Workshop,  Kennedy  Middle  School,  Natick,  Mass. 

15 —  New  England  Newspaper  Association,  National  Advertising 
Seminar,  Marriott,  Newton,  Mass;  and  Workshop  on  Ouality  Control 
in  Newspaper  Production,  Lawrence  Eagle-Tribune,  North  Andover,  Mass 

16- 18— Mid  America  Press  Institute.  Feature  and  Selections, 

Radisson  Hotel,  St.  Louis. 

17- 18 — Oklahoma  Press  Association  Clinic,  Lincoln  Plaza 

Convention  Center,  Oklahoma  City 

25- 30 — American  Press  Institute,  Marketing  the  Daily 

Newspaper,  Reston,  Va. 

26- 30— ANPA,  Hands-on-Seminar,  Newspaper  Color  Separation 

Techniques,  The  Newsroom  Center,  Reston,  Va. 

DECEMBER 

1 — Hoosier  Press  Association,  Newsroom  Seminar,  Convention 
Center,  Indianapolis. 

2- 6 — Poynter  Institute  for  Media  Studies,  Newspaper 

Design:  Artists  and  Illustrations,  St.  Petersburg  Calif. 

2-12— American  Press  Institute,  News  Editors  and  Copy 

Desk  Chiefs,  Reston,  Va. 

3- 5— ANPA/ICMA/NPRA,  Managing  People  in  the  Circulation 

Department,  Brown  Palace  Hotel,  Denver. 

9-14— America  Press  Institute.  Effective  Writing  and 

Editing,  Kellogg  West,  Pomona,  Calif. 

9- 13 — America  Press  Institute,  City  Editors,  Reston  Va. 

10- 12— ANPA/INPA,  Management  Skills  for  Newspaper  Promotion 

Back  Bay  Hilton  Hotel.  Boston. 

10-14— ANPA,  Hands-on  Seminar,  Offset  Press  Operations 
The  Newspaper  Center,  Reston,  Va. 

16-21— American  Press  Institute,  Picture  Editors  and 
Chief  Photographers,  Reston,  Va. 
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SU^  COAL  AND  CATTLE.  Powder  River  Basin  has  been  called  cattle  country 
and  coal  country.  And  a  lot  of  people  call  it  home.  People  like  Dwight  Knott. 

"I’ve  got  a  special  reason  to  love  Wyoming.  My  family  homesteaded  this 
land.  So  when  Sun  Company  came  here  to  build  the  Cordero  coal  mine  we  won¬ 
dered  about  the  future  of  the  land.  And  the  cattle. 

"But  Sun  also  started  a  Land  Reclamation  and  Research  Center.  Today  our 
experiments  are  making  sure  the  land  and  cattle  are  in  better  shape  than  ever. 

"I  run  the  place.  So  I’m  part  of  Sun’s  future.  And  Wyoming’s.” 

At  Sun  we  think  putting  our  energy  back  Into  the  land  is  just  as  important 
as  getting  it  out. 


The  4th  Estate 


By  Doug  Borgstedt 


•YOU  MEAM  THERE'S  HO  RAPK,  MURPERS, 
FIRES,  KIPNAPIHQ5  OR  PLANE  CRASHES  TOPAY-? 
MCiOD- what'll  we  do  for  NEWT-?* 


Canada  Guild  ok’s  pact 

A  new  collective  agreement  giving  a  6%  wage  increase 
to  editorial,  circulation  and  maintenance  personnel  at  the 
Toronto  Globe  and  Mail  was  ratified  Oct.  7  by  members  of 
the  Southern  Ontario  Newspaper  Guild. 

The  one-year  agreement,  retroactive  to  July  1,  1984, 
also  includes  some  health  and  safety  requirements;  a  vi¬ 
sion-care  plan,  extra  pay  for  lower  paid  workers  and 
maternity  leave  improvements. 

Under  the  new  contract,  reporters  and  photographers 
with  five  years’  experience  will  be  paid  $658.%  weekly 
and  copy  editors  will  receive  $668.96.  Union  spokesper¬ 
son  Dan  Westell  said  77%  of  reporters  in  Toronto  and  50% 
of  copy  editors  now  receive  merit  pay  in  excess  of  the 
basic  rate. 

The  new  contract  provides  for  the  newspaper  to  test  all 
video  display  terminals  used  by  union  members  for  radia¬ 
tion  safety. 

Consultant:  Readers  don’t 
care  about  endorsements 

Readers  don’t  like  their  newspapers  to  endorse  political 
candidates,  a  consultant  says. 

“Editors  will  tell  us  that  endorsements  are  a  reader 
service.  Readers  tell  us  it  is  arrogance,  that  the  public 
doesn’t  need  to  be  told  by  a  newspaper  how  to  vote,’’ 
Belden  Associates  executive  vice  president  Tom  Holbein 
said. 

Surveys  show  that  while  readers  disapprove  of  endorse¬ 
ments,  they  strongly  favor  USA  Today-s[y\e  editorial 
pages  with  opposing  views  presented  side-by-side,  Hol¬ 
bein  told  the  37th  annual  meeting  of  the  Institute  of  Con¬ 
trollers  and  Finance  Officers  in  Vancouver  Oct.  16. 

Asked  about  political  endorsements,  49%  said  they  dis¬ 
approve,  35%  approve  and  16%  had  no  opinion. 

Questioned  about  side-by-side  editorials  taking 
opposing  views,  the  results  were  much  more  lopsided. 
More  than  half  —  52%  —  said  they  liked  the  idea  “very 
much,’’  19%  “somewhat,”  and  only  13%  “not  much.” 
Again,  16%  were  undecided  or  had  no  opinion. 

Anti-smoking  campaign 
condemns  newspapers 

A  Canadian  anti-smoking  coalition  has  kicked  off  a  ma¬ 
jor  campaign  —  including  a  full-page,  $20,000  ad  in  the 
Toronto  Globe  and  Mail  —  condemning  newspapers  for 
carrying  cigarette  and  tobacco  ads. 

In  the  Globe  and  Mail  ad,  the  Non-Smokers  Rights 
Association  accused  newspapers  of  violating  theCanadian 
Code  of  Advertising  Standards,  which  prohibits  advertise¬ 
ments  which  might  encourage  “unsafe  or  dangerous” 
practices. 

Globe  and  Mail  general  manager  Douglas  Evans  denied 
that  publishers  were  violating  the  code. 

While  smoking  is  unhealthy  and  unsafe,  he  told  a  repor¬ 
ter  for  his  paper,  it  would  be  “highly  inappropriate  for  the 
Globe  and  Mail  to  ban  advertisements  promoting  legally 
accepted  products.” 

Rather  than  attacking  publishers,  Evans  added,  the  anti¬ 
smoking  group  should  concentrate  its  lobbying  efforts  on 
the  federal  government. 

The  Non-Smokers  Rights  Association  also  said  it  plans 
to  write  letters  to  the  publishers  of  about  40  daily  newspap¬ 
ers,  urging  them  to  drop  cigarette  and  tobacco  ads. 
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THREE  $5,000  PRIZES 


will  be  §iven  by  the  Mollie  Parnis  Livingston 
Foundation  for  the  best  1984  print  or  broadcast 
coverage  of  local,  national  and  international 
news  by  journalists  aged  34  and  younger 
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1983  muiens 

Local  Reporting 

Daniel  R.  Biddle.  Flilladelphla  Inquirer 
!>iaUoaal  Reporting 
Barry  Siegel,  Los  Angeles  77/nes 
Intematlonai  Reporting 
Rick  Atkinson,  Kansas  City  Times 


The 

Livingston 

Awards 


and  further  develop  the 
abilities  of  young  journalists. 

PROCEDURE:  .All  decisions  are  made  on  the  basis  of  a  single  news 
report.  In  series,  one  segment  will  be  con^dered  for  the  pite.  but  up 
to  six  ottiCTS  may  be  submitted  for  context.  Organizations  may  apply 
for  individuals,  or  Individuals  may  awJly  on  llielr  own.  Tbe  deadline  for 
1984  entries  b  Febmary  15. 1985.  AppUcation  fonns  may  be  obtained 
from  Charles  R.  Ebendiath,  Executive  Dhmor.  The  Livingston 
Awards.  The  University  of  Michigan,  Ann  .Arbor,  Michigan  48109. 
Tblephone:  (313)  7644)420. 
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Codes  of  ethics 


The  subject  of  ethics  in  this  business  has  always  attracted  atten¬ 
tion  wherever  news  people  gather  but  in  the  last  few  years  the 
discussion  has  become  more  penetrating  and  intense.  It  prompted 
E&P  to  note  in  May  following  the  last  meeting  of  the  American 
Society  of  Newspaper  Editors  that  “the  public  does  not  know  of  the 
soul-searching  examinations  editors  apply  in  order  to  prevent”  the 
recurrence  of  rotten  apples  in  their  midst.  “No  one  can  observe  the 
discussions  of  editors  and  publishers  without  being  impressed  by 
their  dedication  to  serving  their  readers  honestly  and  fairly.” 

Proof  of  this  appears  in  the  October  issue  of  “The  Bulletin”  of 
ASNE.  More  than  50%  of  its  32  pages  is  devoted  to  articles  and 
debates  on  ethical  problems  and  principles.  We  recommend  it  to  the 
attention  of  all  newspaper  people  from  the  publishers’  and  editors’ 
offices  on  down  the  line.  If  an  editor  is  not  fortunate  enough  to  be  an 
ASNE  member  he  or  she  should  get  a  copy  somehow  and  read  it. 

The  lead  article  discusses  the  exercise  “Put  yourself  in  the  editor’s 
chair”  which  several  large  newspapers  have  employed.  Others 
should  copy.  “You  have  sensitized  me  to  your  dilemmas”  typified  the 
responses  fi’om  readers  who  became  aware  that  editors’  choices  are 
not  always  easy  ones. 

There  is  a  debate  in  print  between  John  C.  Quinn  and  Eugene  C. 
Patterson  on  whether  a  newspaper  should  have  its  own  written  code 
of  ethics.  We  lean  to  Patterson’s  negative  position  but  the  arguments 
of  both  should  be  read. 

Finally,  Frank  McCulloch,  executive  editor  of  McClatchy  News¬ 
papers,  Sacramento,  takes  a  fresh  look  at  ASNE’s  “Statement  of 
Principles”  and  concludes  “it  is  a  remarkable  document  prescribing  in 
more  than  500  words  an  attainable  course  of  highly  ethical  journalis¬ 
tic  behavior.” 

McCulloch  condenses  those  “Principles”  into  19  simple  “guide¬ 
lines,”  some  of  which  follow: 

Accept  and  be  faithful  to  a  responsibility  under  the  First  Amend¬ 
ment  to  inform  the  people; 

Maintain  high  integrity; 

Defend  freedom  of  the  press  against  all  threats; 

Insist  that  the  public’s  business  be  conducted  in  public; 

Avoid  both  impropriety  and  conflict  of  interest,  as  well  as  the 
appearance  of  either; 

Keep  the  news  report  accurate,  free  from  bias,  in  context,  and  with 
all  sides  presented  fairly; 

Be  impartial,  but  not  unquestioning; 

Clearly  distinguish  between  news  and  opinion; 

Respect  the  individual  rights  of  those  involved  in  the  news; 

Correct  promptly  all  errors  of  fact; 

Give  those  publicly  accused  an  early  opportunity  to  respond; 

Honor  at  all  costs  pledges  of  confidentiality,  while  simultaneously 
trying  to  avoid  them. 

It  is  a  code  of  ethics,  under  another  name,  to  which  all  newspaper 
editors  could  subscribe. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


with  which  have  been  merged:  The  Journalist  established 
March  22, 1884:  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 
29,  1901;  Advertising,  January  22,  1925. 
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Letters  to  the  Editor 


Scripps:  We  must  keep  a  free  press  free 


Many  of  us  have  reached  con¬ 
clusions  regarding  tv  journalism,  and 
its  ability  to  portray  events  effectively 
in  the  time  pattern  of  the  immediate. 
We  see  tv’s  ability  to  do  this  as  a 
challenge  to  newspapers. 

Long  ago  we  found  a  way  to  do 
away  with  stale  news. 

Our  family  archives  are  document¬ 
ed  by  journalists  from  the  mists  of  the 
past,  and  unlike  many  numerous  and 
inaccurate  third  hand,  word  of  mouth 
myths  and  exaggerations,  ancestors 
of  mine  recorded  achievements  of 
worthwhile  substance. 

‘The  Chicago  Tribune — The  Rise 
of  a  Great  American  Newspaper”  by 
Lloyd  Wendt  (1979  Rand  McNally) 
refers  to  a  John  Locke  Scripps  (my 
great,  great  grandfather)  who  in  1848 
acquired  a  one-third  interest  in  the 
Tribune,  which  on  March  22,  1848, 
received  its  first  telegraphic  dispatch, 
going  on  from  there  to  develop  instant 
communication  by  morse  code  tele¬ 
graph  lines  to  cover  the  Civil  War  and 
the  famous  Lincoln  Douglas  de¬ 
bates — all  of  which  made  history. 

My  grandfather  and  namesake 
E.W.  Scripps,  a  direct  descendent  of 
John  Locke  Scripps  went  on  to  De¬ 
troit  with  his  brothers  to  found  the 
Detroit  News ,  splitting  off  from  them 
in  turn  to  found  what  was  then  the 
group  operated  Scripps  McRae  news¬ 


papers,  headquartered  at  Cincinnati, 
Ohio. 

Realizing  that  independent,  free 
newspapers  were  under  the  monopo¬ 
listic  Associated  Press,  he  founded 
United  Press  as  a  separate,  free  enti¬ 
ty.  My  father  took  over  in  1909  at  the 
early  retirement  of  my  grandfather,  to 
bring  Scripps  McRae  from  300,()00 
circulation  to  over  3,000,000  circula¬ 
tion  at  the  time  of  his  early  death,  in 
1921. 

Those  early  days,  to  the  mid-six¬ 
ties,  were  the  glory  years  for  the  truly 
objective  newspapers  which  Scripps 
journalism  provided. 

Without  belaboring  the  point  I  am 
making — the  crying  necessity  today 
of  a  truly  non-monopolistic  press  in 
the  true  spirit  of  the  First  Amendment 
to  our  constitution — all  of  the  well  in- 
tentioned  regulations  of  the  FCC  and 
all  of  our  large  listening  audience  at¬ 
tributed  to  those  who  control  the  net¬ 
works — all  of  this  is  an  empty  dream 
when  the  true  power  of  granting  or  not 
granting  broadcasting  licenses  rests 
with  any  politically  appointed 
authority. 

The  spirit  of  freedom— our  very 
democratic  process — is  basically  in 
danger  when  the  press,  both  electron¬ 
ic  and  printed,  is  subject  to  the  eco¬ 
nomic  pressures  that  government  can 
now  bring  into  play. 


Least  subject  to  political  pressures. 
United  Press,  which  serves  both  the 
printed  and  electronic  media,  should 
be  supported  to  the  extent  necessary 
for  it  to  be  economically  viable. 

What  to  do? 

Technologically  it  is  now  possible, 
through  the  non-scarcity  of  broadcast 
and  tv  channels,  as  well  as  through 
cheap  satellite  receivers  and  cheap 
satellite  up  links,  to  provide  as  many 
news  sources — if  not  more — than 
ever  existed  in  the  past  for  the  print 
media. 

The  Greatness  of  America  was  evi¬ 
dent  in  the  Golden  Era  when  a  man 
could  start  a  newspaper  with  a  hand¬ 
ful  of  type  and  a  very  modest  outlay  of 
capital. 

Let  us  release  this  full  untapped  po¬ 
tential  by  opening  all  the  airwaves 
which  can  be  opened,  fighting  mo¬ 
nopoly  of  information  wherever  it  ex¬ 
ists.  We  will  undergo  some  prelimi¬ 
nary  chaos  in  the  process  of  correct¬ 
ing  the  evils  of  the  present  system, 
but  we  will  regain  our  freedom  and 
rebuild  America  in  the  process. 

I  believe  that  in  the  re-birth  of  a 
free  press,  and  the  accompanying  free 
tv  concept,  we  will  enjoy  the  best  of 
the  two  worlds. 


E.W.  Scripps 


Wants  “Best  Censored”  story  entries 


Your  readers  are  invited  to  partici¬ 
pate  in  a  national  media  research  proj¬ 
ect  to  compile  ‘‘The  Ten  Best  Cen¬ 
sored  Stories  of  1984.” 


Wrong  identification 

Faith  and  I  appreciate  the  item  in 
the  September  29th  issue  about  our 
purchase  of  Oologah  Lake  Leader. 

The  article  identifies  me  as  “a 
Pulitzer-Prize  winner  at  the  Kansas 
City  Star.”  Wrong.  I  was  a  member  of 
the  staff  that  won  the  General  Local 
Reporting  prize  in  April  1982  for 
coverage  of  the  Hyatt  Regency  Hotel 
sky  walks  collapse.  That  was  truly  a 
team  effort  and  while  my  small  role  in 
it  will  always  be  one  of  my  proudest 
accomplishments,  in  no  way  was  it 
anything  for  which  I  should  be  singled 
out.  I  can  think  of  several  individuals 
in  that  extremely  talented  group  who 
deserve  special  credit,  but  not  myself. 

John  M.  Wylie  II 
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They  can  help  the  public  learn  more 
about  what  is  happening  in  its  society 
by  nominating  stories  they  feel  should 
have  received  more  coverage. 

The  deadline  for  nominations  for 
the  ninth  annual  effort  of  Project  Cen¬ 
sored  is  February  1,  1985. 


To  nominate  a  ‘‘censored”  story  of 
1984,  readers  should  send  a  copy  of 
the  story,  including  the  source  and 
date,  to  Dr.  Carl  Jensen,  Project  Cen¬ 
sored,  Sonoma  State  University, 
Rohnert  Park,  California  94928. 

Carl  Jensen 


Puzzled? 

Get  Your  Circulation  Off  Square  One  With  NYT  Puzzles 

“We  carry  the  daily  and  Sunday  puzzles  of  The  New  York  Times 
and  there's  no  question  that  th^re  good  and  tough.  But  they 
never  have  a  mistake.  They  are  strong  reader  attractionsr 

Jim  Banows,  Assistant  Manasins  Editor,  Las  lAesas  Sun,  Las  Mesas,  Nev 

Crossword  puzzles  from  The  New  York  Times  available  daily  and  Sun.  from 

SiTC»u.pimMs.sw«io^ 

200  PaiK  Avenue,  New  York,  N.Y  10166 
To  order  call  Chuck  Weiss  212-972-1070/Paul  FirKh  213-852-1579. 
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A  newspaper  majority  for  Reagan 

E&P’s  Quadrennial  Presidential  Poll  shows  that  381  dailies 
support  Reagan;  62  support  Mondale;  and  216  are  uncomntitted 


By  Andrew  Radolf 

As  the  presidential  election  enters 
its  final  days,  President  Reagan  has 
received  editorial  endorsements  from 
57.7%  of  responding  daily  newspap¬ 
ers  compared  to  9.4%  supporting 
former  Vice  President  Walter  Mon¬ 
dale,  according  to  Editor  & 
Publisher’s  quadrennial  poll. 

Libertarian  Party  candidate,  David 
Breland,  was  endorsed  by  one  news¬ 
paper,  Hartford  City  (Ind.)  News- 
Times  with  2,776  daily  circulation. 

Another  32.7%  of  responding 
newspapers,  or  216  dailies,  stated 
they  were  either  uncommitted  or  do 
not  endorse  presidential  candidates. 

President  Reagan’s  57.7%  of  en¬ 
dorsements  amounted  to  381  dailies 
out  of  the  660  newspapers  responding 
to  the  poll,  while  Mondale’s  9.4%  sup¬ 
port  came  from  62  newspapers. 

In  all,  the  President  enjoyed  an 
edge  of  6.3  to  1  in  political  endorse¬ 
ments  by  newspapers. 

In  terms  of  circulation,  however, 
Reagan’s  margin  over  Mondale  was 
only  about  2.4  to  1. 

The  newspapers  supporting  Ronald 
Reagan’s  re-election  have  daily  sales 
totaling  18,357,512,  or  51.6%  of  the 
.660  respondents’  total  circulation  of 
'35,537,209. 

Mondale’s  62  endorsements 
accounted  for  7,568,369,  or  21.3%  of 
the  respondents’  total  daily  sales. 

There  are  1,701  newspapers  in  the 
United  States  with  daily  sales  of 
62,644,603  copies.  The  6^  respon¬ 
dents  account  for  38.8%  of  all  dailies, 
and  their  circulations  come  to  56.7% 
of  the  total  daily  sales  of  all  U.S.  pap¬ 
ers. 

In  terms  of  total  U.S.  dailies, 
Reagan’s  endorsements  represented 
22.4%  of  all  newspapers  and  29.3%  of 
all  circulation. 

Mondale’s  endorsements  repre¬ 
sented  3.6%  of  all  U.S.  dailies,  and 
12%  of  total  circulation. 

The  216  newspapers  remaining 
uncommitted  or  with  policies  of  not 
endorsing  candidates  have  a  com¬ 


bined  circulation  of  9,611,058.  In 
1980,  440  newspapers,  or  43.4%,  re¬ 
mained  uncommitted,  but  their 
circulation  was  slightly  less  at 
9,140,940. 

President  Reagan’s  381  endorse¬ 


ments  are  less  than  he  received  in 
1980,  when  444  newspapers  with  over 
19  million  circulation  supported  his 
election.  But  his  57.7%  of  endorse¬ 
ments  is  much  greater  than  when  he 
(Continued  on  page  10) 
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A  state-by-state  lineup  of  daily  newspaper  endorsements 


UNCOMMITTED 

REAGAN  MONDALE  OR 

DO  NOT  ENDORSE 

No.  of  No.  of  No.  of 


Papers 

Circulation 

Papers 

Circulation 

Papers 

Circulation 

Alabama 

to 

201.693 

0 

00.000 

2 

14,377 

AlasKa 

0 

00.000 

0 

00,000 

2 

21.790 

Arizona 

6 

416.953 

1 

4.892 

2 

37,200 

Arkansas 

6 

101,620 

1 

6,206 

5 

61.428 

California 

42 

1,361,847 

4 

245,641 

18 

1.865.087 

Colorado 

12 

699,375 

1 

3,727 

2 

54.380 

Connecticut 

1 

218,415 

2 

54,562 

4 

89.343 

Delaware 

0 

00,000 

0 

00.000 

0 

00,000 

Dist.  of  Columbia 

1 

100,000 

1 

768,288 

1 

1.332.974 

Florida 

8 

981,266 

5 

706.449 

6 

69.906 

Georgia 

14 

383.889 

1 

221,401 

1 

12.348 

Hawaii 

2 

33,945 

0 

00,000 

1 

9,545 

Idafio 

2 

24,187 

1 

8.763 

2 

44,875 

Illinois 

17 

1,731,417 

1 

1.460 

6 

48,172 

Indiana 

13 

385,410 

1 

3,781 

6 

48,172 

Iowa 

5 

111,473 

2 

258,439 

7 

67.061 

Kansas 

20 

252,003 

1 

8,247 

7 

68,636 

Kentucky 

6 

78,503 

2 

317,036 

4 

39,403 

Louisiana 

2 

20,735 

0 

00.000 

1 

6,815 

Maine 

0 

00,000 

0 

00,000 

0 

00.000 

Maryland 

2 

53,208 

0 

00,000 

3 

427,912 

Massachusetts 

11 

557,482 

4 

569,078 

3 

244.220 

Michigan 

13 

161,282 

1 

631,087 

3 

25,915 

Minnesota 

3 

44,384 

3 

473.407 

5 

394,704 

Mississippi 

3 

54,546 

2 

43,015 

5 

79.534 

Missouri 

11 

840,794 

1 

230,025 

8 

53.651 

Montana 

1 

3.666 

0 

00,000 

2 

56,735 

Nebraska 

7 

206.041 

1 

35,177 

3 

33,210 

Nevada 

1 

101.963 

0 

00.000 

1 

2.475 

New  Hampshire 

3 

106,451 

1 

20,851 

0 

00.000 

New  Jersey 

2 

139.142 

2 

114,619 

6 

201,868 

New  Mexico 

6 

139,719 

1 

2,777 

2 

23,317 

New  York 

11 

2,508,108 

6 

1,136,355 

8 

2,238,832 

North  Carolina 

4 

131.794 

2 

33,171 

13 

320,143 

North  Dakota 

2 

62.650 

0 

00,000 

1 

10,179 

Ohio 

22 

1,076,175 

2 

53,310 

14 

153.063 

Oklahoma 

13 

502,647 

0 

00,000 

5 

67,895 

Oragon 

8 

349,955 

1 

28,016 

1 

58.581 

PennsyNania 

9 

265.243 

2 

830,517 

14 

257.617 

Rhode  Island 

4 

260.837 

1 

9,377 

0 

00,000 

South  Carolina 

3 

207,090 

0 

00,000 

5 

77,215 

South  Dakota 

3 

47,413 

0 

00.000 

1 

13.206 

Tennessee 

6 

150,068 

1 

122,961 

5 

52,940 

Texas 

36 

1,866.835 

1 

145.652 

11 

362,607 

Uah 

1 

31,652 

0 

00,000 

5 

202,495 

Vemxxit 

1 

9,329 

0 

00,000 

0 

00,000 

Virginia 

9 

355  819 

0 

00,000 

4 

88.137 

Washington 

S 

484,458 

1 

25,963 

2 

92,328 

West  Virginia 

6 

173,426 

2 

53.851 

2 

22.905 

Wisconsin 

6 

282,096 

3 

348,699 

4 

104,719 

Wyoming 

2 

13,501 

0 

00,000 

1 

7,515 

Totals 

381 

18,357,512 

62 

7,568,639 

216 

9.611.058 

Percentages 

57.7% 

51.6% 

9.4% 

21.3% 

32.7% 

27.0% 

Presidential  poll 

(Continued  from  page  9) 


ran  four  years  ago  and  received  43.8% 
support  from  newspapers. 

Mondale’s  62  newspapers  are  far 
less  than  the  129  that  supported  the 
re-election  of  President  Carter,  but 
their  totals  in  terms  of  circulation  are 
nearly  the  same:  7,568,639  for  Mon¬ 
dale  to  Carter’s  7,812,242. 

But  in  percentages.  Carter  was 
ahead  with  12.7%  of  endorsements  to 
Mondale’s  9.4%. 

President  Eisenhower,  when  he  ran 
in  1952,  received  the  most  endorse¬ 
ments  ever  for  a  presidential  election 
when  933  newspapers,  or  67.3%,  sup¬ 
ported  him.  Those  newspapers’  total 
circulation  of  more  than  40  million 
also  represented  the  most  ever  for  a 
candidate  in  terms  of  daily  sales. 

The  most  endorsements  for  a 
Democratic  candidate  were  the  440, 


/n  all,  the  President 
enjoyed  an  edge  of  6.3  to 
1  in  political 
endorsements  by 
newspapers.  In  terms  of 
circulation,  however, 
Reagan’s  margin  over 
Mondale  was  only  about 
2.4  to  1. 


or  42.4%,  received  by  President  John¬ 
son  in  1964,  and  those  newspapers’ 
nearly  27  million  in  circulation  also 
represented  an  all-time  high  for 
Democrats. 

Johnson’s  re-election  bid  also  was 
the  only  time  that  more  newspapers 
endorsed  the  Democratic  candidate 
over  the  Republican  since  E&P  began 
its  quadrennial  poll  in  1932.  Barry 
Goldwater,  the  Republican  candidate 
in  1964,  was  endorsed  by  359  dailies, 
or  34.7%. 

As  E&P  noted  in  past  stories  on  its 
quadrennial  polls,  when  the  candidate 
backed  by  the  majority  of  dailies  wins 
the  election,  it  is  taken  as  proof  that 
newspapers  wield  considerable 
influence  over  the  electorate.  When 
that  candidate  loses,  it  is  taken  as  a 
sure  sign  that  newspapers  are  out  of 
step  with  the  American  public  and 
have  lost  their  clout. 

President  Reagan  did  better  than 
Mondale  in  all  areas  of  the  country  in 
terms  of  number  of  newspaper  en¬ 
dorsements. 

As  for  circulation.  Mondale 
outpulled  Reagan  in  the  District  of 
Columbia,  Kentucky,  Pennsylvania, 
Minnesota,  Wisconsin,  Michigan, 


Tennessee  and  Massachusetts.  Mon¬ 
dale’s  circulation  strengths  in  those 
states  was  due  mainly  to  his  being 
endorsed  by  their  largest  dailies. 

The  President’s  best  states  in 
numbers  of  endorsements  were  Cali¬ 
fornia  where  he  received  42  and  Texas 
where  he  got  36. 

In  circulation,  Reagan’s  best  states 
were  New  York  where  his  endorsing 
newspapers  total  over  2  million  daily 
sales  and  Texas  where  their  circula¬ 
tions  exceed  1.8  million. 

Mondale’s  best  states  with  regard 
to  number  of  newspapers  were  New 
York  with  6  and  Florida  with  5.  As  for 
circulation.  New  York  was  also  his 
best  state  with  over  1.1  million  fol¬ 
lowed  by  Pennsylvania  with  830,517. 

Among  the  newspapers  supporting 
Reagan’s  re-election  are  New  York 
Daily  News,  New  York  Post,  Chicago 
Tribune,  Chicago  Sun-Times,  Miami 
Herald,  San  Diego  Union,  San  Fran¬ 
cisco  Examiner,  Dallas  Morning 
News,  Houston  Post,  Milwaukee 
Sentinel,  Atlanta  Journal,  Denver 
Post,  Denver  Rocky  Mountain  News, 
Portland  Oregonian,  Seattle  Times, 
Seattle  Post-Intelligencer  and 
Omaha  World  Herald. 

In  backing  Reagan,  the  New  York 
Daily  News  cited  improvements  in 
the  economy  under  his  tenure  and  the 
“sense  of  self  and  self-confidence 
that  Reagan  has  helped  inculcate  in 
Americans.’’ 

The  Omaha  World  Herald  praised 
“Reagan’s  vision  of  an  industrious, 
decent  America  embodying  tradition¬ 
al  values’’  while  the  Miami  Herald 
cited  his  being  an  “extraordinary 
leader”  and  his  “brave  stands  on 
tough  issues  such  as  free  trade  and 
immigration  reform  —  issues  on 
which  Mr.  Mondale  has  yielded  to 
pressure  groups.” 


The  Minneapolis  Star 
and  Tribune  stated,  “Our 
hopes  for  Mondale  are 
greater  than  our  hopes 
for  Reagan.  Our  fears 
about  Reagan  are  greater 
than  our  fears  about 
Mondale.” 


Among  the  newspapers  lining  up 
for  Mondale  were  the  New  York 
Times,  Washington  Post,  Boston 
Globe,  Philadelphia  Inquirer,  Phi¬ 
ladelphia  Daily  News,  Detroit  Free 
Press,  Minneapolis  Star  and  Tribune, 
Milwaukee  Journal,  Atlanta  Con¬ 
stitution,  Oakland  Tribune,  Lousiville 
Times,  Louisville  Courier-Journal, 
Orlando  Sentinel  and  St.  Petersburg 
Times. 


The  New  York  Times  said  that  even 
though  Reagan  “in  some  ways  has 
done  a  good  job,”  it  was  endorsing 
Mondale  because  “much  of  his 
(Reagan’s)  domestic  program  is  re¬ 
pugnant.  Mr.  Reagan  has  punished 
the  poor  and  retreated  from  civil 
rights.” 

The  Washington  Post  stated  it  sup¬ 
ported  Mondale  “enthusiastically 
and  without  apology”  and  also  cited 
“racial  justice  and  fair  treatment  of 
the  poor”  among  its  reasons  for  back¬ 
ing  the  Democratic  candidate. 


The  Miami  Herald’s 
decision  to  endorse 
President  Reagan  for 
re-election  almost  led  to 
the  resignation  of  its 
editor,  Jim  Hampton. 


The  Minneapolis  Star  and  Tribune 
stated,  “Our  hopes  for  Mondale  are 
greater  than  our  hopes  for  Reagan. 
Our  fears  about  Reagan  are  greater 
than  our  fears  about  Mondale.” 

The  Detroit  Free  Press  believes 
that  Mondale  “will  more  accurately 
reflect  the  pluralistic  traditions  that 
have  been  important  to  this  country.” 

The  newspapers  with  a  policy  of  not 
endorsing  presidential  candidates 
included  three  of  the  nation’s  top  fo'  r 
dailies:  the  Wall  Street  Journal, 
which  last  endorsed  a  candidate  in 
1932  when  it  picked  Herbert  Hoover; 
USA  Today,  which  chose  intstead  to 
run  excerpts  from  endorsements  for 
both  candidates:  and  the  Los  Angeles 
Times. 

The  Times  instituted  its  policy  of 
not  endorsing  presidential  candidates 
in  1973  in  an  editorial  stating:  “We 
believe  that  by  abandonning  the  prac¬ 
tice  of  habitual  political  endorse¬ 
ments  for  the  major  offices,  we  shall 
strengthen  the  ability  of  this  news¬ 
paper  to  comment  on  the  issues  and 
the  candidates  in  an  election  with 
impartial  vigor.” 

The  Baltimore  Sun  with  this  elec- 
tion  published  an  editorial 
announcing  to  its  readers  that  it,  too, 
would  no  longer  endorse  presidential 
candidates.  The  Sun  said  its  decision 
“has  little  to  do  with  the  candidates” 
and  a  lot  to  do  with  its  belief  that  the 
best  way  to  serve  its  readers  is  to  “re¬ 
main  independent.” 

Orange  County  Register,  Salt  Lake 
Tribune  and  Salt  Lake  Deseret  News 
also  said  they  are  not  endorsing  a 
candidate  this  year. 

The  Dallas  Times  Herald  also 
decided  not  endorse  a  candidate  this 
year.  “Endorsing  is  optional,”  said 


10 


EDITOR  &  PUBLISHER  for  November  3,  1984 


editorial  page  editor  Jon  Senderling. 
"We  didn’t  feel  comforable  with 
either  candidate.’’ 

Senderling’s  sentiments  were 
typical  of  several  large  newspapers 
which  had  not  reached  a  decision  on 
an  endorsement  by  the  time  E&P’s 
poll  closed  on  Oct.  30.  Among  them 
were  the  Los  Angeles  Herald- 
Examiner,  New  Orleans  Times- 
Picayune/States-Item  and  Houston 
Chronicle. 

The  Detroit  News  and  Newark 
Star- Ledger  were  among  those  dailies 


which  said  they  did  not  plan  to  publish 
their  endorsements  until  the  cam¬ 
paign’s  final  weekend. 

The  Miami  Herald’s  decision  to  en¬ 
dorse  President  Reagan  for  re- 
election  almost  led  to  the  resignation 
of  its  editor,  Jim  Hampton. 

Hampton  had  actually  submitted 
his  resignation  after  Her^d  publisher 
Richard  G.  Capen  overruled  the 
editorial  board’s  decision  to  endorse 
Mondale. 

Capen,  however,  refused  to  accept 
Hampton’s  resignation  and  con¬ 


vinced  the  editor  to  use  his  weekly 
column  to  state  his  position  for  Mon¬ 
dale  and  explain  the  newspaper’s 
endorsement  process  to  readers. 

In  his  column,  Hampton  said  he 
was  disappointed  but  not  angered  by 
the  publisher’s  decision  to  endorse 
Reagan. 

James  K.  Batten,  president  of 
Knight-Ridder  Newspapers,  parent 
company  of  the  Herald,  stated  that 
endorsement  decisions  are  left  up  to 
the  independent  judgment  of  the  com¬ 
pany’s  newspapers. 


Dally  newspapers 
endorsing  Reagan 
Alabama 

Athens  News  Courier 
Dothan  Eagle 
Enterprise  Ledger 
Florence  Times  Dally 
Huntsville  News 
Mobile  Press 
Mobile  Register 
Salma  TImes-Joumal 
Talladega  Daily  Home 
Tuscaloosa  News 

Arizona 

Arizona  Daily  Sun 
Casa  Grande  Dispatch 
Phoenix  Arizona  Republic 
Phoenix  Gazette 
Sierra  Vista  Herald-Dispatch 
Sun  City  News-Sun 

Arkansas 

Arkansas  Democrat 
Benton  Dally  Democrat 
Jacksonville  News 
Mena  Evening  Star 
Stuttgart  Daily  Leader 
West  Memphis  Evening  Times 

California 

Antioch  Ledger 

Brawley  News 

Camarillo  Daily  News 

Colusa  Sun  Herald 

Contra  Costa  Times 

Corona  Independent 

Escondido  Times-Advocate 

Eureka  Times-Standard 

Fontana  Herald-News 

Fullerton  News  Tribune 

Glendale  News-Press 

Imperial  Valley  Press 

Lodi  News-Sentinel 

Los  Angeles  Daily  News 

Madera  Tribune 

Manteca  Bulletin 

Merced  Sun-Star 

Oceanside  Blade-Tribune 

Ontario  Daily  Report 

Orange  Coast  Dally  Pilot 

Paso  Robles  Press 

Pittsburg  Post  Dispatch 

Pleasanton  Valley  Times 

Pomono  Progress  Bulletin 

Redlands  Daily  Facts 

Salinas  Californian 

San  Bernardino  Sun 

San  Clemente  Sun-Post 

San  Diego  Union 

San  Francisco  Examiner 

San  Gabriel  Valley  Tribune 

San  Mateo  Times  and  News  Leader 

San  Pedro  News-Pilot 

Santa  Cruz  Sentinel 

Santa  Maria  Times 

Santa  Monica  Evening  Outlook 

Siskiyou  News 

Southeast  News  Signal 

Torrance  Daily  Breeze 

Ukiah  Daily  Journal 

West  County  Times 

Whittier  Daily  News 

Colorado 
Canon  City  Record 
Colorado  Springs  Sun 


Denver  Post 

Denver  Rocky  Mountain  News 
Fort  Morgan  Times 
Glenwood  Post 
Longmont  Times-Call 
Loveland  Reporter-Herald 
Montrose  Daily  Press 
Pueblo  Chieftain 
Rocky  Ford  Dally  Gazette 
Salida  Mountain  Mail 

Connacticut 
Hartford  Courant 

Olst.  of  Columbia 
Washington  Times 


Florida 
Clearwater  Sun 
Diaro  Las  Americas 
Florida  TImes-Union 
Jacksonville  Journal 
Lake  City  Reporter 
Miami  Herald 
Saint  Augustine  Record 
Tampa  Tribune 

Gaorgla 
Athens  Daily  News 
Atlanta  Dally  World 
Atlanta  Journal 
Augusta  Chronicle 
Augusta  Herald 
Brunswick  News 
Dalton  Citizen-News 
Gainesville  Times 
Gwinnett  Daily  News 
Macon  Telegraph  &  News 
Milledgeville  Union-Recorder 
Statesboro  Herald 
Thomasville  Times-Enterprise 
Warner  Robins  Daily  Sun 

Hawaii 

Hawaii  Tribune-Herald 
Maui  News 

Idaho 

North  Idaho  Press 
Sandpoint  Times-News 

Illinois 
Alton  Telegraph 
Aurora  Beacon-News 
Belvidere  Daily  Republican 
Champaign-Urbana  News-Gazette 
Chicago  Sun-Times 
Chicago  Tribune 
Clinton  Daily  Journal 
Dixon  Evening  Telegraph 
Elgin  Courier-News 
Jacksonville  Journal  Courier 
Macomb  Daily  Journal 
Monmouth  Review  Atlas 
Pekin  Daily  Times 
Springfield  State  Journal-Register 
Sterling  Daily  Gazette 
Taylonrille  Breeze-Courier 
Woodstock  Daily  Sentinel 

Indlarta 

Clinton  Daily  Clintonian 
Columbus  Republic 
Elkhart  Truth 
Greenfield  Reporter 


Greensburg  News 
Huntington  Herald-Press 
Indianapolis  Star 
Kendallville  News-Sun 
Madison  Courier 
Martinsville  Reporter 
Muncie  Star 
Noblesville  Ledger 
Vincennes  Sun-Commercial 

Iowa 

Atlantic  News-Telegraph 
Carroll  Times-Herald 
Fort  Dodge  Messenger 
Marshalltown  Times-Republic 
Sioux  City  Journal 

Kansas 

Abilene  Reflector-Chronicle 
Arkansas  City  Traveler 
Beloit  Daily  Call 
Council  Grove  Republican 
El  Dorado  Times 
Emporia  Gazette 
Great  Bend  Tribune 
Hutchinson  News 
lola  Register 
Lawrence  Journal-World 
Leavenworth  Times 
Liberal  Southwest  Daily  Timas 
Lyons  Daily  News 
Manhattan  Mercury 
McPherson  Sentinel 
Newton  Kansan 
Pittsburg  Morning  Sun 
Pratt  Tribune 
Topeka  Capital-Journal 
Wellington  Dally  News 

Kantucky 
Ashland  Independent 
Bowling  Green  Dally  News 
Fulton  Daily  Leader 
Hopkinsville  Kentucky  New  Era 
Murray  Ledger  and  Times 
Winchester  Sun 

Louisiana 
Minden  Prass-Harakt 
Opelousas  Daily  Work) 

Maryland 

Annapolis  Capital 
Hagerstown  Morning  Herald 
Massachusatts 

Boston  Herald 
Dedham  Daily  Transcript 
Lynn  Evening  Item 
Malden  News 
Marlboro  Enterprise 
Medford  Daily  Mercury 
Melrose  Evening  News 
Salem  Evening  News 
Wakefield  Item 
Worcester  Evening  Gazette 
Worcester  Telegram 

Michigan 

Albion  Evening  Recorder 

Benton  Harbor-St.  Joseph  Herald  Palladium 

Coldwatar  Daily  Reporter 

Escanaba  Dally  Press 

Holland  Sentinel 

Houghton  Daily  Mining  Gazette 

Huron  Dally  Tribune 


Iron  Mountain  Daily  Nows 
Ludinglon  News 
Manistee  News-Advocate 
Menominee  Herald  Leader 
Mount  Clemens  Macomb  Daily 
Traverse  City  Record-Eagle 

Minnesota 
Faribault  Daily  News 
Mankato  Free  Press 
Red  Wing  Republican-Eagle 

Mississippi 
Brookhaven  Daily  Leader 
Meridian  Star 

Pascagoula  Mississippi  Press 

Missouri 

Cape  Girardeau  Southeast  Missourian 

Hannibal  Courier-Post 

Kansas  Oty  Star 

Kansas  Oty  Times 

Lebanon  Dally  Record 

Marshall  Dernocrat-News 

Maryville  Daily  Forum 

Richmond  Daily  Nows 

St.  Louts  Globe-Democrat 

Sedalla  Democrat 

Warrsnsburg  Star-Journal 

Montana 

Livingston  Enterprise 

Nebraska 

Alliance  Times-Herak) 

Beatrice  Daily  Sun 
Grand  Island  Independent 
Holdredge  Dally  Citizen 
Norfolk  Daily  News 
Omaha  World  Herald 
Scottsblutf  Star-Herald 

Nevada 

Las  Vegas  Reviow-Joumal 

New  Hampshire 
Claremont  Times 
Manchester  Union  Leader 
Nashua  Telegraph 

New  Jersey 
Asbury  Park  Press 
Newton  New  Jersey  Herald 

New  Mexico 
Alamogordo  Daily  News 
Albuquerque  Journal 
Farmington  Daily  Times 
Grants  Daily  Beacon 
Lu  Vegas  Optic 
Roswell  OaMy  Record 

New  York 

Auburn  Citizen 
Glen  Falls  Post-Star 
Herkimer  Evening  Telegraph 
Kingston  Dally  Freeman 
Lockport  Union-Sun  &  Journal 
Malone  Telegram 
New  York  News 
New  York  Post 
Olean  Times-Herald 
Poughkeepsie  Journal 
Salamanca  Press 


(Continued  on  page  12) 
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(Continued  from  page  II) 

Daily  newspapers 
endorsing  Reagan 

Mortfi  Carolina 

High  Point  Enterprise 
Mount  Airy  News 
Statesville  Record  &  Landmark 
Winston-Salem  Journal 

North  Dakota 

Fargo  Forum 
Wahpeton  Daily  News 

Ohio 

Alliance  Review 
Bellelontaine  Examiner 
Canton  Repository 
Cleveland  Plain  Dealer 
Columbus  Citizen-Journal 
Columbus  Dispatch 
Coshocton  Tribune 
Dayton  Journal  Herald 
Defiance  Crescent-News 
East  Liverpool  Evening  Review 
Elyria  Evening  Telegram 
Fairborn  Daily  Herald 
Kenton  Times 
London  Madison  Press 
Lorain  Journal 
Mount  Vernon  News 
Newark  Advocate 
Niles  Daily  Times 
St.  Marys  Evening  Ledger 
Sandusky  Register 
Spnngtield  News-Sun 
Wooster  Daily  Record 

Oklahoma 

Blackwell  Journal-Tribune 
Clinton  Daily  News 
Cushing  Citizen 
Duncan  Banner 


Edmond  Evening  Sun 
Enid  Daily  Eagle 
Enid  News 

Muskogee  Phoenix  &  Times  Democrat 
Oklahoma  City  Oklahoman 
Sapulpa  Daily  Herald 
Tulsa  Tribune 
Tulsa  World 

Weatherford  Daily  News 

Oregon 

Baker  Denrracrat-Herald 
Corvallis  World 
Grar  ts  Pass  Courier 
La  Grande  Observer 
Ontario  Argus  Observer 
Portland  Journal  of  Commerce 
Portland  Oregonian 
The  Dalles  Chronicle 

Pennsylvania 

Corry  Evening  Journal 
Doylestown  Intelligencer/Record 
Greensburg  Tribune-Review 
Hazleton  Standard-Speaker 
Johnstown  Tribune-Democrat 
Lebanon  Daily  News 
Norristown  Times  Herald 
Warren  Times-Observer 
York  Daily  Record 

Rhode  Island 

Providence  Bulletin 
Providence  Journal 
Westerly  Sun 

Woonsocket  Call  and  Evening  Reporter 

South  Carolina 

Charleston  News  and  Courier 
Columbia  Record 
Columbia  State 

South  Dakota 

Brookings  Daily  Register 
Rapid  City  Journal 
Yankton  Daily  Press  S  Dakotan 


Tennessee 

Chattanooga  News-Free  Press 
Greensville  Sun 
Johnson  City  Press-Chronicle 
Maryville  Daily  Times 
Morristown  Citizen  Tribune 
Paris  Post-Intelligencer 


Amarillo  Daily  News 
Amarillo  Globe 
Athens  Daily  Review 
Big  Spring  Herald 
Borger  News-Herald 
Corpus  Christ!  Caller 
Corpus  Christ!  Times 
Corsicana  Daily  Sun 
Dalhart  Daily  Texan 
Dallas  Morning  News 
Denton  Record-Chronicle 
Fort  Worth  Star-Telegram 
Galveston  Daily  News 
Henderson  Daily  News 
Hereford  Brand 
Houston  Post 
Kerrville  Daily  Times 
Longview  Morning  Journal 
Longview  News 
Marshall  News  Messenger 
Pecos  Enterprise 
Plainview  Daily  Herald 
Port  Arthur  Nows 
Port  Lavaca  Wave 
San  Angelo  Standard 
San  Angelo  Times 
San  Antonio  Express-News 
San  Antonio  Light 
Seguin  Gazette  Enterprise 
Temple  Daily  Telegram 
Texarkana  Gazette 
Vernon  Daily  Record 
Victoria  Advocate 
Waco  Tribune-Herald 
Wichita  Falls  Record-News 
Wichita  Falls  Times 


Utah 

Provo  Daily  Herald 

Vermont 

St.  Johnsbury  Caledonian-Record 

Virginia 

Bnstol  Herakf-Courier 
Bristol  Virginia-Tennessean 
Covington  Virginian 
Danville  Bee 
Danville  Register 
Harrisonburg  News-Record 
Pulaski  Southwest  Times 
Richmond  Times  Dispatch 
Staunton  Leader 

Washington 

Centralia  Daily  Chronicle 
Ellensburg  Daily  Record 
Mount  Vernon  Skagit  Valley  Herald 
Seattle  Post-Intelligencer 
Seattle  Times 

Mfest  Virginia 

Beckley  Post-Herald 
Bluefield  Daily  Telegraph 
Charleston  Daily  Mail 
Martinsburg  Evening  Journal 
Parkersburg  News 
Wheeling  Intelligencer 


Wisconsin 

Beloit  Daily  News 

Fort  Atkinson  Jefferson  County  Union 
Janesville  Gazette 
Marshfield  News-Herald 
Milwaukee  Sentinel 
Oshkosh  Northwestern 

Wyoming 

Gilette  News-Record 
Sheridan  Press 


Dally  newspapers 
endorsing  Mondale 
Arizona 

Chandler  Arizonan 

Arkansas 

Searcy  Daily  Citiz  en 

California 

Davis  Enterprise 
Modesto  Bee 
Oakland  Tribune 
Tulare  Advance-Register 

Colorado 

Lamar  Daily  News  and  Holly  Chieftain 


New  London  Day 
Torrington  Register  Citizen 

DM.  of  Columbia 

Washington  Post 

Florida 

Fort  Myers  News-Press 
Miami  News 
Orlando  Sentinel 
St.  Petersburg  Times 
West  Palm  Beach  Post 


Georgia 

Atlanta  Constitution 


Idaho 

Moscow  Idahonian 
Illinois 

Paxton  Daily  Record 

Indiana 

Bloomfield  Evening  World 

Iowa 

Burlington  Hawk  Eye 
Des  Moines  Register 

Kansas 

Junction  City  Daily  Union 

Kentucky 

Louisville  Courier-Journal 
Lousiville  Times 

Massachusetts 

Berkshire  Eagle 
Boston  Globe 
Greenfield  Recorder 
Southbridge  News 

Michigan 
Detroit  Free  Press 

Minnesota 
Hibbing  Daily  Tribune 
Minneapolis  Star  and  Tribune 
St.  Paul  Pioneer  Press 


Mississippi 

Greenwood  Commonwealth 
Northeast  Mississippi  Daily  Journal 

Missouri 

St.  Louis  Post-Dispatch 

Nebraska 

Lincoln  Star 

New  Hampshire 

Concord  Monitor 

New  Jersey 

Bridgewater  Courier-News 
New  Brunswick  Home  News 

New  Mexico 

Raton  Range 

New  York 

Adirondack  Enterprise 
Middletown  Times  Herakf-Record 
New  York  Times 
Norwich  Evening  Sun 
Oswego  Palladium  Times 
Staten  Island  Advance 

North  Carolina 
Fayetteville  Times 
Washington  Daily  Nevrs 


Ohio 

Celina  Daily  Standard 
Warren  Tribune  Chronicle 

Oregon 

Medford  Mail  Tribune 

Pennsylvania 

Philadelphia  Daily  News 
Philadelphia  Inquirer 

Rhode  Island 
Pawtuxet  Valley  Daily  Times 

Tennessee 

Nashville  Tennessean 

Texas 

Austin  American-Statesman 

Washington 

Longview  Daily  News 

IVest  Virginia 

Huntington  Herald-Dispatch 
Raleigh  Register 

Mf/scons/n 

Green  Bay  News-Chronicle 
Milwaukee  Journal 
Sheboygan  Press 


Newspapers  endorsing  too  late  to  be  included  in  the  poll 


Sevsral  newspapers,  which 
announced  their  presidential  endorse¬ 
ments  too  late  to  be  included  in  E&P’s 
poll,  have  published  their  endorse¬ 
ments. 


(Wash.)  Journal-American,  Ottum- 
was  (Iowa)  Courier,  LaPorte  (In.) 
Herald-Argus,  Butler  (Pa.)  Eagle  and 
the  Clarksville  (Tenn.)  Leaf- 
Chronicle  all  endorsed  President 
Reagan  to  bring  his  total  to  387  dailies 


St.  Paul  Dispatch  joined  its  sister 
paper,  St.  Paul  Pioneer  Press,  in 
endorsing  Mondale  to  bring  his  total 
to  63  dailies  with  over  7.5  million 


The  Cincinnati  Enquirer,  Bellevue  with  over  18.6  million  daily  circula-  circulation. 


12 


EDITOR  &  PUBLISHER  for  November  3,  1984 


Press  to  Defense  Dept.:  Let’s  meet 

ANPA  president  Richard  Johnson  wants  to  meet  with  Weinberger 
to  discuss  the  detaiis  for  press  coverage  of  miiitary  actions 


The  chairman  of  the  American 
Newspaper  Publishers  Association 
has  sent  a  letter  to  Secretary  of 
Defense  Caspar  W.  Weinberger 
requesting  that  they  meet  to  discuss 
details  for  including  newspapers  in 
contingency  press  pools  for  covering 
military  actions. 

Richard  J.V.  Johnson,  who  is  also 
president  of  the  Houston  Chronicle, 
told  Sec.  Weinberger  that  ANPA 
believes  that  the  Defense 
Department’s  request  for  a  list  of 
eight  newspapers  from  which  a  pool 
reporter  would  be  selected  was  too 
small. 

Johnson  said  ANPA  believes  that 
the  pool  should  have  three  newspaper 
reporters  who  would  be  selected  from 
a  list  of  24  newspaper  organizations. 


Johnson  said  ANPA 
believes  that  the  pool 
should  have  three 
newspaper  reporters  who 
would  be  selected  from  a 
list  of  24  newspaper 
organizations. 


“You’ll  note  that  the  24  newspaper 
organizations  give  nationwide  cover¬ 
age  and  involve  more  than  half  of  U.S. 
daily  newspaper  circulation,’’  John¬ 
son  said. 

He  added  that  the  newspapers  from 
which  the  pool  reporters  are  selected 
should  be  broadly  based. 

The  Pentagon  decided  to  form  a 
contingency  pool  in  response  to  re¬ 
commendations  from  the  Sidle  Com¬ 
mission  on  military-press  relations. 
The  commission  was  formed  after  the 
news  media  protested  the  Defense 
Department’s  decision  not  to  allow 
journalists  to  cover  the  initial  phase  of 
the  invasion  of  Grenada. 

Among  the  Sidle  Commission’s  re¬ 
commendations  were  that  the  military 
draw  up  “voluntary”  guidelines  for 
reporters  covering  combat  and  that  a 
contingency  pool  of  reporters  be 
established  which  could  be  notified 
on  short  notice  when  military 
operations  are  imminent. 

The  original  pool  proposed  by  the 
Pentagon  called  for  11  Journalists 
representing  AP,  UPI,  the  television 


networks  including  CNN,  and  the 
national  weekly  news  magazines. 

ANPA  and  other  newspaper  asso¬ 
ciations  protested  the  Pentagon’s 
decision  to  exclude  newspaper 
reporters  from  the  pool.  They  noted 
that  the  Sidle  panel  had  said  that 
newspapers  should  be  represented  as 
well. 

The  Pentagon  responded  to  the  pro¬ 
tests  by  asking  ANPA  to  draw  up  a  list 
of  eight  major  newspapers  who  would 
be  asked  to  make  reporters  available 
to  the  pool.  The  Pentagon  would  then 
notify  a  reporter  from  one  of  those 
eight  dailies  to  join  the  others  in  the 
pool  in  the  event  a  military  operation 
was  about  to  begin. 

Johnson,  in  an  interview,  said  that 
reporters  selected  for  the  pool  should 
be  “mutually  acceptable”  to  news¬ 
papers  and  the  Pentagon.  He  said 
ANPA  did  not  believe  the  Pentagon 
alone  should  decide  which  newspaper 
reporter  would  be  in  the  pool. 

ANPA  also  sees  “nothing  magic” 
in  the  number  “3”  either,  Johnson 
said,  explaining  that  the  association 
felt  the  size  of  the  contingency  pool 
also  should  be  based  on  “how  much 
room  do  you  have?” 

The  “current  Air  Force  One  pool” 
for  covering  the  President  “has  work¬ 
ed  quite  well,”  Johnson  said  and  sug¬ 
gested  that  it  could  serve  as  a  model 
for  the  Pentagon’s  pool. 

The  24  newspaper  organizations 
sugjgested  by  ANPA  include  11  with 
resident  Pentagon  reporters:  Balti¬ 
more  Sun,  Christian  Science  Moni¬ 


tor,  Times  Mirror  Co.,  Tribune  Co.  of 
Chicago,  New  York  Times  Co.,  Dow 
Jones,  Washington  Post  Co.,  Wash¬ 
ington  Times,  Copley  Press  Service, 
Scripps-Howard  Press  Service,  and 
Newhouse  News  Service. 

Thirteen  other  newspaper  orga¬ 
nizations  suggested  by  ANPA  are: 
Gannett  Co.,  News  America  Publica¬ 
tions,  Knight-Ridder  Newspapers, 


The  “current  Air  Force 
One  poor  for  covering 
the  President  “has 
worked  quite  well,” 
Johnson  said  and 
suggested  that  it  could 
serve  as  a  model  for  the 
Pentagon’s  pool. 


San  Francisco  Chronicle  Publishing 
Co.,  Boston  Globe,  Houston  Chroni¬ 
cle,  Houston  Post,  Milwaukee  Jour¬ 
nal,  Buffalo  News,  Arizona  Republic, 
Cowles  Newspapers  and  A.H.  Belo 
Corp. 

ANPA  noted  that  the  list  “covers 
some  270  daily  newspapers”  with 
about  32  million  daily  circulation,  and 
includes  the  largest  daily,  the  Wall 
Street  Journal,  through  the  29th  larg¬ 
est,  the  Portland  Oregonian. 

The  list  also  covers  the  top  nine 
newspaper  companies  by  circulation. 


Metric  measurement  on  the  way  in  Canada 


Food  editors  of  Canadian  daily  and 
weekly  newspapers  are  moving 
toward  metric  measurements  in  stor¬ 
ies  and  recipes  —  but  only  slowly, 
according  to  a  national  survey  by  a 
Toronto-based  public  relations  firm. 

Though  metric  measurement  has 
been  the  law  of  the  land  in  Canada  for 
some  times,  most  newspapers — both 
English  and  French  language  —  con¬ 
tinue  to  use  both  metric  and  Imperial 
measurements,  the  survey  found. 

“Most  editors  mentioned  the  end  of 
1985,  or  at  least  two  years,  before 
going  completely  metric.  Some  said  it 
would  be  determined  by  the  market,” 
said  Jane  Langdon  of  Crocker  Lang- 
don  Communications  Ltd.,  a  firm 


specializing  in  food  and  consumer 
accounts. 

Some  editors  said  they  would 
change  to  metric  measurements 
“when  legislated”  or  “when  the 
youth  market  has  grown  up,”  Lang¬ 
don  added. 

Whether  in  metric  or  Imperial 
measurement,  recipe  stories  rated 
highest  with  the  food  editors,  the  sur¬ 
vey  found.  Closely  following  in  pop¬ 
ularity  were  consumer  information 
and  stories  about  new  products.  Also 
rated  highly,  the  survey  said,  were 
stories  on  meal  preparation,  cost¬ 
saving  tips,  and  cheap  and  easy-to- 
prepare  foods. 


EDITOR  &  PUBLISHER  for  November  3,  1984 


13 


perception 


CL\»  cquid  pa}  fli^ 


of  graphics 


StoortsNondaiv 


joncs  Sets  Worid  Record 


Jets  Dominate  Chiefs.  28-7 


Noticeably 

Gracious 


;  Giants  Lase  to  Eatics.  24-10 


TMBHm;  Wi)Min.Frc«nPo«rtty  to  'Ma  RjLtne>  t.  Cll./*Ak)n«Tn(rth«r  (^nu.CiS. 


Influenced  by  USA  Today  and  graphics,  newspapers  are 
packed  with  more  information  than  ever  before 


By  Mark  Fitzgerald 

In  the  giddy  days  following  the  ear¬ 
ly  1970s,  when  newspapers  by  the 
hundreds  suddenly  shed  their  good 
gray  lady  looks,  newspaper  graphics 
were  often  big  and  bold  and  powerful 
illustrations. 

That’s  not  enough  anymore,  news¬ 
paper  graphic  artists  and  designers 
said  at  the  annual  Society  of  News¬ 
paper  Design  workshop  in  Toronto 
Oct.  11-13. 

Pushed  by  the  dual  influence  of  a 
new  generation  of  readers  and  the 
success  of  USA  Today,  newspaper 
graphics  are  packed  with  more 
information  than  ever  before,  the 
designers  say. 

“Just  a  big  splash  of  graphics 
doesn’t  satisfy  anymore,’’  New  York 
Times  assistant  manging  editor  Louis 
Silverstein  said. 

“There  is  a  demand  for  extra 
information,  a  fresh  angle.  And  with 
the  emphasis  on  hard  news  that  read¬ 
ers  now  have,  there  is  a  need  to  put 
more  on  a  page  physically.  Hence, 
there  is  less  white  space  available  for 
the  big  graphic,’’  he  added. 

The  demand  comes  from  a  new  kind 
of  newspaper  reader,  Washington 
Times'  design  editor  Gil  Roschuni 
said. 

“Graphics  are  becoming  a  normal 
part  of  newspapers,  primarily 
because  they  are  serving  a  more 
visually  literate  public,  a  public  edu¬ 
cated  on  tv  and  able  to  ‘get’  a  visual 
image  quickly,’’  Roschuni  said. 


Graphics  are  naturally  attractive, 
Roschuni  said,  because  they  resem¬ 
ble  the  way  the  mind  processes 
words,  translating  them  into  images. 

“Graphics  short  cut  that  process,’’ 
he  said. 

They  do  that  best,  the  New  York 
Times’  Silverstein  said,  when  they 
are  what  he  calls  “journalistic 
graphics.’’ 

“These  show  facts  in  a  way  that 
words  or  pictures  could  not  do  alone. 
One  part  content  and  one  part  design 
can  truly  add  up  to  three  in  journalis¬ 
tic  communication,’’  he  said. 

One  reason  readers 
like  USA  Today,  Bubis 
said,  is  that  they  perceive 
the  paper  —  which  rarely 
runs  more  than  44  pages 
—  as  offering  more 
information  than  their 
local  paper. 

A  good  example,  Silverstein  said, 
was  a  New  York  Times  graphic  used 
when  Konstantin  Chernenko  was 
named  Soviet  leader.  A  time  line  illus¬ 
trated  a  chronology  ofU.S.-U.S.S.R. 
relations  since  World  War  II. 

“It  takes  a  difficult  idea  and  tells 
readers  how  it  happened,’’  he  said. 
“These  kinds  of  graphics  are  simple, 
but  useful,  instead  of  always  reach¬ 
ing,  grasping  for  fireworks  in  a  graph¬ 


ic  that  doesn’t  always  elucidate  what 
the  news  is.’’ 

USA  Today  is  responsible  for  much 
of  that  change  in  graphics  thinking, 
Ralph  Bubis  of  the  research  group 
Belden  Associates  told  the  society. 

“It  is  our  opinion  that  USA  Today 
has  influenced  newspapers  more  than 
anything  else  that  has  appeared  in  re¬ 
cent  years,’’  he  said. 

One  reason  readers  like  USA 
Today,  Bubis  said,  is  that  they  per¬ 
ceive  the  paper  —  which  rarely  runs 
more  than  44  pages  —  as  off^ering 
more  information  than  their  local 
paper. 

And  a  big  reason  for  that  perception 
is  not  simply  that  readers  equate 
information  with  story  count,  he  said, 
but  the  many  charts  which  dot  the 
paper. 

It’s  a  trend  that  has  been  picked  up 
by  other  newspapers,  Bubis  said. 

“One  of  the  most  important  reac¬ 
tions  to  USA  Today  has  been  the 
increased  use  of  the  technical  arts  — 
graphics  and  charts,’’  he  said. 

While  papers  need  not  become 
USA  Today  clones,  Bubis  said,  they 
can  adopt  some  of  those  techniques. 

“The  color  weather  map  has  been 
one  of  the  most  adopted  techniques 
across  the  country,’’  he  said  by  way 
of  example. 

Whether  sparked  by  USA  Today’s 
appearance  or  not,  the  rash  of  news¬ 
paper  redesigns  is  also  changing  the 
way  the  industry  uses  graphics,  many 
designers  said  at  the  workshop. 
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Graphics  are  a  large  part  of  the 
extensive  and  recently  completed  re¬ 
design  of  the  Washington  Post,  for 
example. 

For  several  years  before  the  rede¬ 
sign  was  put  in  place,  the  Post  used 
special  sections  and  tabloids  to 
experiment  with  particular  styles, 
Post  art  director  Robert  Barkin  told 
the  society. 


Sometimes,  news¬ 
papers  find,  the  best 
soiution  is  to  ease  back  a 
bit  on  graphics. 


“What  we  did  with  our  tabloids, 
going  back  to  the  late  ’70s  and  early 
’80s,  was  use  them  as  stalking  horses 
for  the  redesign  of  the  broadsheet,’’ 
he  said. 

In  that  way,  the  paper 
experimented  with  large  and 
information-packed  graphics  for  its 
Business  Monday  tabloid  and  with 
more  artsy  and  bold  illustrations  in  its 
Friday  recreation  tab. 

Sometimes,  newspapers  find,  the 
best  solution  is  to  ease  back  a  bit  on 
graphics. 

At  the  New  York  Times,  for 
example,  the  book  review  section  was 
redesigned  away  from  the  impressive 
graphics  that  characterized  it  a  few 
years  ago. 

“Instead  of  trying  to  make  it  a  big 
splashy  thing,  we  went  the  other  way 
to  invite  reading  —  which  is  what  a 
book  review  should  do,’’  assistant 
managing  editor  Silverstein  said. 

Silverstein  designed  the  Times’ 
Sports  Monday  section,  which  has 
been  imitated  far  and  wide. 

“A  lot  of  these  have  started,  and 
almost  all  of  them  are  terrible,’’  Sil¬ 
verstein  said.  “When  they  are  started 
they  are  conceived  as  ad  vehicles  and 
someone  who  is  probably  over¬ 
worked  already  got  the  job.’’ 

The  burgeoning  increase  in  regular 
science  and  technology  sections  will 
further  encourage  the  use  of  news¬ 
paper  graphics,  Belden’s  Bubis  said. 

Recently  launched  science  sections 
in  the  Chicago  Tribune  and  the  Allen¬ 
town  (Pa.)  Call-Chronicle  papers 
have  used  graphics  to  involve  read¬ 
ers. 

The  Allentown  papers,  for 
example,  this  year  published  a  page- 
long  “ supergraphic’’  showing  readers 
how  they  can  forecast  weather. 

Graphics  will  doubtless  further 
boosted  even  more  by  increasing 
computerization  of  design 
departments. 

“Design  departments  in  newspap¬ 
ers  today  are  vast  wastelands  of 


The  Washington  Post's 
new  look 

undercomputerization,’’  the  Wash¬ 
ington  Times’  Roschuni  said. 

While  newspaper  designers  work 
with  Exacto  cutting  knives  and  plastic 
tape,  Roschuni  said,  such  motion  pic¬ 
ture  companies  as  George  Lucas’ 
Lucasfilms  is  developing  computer 
graphics  systems  that  “grows”  art  by 
taking  basic  descriptions  and  produc¬ 
ing  an  image  that  can  be  stopped  at 
any  stage  of  elaboration. 


The  Washington  Post  redesigns. 
See  page  17. 


With  pagination’s  potential  to 
transmit  graphics  directly  from  the 
designer’s  station  to  press,  news¬ 
paper  graphics  editors  must  become 
involved  in  similar  print  software 
development,  Ruschini  said. 


“Graphics  seems  to  be 
this  generation’s  answer 
to  ali  design  problems  — 
Just  as  horizontal  makeup 
was  the  solution  10  years 
ago  and  white  space  25 
years  ago,”  he  said. 


“If  you  don’t  make  your  voice 
heard,  if  you  don’t  go  to  the  ANPA 
(production  show),  if  you  don’t  talk  to 
vendors,  then  solutions  will  be 
imposed  on  you,”  he  said. 

That  was  not  the  only  warning  to 
emerge  from  what  was  otherwise  a 


decidedly  upbeat  workshop. 

The  New  York  Times’  Silverstein 
warned  designers  against  putting  too 
much  stock  in  their  currrent  graphics 
thinking. 

“Graphics  seems  to  be  this  genera¬ 
tion’s  answer  to  ali  design  problems 
—  just  as  horizontal  makeup  was  the 
solution  to  years  ago  and  white  space 
25  years  ago,”  he  said. 


Similarly,  Chicago 
Tribune  art  director  Toni 
Majeri  said  he  saw  a 
dangerous  trend  towards 
uniformity  in  newspaper 
graphics. 


Similarly,  Chicago  Tribune  art 
director  Toni  Majeri  said  he  saw  a 
dangerous  trend  towards  uniformity 
in  newspaper  graphics. 

“I’ve  got  to  wonder  why  so  many 
newspapers  look  like  USA  Today. 
What  has  happened  that  has  homoge¬ 
nized  so  many  newspapers?”  he 
asked. 

And  from  Hay  wood  Blake,  a  Chica¬ 
go  typography  artist,  came  an  evalua¬ 
tion  of  newspapers  that  was  both  a 
warning  and  a  promise. 

‘‘The  changes  in  typographic 
design  in  newspapers  have  been  mod¬ 
erate  —  mayb«  even  timid.  There’s 
more  modular  design,  more  use  of 
grids’’  that  can  be  both 
“beautiful  .  .  .  and  boring,”  he  said. 

Newspapers  could  go  much  farth¬ 
er,  Blake  said. 

“They  should  use  drop  shadows, 
sized  colors,  slot.  Even  bylines  could 
be  actuated  by  graphics,”  he  said. 


USA  Today  to  allow 
tv  in  the  newsroom 
on  election  night 

Gannett  Co.’s  USA  Today  will  pro¬ 
vide  live  coverage  of  its  newsroom 
putting  the  newspaper  together  on 
election  night. 

The  live  coverage  on  Nov.  6  will  be 
provided  by  C-SPAN,  the  Cable  Sat¬ 
ellite  Public  Affairs  Network,  and  will 
run  from  6  p.m.  to  midnight. 

The  cablecast  will  have  “call-in 
segments”  allowing  viewers  to  ques¬ 
tion  editors  and  reporters  as  they 
work  on  developing  stories. 

Callers’  opinions  will  be  included  in 
the  edition.  USA  Today  editor  John 
Quinn  will  assign  a  reporter  to  tally 
the  callers’  views  for  inclusion  in  an 
“Inquiry  Page”  story  on  the  election 
results. 
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Tabloids  —  ugly  ducklings  no  longer 

Design  experts  say  tabloids  are  no  longer  considered  inferior 
to  broadsheet  newspapers  and  can  be  a  plus  to  advertisers 


By  Mark  Fitzgerald 

Tabloids  are  no  longer  journalism’s 
ugly  ducklings,  a  panel  of  graphic  edi¬ 
tors  told  a  recent  Society  of  News¬ 
paper  Design  workshop. 

For  years  tabloids  virtually  as  a 
class  were  considered  far  inferior  to 
broadsheets  in  their  design  and  use  of 
graphics. 

Now,  however,  it  is  frequently  the 
tabloids  whose  design  is  more  artistic 
and  daring,  the  graphics  editors  said. 

That’s  been  the  case  on  the  Wash¬ 
ington  Post,  a  broadsheet  which  has 
launched  a  number  of  regular  tabloid 
sections,  the  paper’s  art  director  said. 

“What  we  did  with  our  tabloids, 
going  back  to  the  late  ’70s  and  ’80s, 
was  use  them  as  stalking  horse  for  the 
redesign  of  the  broadsheet,’’  Robert 
Barkin  said. 

In  fact,  it  sometimes  seems  as  if  the 
Washington  Post’s  tabloids  will  swal¬ 
low  the  broadsheet.  Since  launching 
its  book  review  section  in  the  mid- 
1970s,  the  Post  has  added  a  tabloid 
weekend  leisure  guide,  real  estate 
section,  business  section  and  weekly 
national  edition. 

This  January,  the  Post  will  launch 
its  fifth  in-paper  regular  tabloid. 
Health. 

By  their  very  nature,  tabs  lend 


themselves  to  use  as  regular  or  special 
sections,  Barkin  said. 

“Our  tabloids  are  deliberately 
structured  so  special  interests,  spec¬ 
ial  news  and  special  features  have  a 
rightful  and  logical  place  in  the  news¬ 
paper,’’  Barkin  said.  “It’s  a  lot  easier 
for  us  to  create  a  tabloid  than  to  clear 
out  six  or  eight  or  ten  pages  in  a  broad¬ 
sheet.’’ 

That  characteristic  of  “special¬ 
ness’’  also  allows  a  variety  of  graphic 
approaches,  Barkin  said. 

The  Weekend  tab  on  Fridays,  for 
example,  highlights  its  feature-type 
articles  with  bold  —  and  sometimes 
deliberately  garish  —  colors. 

But  with  the  Business  Monday, 
Barkin  notes,  “We  take  a  more  linear 
approach.  Obviously  not  the  kind  of 
creative  approach  you  can  take  with 
Weekend  or  other  feature  sections.’’ 

And  tabloids  can  be  financially  as 
well  as  artistically  successful,  too, 
Barkin  said. 

“Tabloids  offer  advertisers  some¬ 
thing  they  don’t  get  in  a  broadsheet: 
that  is  a  small  advertiser  can  dominate 
a  tabloid  (page)  as  he  or  she  cannot  in 
a  broadsheet,’’  he  said. 

Business  World,  as  a  freestanding 
tab,  also  allowed  the  Post  to  get  a 
great  deal  of  lucrative  financial 
advertising  which  the  broadsheet  sec¬ 


tion  had  never  been  able  to  attract, 
Barkin  said. 

“It’s  Ben  Bradlee’s  goal  to  have  a 
tabloid  a  day  in  the  paper,’’  he  said. 

When  tabloids  are  the  entire  paper, 
there  is  more  need  for  consistency, 
said  Phil  Nesbitt,  managing  editor  of 
the  Singapore  Monitor  in  Asia. 

At  the  same  time,  however,  Nes¬ 
bitt,  who  redesigned  the  Chicago 
Sun-Times  when  James  Hoge  was  its 
publisher,  warned  that  designers 
must  take  care  not  to  treat  a  tabloid  as 
simply  a  small  broadsheet. 

“A  lot  of  tabloids  try  to  put  too 
much  on  a  page,’’  Nesbitt  said.  “They 
take  a  broadsheeet  page  and  try  to 
shoehorn  it  into  a  tabloid  page.’’ 

The  problem,  he  said,  is  that  in  a 
newspaper  “elements  must  work 
together.’’ 

And  often  the  best  way  to  achieve 
that  is  that  to  give  them  each  the  space 
to  tell  their  story. 

“I  believe  in  simplicity.  Let  the  ele¬ 
ments  speak  for  themselves,”  he 
said. 

At  the  same  time,  consistency  can 
be  overdone,  Nesbitt  said. 

“There  must  be  consistency,  but 
you  can’t  say  ’Food’  or  ‘Fashion’  in 
the  same  style  you  say,  ‘Terrorism  in 
Beirut.’” 


A  graphic  artist  in  the  newsroom 


Graphic  artists  need  to  hang  out  in 
the  newsroom  and  go  on  assignments 
just  like  reporters  to  produce 
informative  graphics  about  breaking 
news,  an  award-winning  graphics  edi¬ 
tor  says. 

“lam  stationed  in  the  middle  of  the 
newsroom,  right  by  the  police  radio,” 
Ken  Raniere,  graphics  editor  of  the 
Allentown  (Pa.)  Call  Chronicle  told  a 
recent  workshop  of  the  Society  of 
Newspaper  Design  in  Toronto. 

“If  you’re  off  hiding  in  a  room 
somewhere,  it’s  out  of  sight,  out  of 
mind.  People  know  I’m  here,  so  they 
use  me,”  he  added. 

In  pursuit  of  informative  —  and 
above  all,  accurate  —  graphics,  Ken 
Raniere  has  walked  the  scene  of  a 
hotel  fire,  flew  over  a  coal  mine  fire. 


poured  through  weather  documents 
to  illustrate  the  birth  of  a  thunder¬ 
storm  and  asked  questions  along  with 
the  reporter  assigned  to  the  story. 

When  a  downtown  hotel  burned, 
Raniere  persuaded  firemen  to  let  him 
walk  into  the  area,  along  the  corridors 
and  into  the  room  where  the  blaze 
began. 

“If  I  hadn’t  gone  along  (with  the 
reporter),  it  would  have  been  very 
difficult  for  me  to  do  the  graphic 
because  I’d  be  getting  all  my 
information  second-hand,”  Raniere 
said. 

Similarly,  when  Raniere  was 
assigned  to  produce  a  graphic  on  the 
long-smoldering  coal  and  gas  fire  in 
Centralia,  Pa.,  he  first  took  an  aerial 
shot  of  the  location. 


Though  interesting,  it  wasn’t 
enough,  he  said.  So  he  went  to  the 
federal  Bureau  of  Mines  and  charted 
the  location  of  the  shafts  where  the 
smokey  fire  has  been  burning  for 
years. 

“When  I  had  proofed  the  graphic,  I 
brought  it  back  to  the  bureau  to  be 
sure  I  had  the  mines  in  the  proper 
location,”  he  said. 

“To  me  accuracy  is  the  most 
important  thing,”  Raniere  said.  “I 
research  and  research.” 

Raniere  was  given  the  Judges 
Special  Recognition  award  this  year 
by  the  Society  of  Newspaper  Design, 
which  said,  “The  key  to  Raniere’s 
success  is  his  tenacious  research  and 
this  shows  in  the  finished  product,  the 
judges  noted.” 
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Wash.  Post  redesigns  for  first  time  since  1933 

The  V^ashingtor,  Post  has  com-  used  in  the  mastheads  for  the  daily  is  that  when  a  reader  opens  the  paper, 

pletely  redesigned  its  news  sections  Style  section  and  the  Travel  and  Show  he  or  she  finds  nothing  startlingly  or 

for  the  first  time  since  the  late  Eugene  sections  on  Sunday  and  the  Food  sec-  dramatically  changed.  We  want  the 

Meyer  bought  the  paper  in  1933.  tions  on  Wednesday  and  Sunday.  reader  to  feel  that  the  paper  is  more 

“We  felt  it  was  time  for  a  new  look,  •  A  new  headline  style  making  clearly  organized  and  easier  to  read.’’ 

emphasizing  readability,  clarity,  more  frequent  use  of  smaller  head- 

organization  and  order,’’  said  execu-  lines  under  the  main  heads.  The  Washington  Times  used  the 

five  editor  Benjamin  C.  Bradlee.  •  Bylines  are  standardized  in  full-  announcement  as  the  occasion  for 

The  changes,  however,  are  not  size  sections  with  rules  above  and  another  of  its  high-spirited  attacks  on 

startling  and  may  go  unnoticed  by  below  the  writer’s  name.  its  much  larger  rival.  In  a  page  1  arti- 

many  readers.  •  Key  boxes  on  the  front  pages  of  ci®.  th®  Times  declared:  “Post 

One  of  the  most  obvious  some  sections  referring  to  stories  on  photographs  continue  to  be  fuzzy  and 

improvements  is  an  index  occupying  the  inside.  washed  out.  Said  one  photographer: 

one-quarter  of  page  2,  where  it  will  In  announcing  the  changes,  the  ‘The  pictures  still  look  like  they  were 
appear  daily.  Previously,  the  Post  had  Post  also  noted  that  in  July  it  switched  developed  in  onion  soup.’  Unedited 

an  index  that  was  so  brief  it  could  be  its  body  type  to  Century  Oldstyle  to  news  stories  continue  to  run  to  eye- 

run  in  a  front-page  ear.  aid  production  as  the  paper  shifted  to  glazing  lengths.’’ 

The  Post  also  created  a  new  format  standard  advertising  units, 
for  columns  of  opinion  and  com-  The  changes  were  made  in  con-  Times  editor-in-chief  Smith  Hemp- 
mentary  in  the  news  sections.  The  aim  sultation  with  Walter  Bernard  and  stone  was  quoted  as  saying:  “I  won’t 

is  to  emphasize  the  distinction  Milton  Glaser  of  WBMG,  Inc.,  New  get  worried  until  the  Post  does  some- 

between  news  stories  and  the  col-  York,  who  separately  or  together  had  thing  about  its  content.’’ 

umns.  Now  the  columns  are  boxed  redesigned  Time,  Esquire,  Fortune,  The  Times  said,  however,  that  this 
with  bold  Franklin  Gothic  headlines  Atlantic  Monthly,  New  York  and  was  a  rare  time  when  Hempstone  and 

and  are  set  in  distinctive  body  type.  Adweek  magazines.  Bernard  and  Bradlee  could  agree.  Said  the  Times: 

The  Post  also  announced:  Glaser  worked  for  a  year  on  the  Post  “Mr.  Bradlee  said  he  thought  it  was 

•  New  and  enlarged  mastheads  for  project.  time  for  ‘a  new  look,  emphasizing 

most  inside  sections.  Metro,  Sports  “This  is  the  first  step  in  a  continu-  readability,  clarity,  organization  and 

and  Business  mastheads  are  set  in  ingprocess,’’the  Post  quoted  Bernard  order.’’’ 

Bauer  Bodoni  type.  Bodoni  italics  are  as  saying.  “Our  hope  for  the  redesign  Said  Hempstone:  “Amen.” 


90  in  top  30  ADI’s  subscribe  to  research  study 

Newspapers  in  all  the  top  30  ADI’s  In  the  New  York  City  ADI,  the  dicated  newspaper  research  has  been 

and  in  most  of  the  other  ADI’s  within  New  York  News,  Post,  Newsday,  The  established  once  and  for  all,’’  Naples 

the  top  50,  plus  seven  more  beyond  Record  of  Bergen  County,  N.J.,  the  said. 

that  group,  have  subscribed  to  the  Asbury  Park  (N.J.)  Press  and  Gan-  “Members  of  ARF’s  Audit  Com- 

Simmons-Scarborough  1985  News-  nett’s  Westchester-Rockland  News-  mittee,  will  before,  during,  and  after 

paper  Ratings  Study.  papers  will  be  subscribers  to  the  the  study,  conduct,  interact  with,  and 

This  was  announced  last  week  by  research  study.  The  New  York  Times  review  the  activities  of  the  audit.  It  is 

John  Polich,  president  of  Simmons-  istheonly  major  daily  that  is  not  listed  our  intention  to  come  out  with  the 

Scarborough,  to  more  than  90  mem-  as  a  subscriber.  audit  report  almost  simultaneously 

bersoftheNewspaperResearchCoun-  In  most  of  the  other  ADIs,  each  of  with  the  issue  of  the  study  itself,’’ 
cil  at  their  fall  conference  in  Des  the  large  competing  dailies  are  listed  Naples  continued. 

Moines.  as  being  subscribers.  “Let  me  say’’  he  concluded,  “that 

Polich  pointed  out  that  this  number  At  the  same  meeting,  Mike  Naples,  from  what  I’ve  seen  of  the  studies 
“is  approximately  as  many  subscrib-  president  of  the  Advertising  Research  being  conducted,  the  audits  we  have 

ers  as  bought  either  the  Simmons  or  Foundation,  emphasized  the  role  his  conducted,  we  are  making  a  good 

Scarborough  studies  two  years  ago.’’  organization  is  playing  in  the  syndi-  start  with  your  interaction,  with  the 

“There  are  a  number  of  markets,’’  cated  research  newspaper  project.  ARF  doing  its  part.’’ 

Polich  continued,  “where  instead  of  a  The  Newspaper  Audience  Gene  Dalgin,  consultant  for 'the 

single,  large  central  city,  and  a  single  Research  Council,  one  of  ARF’s  joint  NRC-Intemational  Newspaper 

large  newspaper,  there  are  two  or  activities,  is  headed  by  Thurman  Advertising  and  Marketing 

three  or  four  smaller  cities  with  a  sub-  Pierce  of  J.  Walter  Thompson  and  Executives  (INAME)  task  force  on 

stantial  newspaper.  The  cost  of  meet-  includes  representatives  of  newspap-  syndicated  research,  reported  on 

ing  the  guidelines,  of  providing  suf-  ers,  agencies  and  advertisers.  monitoring  activity, 

ficient  interviews,  and  doing  a  proper  “Research  measures  beyond  mea-  “I’ve  been  watching  to  make  cer- 
job  in  those  markets,  creates  a  higher  sures  of  audience  is  an  area  the  Coun-  tain,’’  he  said,  “that  two  question- 

hurdle  for  them  than  for  some  other  cil  will  be  looking  into.  Not  simply  a  naires  are  properly  set  up  for  each 

newspapers.’’  count  of  who  read  the  paper,  but  com-  market,  that  the  ARF  is  being  sup- 

According  to  Polich,  the  original  munication  and  perception  in  sales  plied  with  what  it  needs,  and  that 

projections  were  60,000  respondents,  delivery  on  the  basis  of  advertising.  every  aspect  of  the  data  processing  is 

most  of  whom  would  be  interviewed  There  have  been  some  studies  in  the  going  well.  My  objective  is  to  spot 

twice.  “The  number  now  looks  closer  industry  on  this.  I  think  Council  will  problems  and  get  them  corrected 

to  70,000,’’  Polich  said.  begin  discussion  of  this  when  the  syn-  while  there’s  still  time.’’ 
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Touting  the  suburbs  to  advertisers 

Six  suburban  dailies  (some  competiting  with  each  other)  launch 
an  ad  campaign  aimed  at  luring  ad  dollars  from  the  NYC  metros 


By  M.K.  Guzda 

Six  suburban  New  York  City  news¬ 
papers  have  banded  together  and 
launched  an  advertising  campaign 
enticing  city-oriented  advertisers 
beyond  the  boundaries  of  Manhattan. 

The  joint  advertising  campaign 
emphasizes  the  “SiJPERmarket,” 
said  Shelly  Lyons,  vice  president  of 
marketing  at  Gannett  Westchester 
Rockland  Newspapers.  That  market 

—  comprised  of  the  surrounding  sub¬ 
urban  areas  in  New  Jersey,  New  York 
and  Connecticut  —  is  the  third  largest 
in  the  country  “where  50%  of  adults 
in  the  New  York  area,  with  household 
incomes  of  $35,000  or  more,  live.” 

The  six  newspapers  —  Long  Island 
Newsday;  Newark  (N.J.)  Star- 
Ledger;  Hackensack  (N.J.)  Bergen 
Record;  Gannett  Westchester  Rock¬ 
land  Newspapers;  Stamford  (Conn.) 
Advocate  and  Greenwich  (Conn.) 
Times  (both  Times-Mirror  papers); 
and  the  Staten  Island  (N  .Y .)  Advance 

—  want  advertisers  to  know  their  sub¬ 
urban  market  is  larger  than  Los 
Angeles  or  Chicago. 

“We  have  the  juicy  parts  of  the  ADI 
(Area  of  Dominant  Influence),”  said 
Newsday  executive  vice-president 
Dave  Targe,  adding  that  the  area 
ranks  No.  1  in  retail  sales. 

The  geographical  territory  of  the 
“Supermarket” encompasses  Nassau 
and  Suffolk  counties  in  Long  Island; 
Bergen,  Morris,  Somerset,  Union, 
Essex,  Middlesex,  Monmouth,  Hud¬ 
son  and  Passaic  counties  in  New 
Jersey;  Fairfield  in  Connecticut; 
Westchester,  Rockland  and  Putnam 
in  New  York;  and  Richmond  County 
in  Staten  Island,  New  York  City,  the 
joint-advertising  group  said. 

The  combined  daily  circulation  of 
the  six  papers  is  1 ,410,969  with  a  Sun¬ 
day  circulation  of  1,809,974,  he  said. 

“Advertisers  use  a  newspaper  with¬ 
in  the  city  under  the  umbrella  con¬ 
cept  to  reach  and  cover  the  suburban 
market,”  Targe  said.  “If  you  lived  in 
Manhattan,  you  wouldn't  look  in  the 
suburban  phone  book.  We're  saying 
Newsday  can  do  a  better  job  in  the 
Long  Island  market”  than  the  city 
papers  can. 


Joint  ad  campaign 

“We  want  advertisers  to  buy  the 
suburban  papers  before  they  buy  the 
city  papers,”  Lyons  said,  stressing 
that  22  major  companies  are  head¬ 
quartered  in  Westchester  County, 
including  IBM,  General  Foods  and 
Nestle'. 

“Major  New  York  City  retailers 
have  branched  out  to  the  suburbs. 
Macy's  (New  York  City's  largest 
department  store),  has  four  or  five 
stores  in  Long  Island,  one  in  Staten 
Island,  two  in  Westchester  and  one  in 
Fairfield  County.  That's  more  than 
the  three  they  have  in  the  City.” 

“Twenty  percent  of  the  work  force 
commutes  to  New  York  City,”  Lyons 
explained.  “But  80%  work  within  the 
suburbs.” 

The  group  will  not  offer  joint  rates 
and  the  newspapers  individually  will 
offer  potential  advertisers  statistical 
evidence  proving  their  market  more 
desirable  that  the  city  papers,  Lyons 
said. 

“We've  done  a  great  deal  of 
research  on  the  habits  of  each  mar¬ 
ket,”  Targe  said. 

“This  is  a  pretty  intensified  cam¬ 
paign,”  he  said,  calling  the  six  news¬ 


papers  “friendly  competitors.” 

“This  is  one  of  the  first  times  any¬ 
thing  this  large  has  taken  place,”  Tar¬ 
ge  said.  “We’ve  proven  the  growth  of 
circulation  and  advertising  in  sub¬ 
urban  newspapers.” 

One  of  the  five  different  versions  of 
the  trade  ad  first  appeared  Oct.  22  in 
Advertising  Age,  Ad  Week,  the  New 
York  Times  and  the  Chicago  Tribune 
and  will  run  for  six  consecutive 
weeks. 

Each  newspaper  contributes  a  per¬ 
centage  to  the  budget  based  on 
circulation,  Lyons  said,  not  revealing 
the  total  cost  of  the  campaign.  Van 
Brunt  &  Co.,  New  York,  is  the 
advertising  agency. 

SEC  wants  reporters 
to  disclose  finances 

The  Securities  and  Exchange  Com¬ 
mission  stated  it  intends  to  pursue  in 
civil  litigation  against  a  former  Wall 
Street  Journal  reporter  its  novel  legal 
theory  that  journalists  have  a  duty  to 
disclose  their  financial  dealings  in 
their  writings. 

The  Justice  Department  dropped 
this  charge  from  the  federal  criminal 
case  against  R.  Foster  Winans,  a 
former  “Heard  on  the  Street”  col¬ 
umnist  for  the  Journal  who  was 
indicted  for  leaking  information  to 
stock  traders  on  what  was  to  be  pub-, 
lished  in  the  column. 

The  SEC  stated  that  in  addition  to 
arguing  that  Winans  had  violated  his 
fiduciary  duty  to  the  Journal  by  mis¬ 
appropriating  information  from  the 
newspaper,  it  would  argue  that 
Winans  also  had  a  duty  under  federal 
law  to  inform  readers  of  his  intention 
to  profit  personally  from  the  anti¬ 
cipated  impact  his  articles  would  have 

The  SEC’s  disclosure  argument  has 
raised  concern  among  journalists 
groups  who  feel  it  could  lead  to  the 
government  dictating  what  journalists 
must  write  in  their  articles. 

“The  fact  that  Winans  had  an  intent 
to  profit  personally  from  the  impact  of 
his  columns  and  from  trading  activity 
created  as  a  result  of  his  column's 
publication  was  information  which 
readers  would  have  considered 
important  in  evaluating  this  mix,” 
said  John  M.  Fedders,  head  of  the 
SEC’s  enforcement  division. 


18 


EDITOR  &  PUBLISHER  for  November  3,  1984 


Our  Lbwiest  Price  Ever  on 


the  Computer  of  the  Year! 


Give  Someone  Special  the  Advanced  Technology  of  the 

Model  100  and  Save  *200 


Innovative  Technology  for 
Under  Your  Tree 

This  Christmas,  take  advantage  of 
Radio  Shack's  lowest  price  ever  on 
the  Model  1 00,  and  give  your  ^ 
someone  special  the  special  power 
and  convenience  of  Arnerica's  #1 
portable  computer.  The  Advanced 
Technology  Model  1 00  is  the  only 
portable  with  a  full-size  typewriter 
keyboard,  an  eight-line  by  40;. 
character  Oisptby,  a  built-in  tele¬ 
phone  modem  and- five  built-in 


programs.  And  all  this  power  is 
packed  in  a  computer  weighing 
less  than  four  pounds! 

The  Perfect  Gift  at  the 
Perfect  Price 

Come  see  the  8K  Model  1 00,  now 
$399.00  (#26-3801,  Reg. 
$599.00)  and  the  24K  Model  100, 
now  $599  (#26-3802,  Reg. 
$799.00).  Either  one  is  the  perfect 
choice  for  your  someone  special  — 
or  for  yourself —this  Christmas. 


Radio /haek* 

The  Technology  Store* 

A  CXViSKW  OF  TANDY  CORPORATION 

r  Sand  me  a  fraa  1985  Computar  Catalog~l 
I  Mail  To:  Radio  Shack,  Dept.  85-A-880  I 
I  300  One  Tandy  Center,  Fort  Worth,  Texas  76102  | 

NAME _  I 

I  ADDRESS _  I 

I  CITY _  I 

I  STATE _ ZIP _  I 

TELEPHONE _  ! 


Sale  begins  Dec.  1 ,  enda-Dec.  24,  1 984.  Prices  apply  at  Radio  Shack  Computer  Centers  and  at 
participating  Radio  ShKk  stores  and  dealers. 
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Psychographics  and  advertising 


By  Andrew  Radolf 

Over  600  advertisers  and  ad  agency 
executives  attended  a  Houston 
Chronicle  symposium  on  assessing 
and  developing  marketing  strategies. 

The  key  message  of  the  symposium 
was  that  the  concept  of  psy¬ 
chographics,  or  the  measurement  of 
consumer  attitudes  and  lifestyles,  is 
emerging  as  the  new  way  for 
developing  target  audiences  for 
advertising  messages. 

Psychographics,  married  to 
demographics  and  geographic  zones, 
has  also  become  a  major  element  in 
newspapers’  strategy  to  compete 
against  third  class  shared  mailers  who 
rely  on  demographic  targeting 
through  zip  codes,  according  to  many 
of  the  executives  at  the  symposium. 

“You  and  your  neighbors  are  not 
alike,  but  you’re  on  the  same  mailing 
list,”  noted  Jack  Sweeney,  the 
Chronicle’s  director  of  sales  and 
marketing. 

Sweeney  said  audience  research 
“needs  to  go  deeper’’  still  in  order  to 
“accommodate  the  variety  of  life¬ 
styles”  found  among  newspapers’ 
readers.  He  added  that  the  trend  in 
newspapers,  including  the  Chronicle, 
for  more  specialized  sections  repre¬ 
sented  an  effort  to  give  advertisers 
vehicles  for  reaching  readers  whose 
interests  and  lifestyles  make  them  the 
best  potential  customers. 

Sweeney  also  noted  that  many  of 
the  major  technological  innovations 
taking  place  at  newspapers  have  cre¬ 
ated  “a  major  moment”  for  advertis¬ 
ers  to  increase  the  role  of  newspapers 
in  their  media  mix.  He  added  that  syn¬ 
dicated  research  being  done  by  Sim- 
mons-Scarborough  and  market  sur¬ 
veys  being  conducted  by  Belden  j 
would  “support”  decisions  to  use 
newspapers  more. 

Among  the  innovations  cited  by 
Sweeney  were  the  introduction  of 
Standard  Advertising  Units,  pagina¬ 
tion,  lasers  used  in  color  plate  making 
and  computerization  of  readership 
data  and  subscriber/non-subscriber 
lists. 

The  Chronicle,  Sweeney  re¬ 
marked,  is  one  of  the  10  newspapers 
which  will  be  participating  next  spring 
in  a  test  of  satellite  facsimile  transmis¬ 
sion  of  ads  being  conducted  by 
ADSAT,  a  private  joint  venture 
involving  Robert  Wold  &  Co.  and 
Mitsui  USA. 


The  Chronicle  symposium  was 
conducted  with  the  Newspaper 
Advertising  Bureau.  Several  leading 
NAB  executives  gave  presentations 
on  how  advertisers  could  be  more 
creative  in  their  use  of  newspapers 
and  how  they  could  fine-tune  their 
marketing  objectives  for  better  re¬ 
sults. 

Leo  Bogart,  NAB  executive  vice 
president  and  general  manager,  also 
discussed  predictions  about  trends  in 
advertising. 

Bogart  said  the  number  of  total  ad 
messages  is  forecasted  to  double  with¬ 
in  the  next  25  years.  However,  while 
that  should  lead  to  more  “clutter”  in 
broadcast  and  cable,  with  the  15- 
second  commercial  becoming  stan¬ 
dard,  the  increase  in  advertising 
should  be  beneficial  for  newspapers. 


Sweeney  also  noted 
that  many  of  the  major 
technological  innovations 
taking  place  at 
newspapers  have  created 
“a  major  moment"  for 
advertisers  to  increase 
the  role  in  newspapers  in 
their  media  mix. 


“More  ad  messages  will  add  to  the 
attractiveness  of  newspapers  to  the 
reader,”  Bogart  said,  because  they 
come  to  newspapers  looking  for 
information  about  what’s  available  in 
the  marketplace. 

Newspapers  will  also  benefit  from 
the  trend  for  advertising  to  give  more 
information  about  products  and  ser¬ 
vices,  Bogart  said,  adding  that  the 
number  of  ads  featuring  “direct  com¬ 
parisons  with  competitive  products” 
is  also  expected  to  rise. 

Another  trend  that  Bogart  saw 
helping  newspapers  is  that  within  the 
next  10  years,  national  advertising 
will  be  bought  more  “on  a  market  by 
market  local  basis.” 

Emerging  electronic  media,  such  as 
videotex,  however,  will  still  be  a  small 
factor  in  advertising.  Bogart  said  such 
new  media  are  predicted  to  account 


only  for  10%  of  the  advertising  market 
by  the  end  of  the  century. 

The  symposium  also  emphasized 
the  Chronicle’s  strategy  of  selling 
itself  against  other  media,  particularly 
radio  and  television,  instead  of 
against  the  Houston  Post.  In  fact,  the 
Post  was  never  mentioned  once  by 
any  of  the  Chronicle  executives 
involved  in  the  presentations. 

The  main  message  was  that  a 
$20,000  ad  buy  in  the  Chronicle  had 
greater  reach  in  the  Houston  market 
than  a  $40,000  broadcast-only  buy. 
The  executives  added  that  the  most 
effective  reach  was  gained  with  a 
$40,000  media  mix  of  50%  in  the 
Chronicle  and  50%  in  broadcast. 

The  Chronicle  executives  stressed 
that  the  newspaper  should  be  the 
“fundamental”  building  block  for  an 
ad  campaign  in  Houston. 

The  Chronicle  also  announced  at 
the  symposium  that  it  was 
establishing  local  “Ace”  awards  for 
the  best  use  of  its  pages  as  an  advertis¬ 
ing  medium.  The  Ace  awards  are 
designed  after  NAB’s  ATHENA 
(Awards  to  Honor  Excellent  News¬ 
paper  Advertising)  which  are  done  on 
a  national  basis. 

Richard  J.V.  Johnson,  president  of 
the  Chronicle,  used  the  symposium  as 
an  opportunity  to  speak  not  about 
advertising  itself  but  of  the 
importance  “for  all  of  us”  that  the 
free  information  flow  be  preserved. 

“I’d  like  to  sell  freedom  and  our 
stake  in  it,”  said  Johnson,  who  is  also 
chairman  of  the  American  News¬ 
paper  Publishers  Association. 

Pointing  out  that  newspaper 
publishers  are  greatly  concerned  “to 
learn  from  poll  after  poll”  that  the 
public  is  “in  apparent  agreement 
with,  or  indifferent  to,  the  efforts  to 
inhibit  freedom  of  inquiry,”  Johnson 
said  what  is  most  at  stake  is  “the  pub¬ 
lic’s  right  to  be  informed.” 

While  the  First  Amendment  says 
that  “Congress  shall  make  no  law” 
abridging  freedom  of  the  press,  other 
branches  of  the  government  “find 
ways  to  accomplish  it,”  Johnson  said. 

He  noted  the  frequency  with  which 
judges  impose  gag  rules  on  reporters 
or  jail  them  for  refusing  to  reveal  their 
sources  of  information. 

The  executive  branch  is  another 
source  of  problems,  Johnson  said, 
referring  specifically  to  the  Defense 
Department’s  decision  to  bar  the 
press  from  covering  the  invasion  of 
Grenada. 

“Such  instances  point  up  how  fra¬ 
gile  freedom  can  be;  how  constant  we 
must  be  in  its  defense,”  he  stated. 
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GPS  TRAY  SYSTEMS: 
HORIZONTAL  OR  VERTICAL  CHOKE 
IN  HIGH-SPEED  DISTRIBUTION. 

Vertical  or  horizontal  systems-GPS  offers  both 
Choose  the  advanced  technology  and  flexibility 
of  either  Tray-Matic™  vertical  orNewsTrac  11™ 
horizontal  systems,  whichever  best  suits  your 
plant  and  production  requirements. 

Both  systems  offer  fast,  fully  computerized 
distribution  of  proven  reliability  and  easy 
expandability.  Both  utilize  the  same  basic  soft¬ 
ware-refined  by  extensive  Goss  experience- 
continuously  tracking  bundles,  and  with  a  struc¬ 
ture  designed  to  allow  future  enhancements. 

Smoothly,  quietly  and  economically,  GPS  ver¬ 
tical  or  horizontal  tray  systems  maintain  discrete 


product  control.  And  with  GPS  tray  systems- 
quality  engineered  for  minimum  maintenance- 
you’re  assured  of  conscientious  Goss  service 
support  before,  during  and  after  installation. 

For  more  information,  contact  Goss  Processing 
Systems,  Graphic  Systems  Division,  Rockwell 
International,  3100  South  Central  Ave.,  Chicago, 
IL  60650. 312-656-8600. 
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Rockwell  International 
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Ad  execs:  direct  marketing  wiil  be  where  it’s  at 


By  James  E.  Roper 

Direct  marketing  is  the  fastest 
growing  form  of  advertising  and  may 
lead  to  an  entirely  new  advertising 
and  marketing  landscape  by  the  year 
2000,  says  Lester  Wunderman,  exec¬ 
utive  vice  president  of  Young  &  Rubi- 
cam,  Inc. 

Wunderman  and  four  other 
advertising  executives  appeared 
before  the  Federal  Trade  Commission 
in  Washington  Oct.  24  to  discuss  the 


theme:  “Advertising  in  the  Year 
2000.” 

Many  of  America’s  mass  market 
advertisers,  Wunderman  said,  have 
set  up  direct  marketing  divisions  to 
sell  through  catalogs  or  mail  solicita¬ 
tions  addressed  to  individual  consum¬ 
ers. 

He  gave  these  reasons  for  the  “sud¬ 
den  growth”  in  such  marketing: 

•  More  than  50%  of  American 
women  now  work  outside  the  home 
and  have  less  time  to  shop  in  stores; 


what  can  an  ontslde 
lab  do  that  yonrs 
shonidn’t? 


Chances  are  your  darkroom  people  and  equipment 
are  working  at  or  near  capacity  keeping  pace  with 
day-to-day  needs.  If  so,  there’s  little  or  no  time  for 
special  photographic  projects  or  super  rush  jobs. 

That’s  where  we  come  in.  Modernage  Custom 
Darkrooms.  We  do  everything  your  lab  shouldn’t. 

We  make  more  prints  every  hour,  in  color  and  black 
and  white,  than  your  people  can  in  aday.  Probably  for 
lots  less,  too.  We  have  a  separate  department  for 
publicity  prints.  Good  quality  yet  very  economical. 

Thinking  about  creating  photo  murals  to  spark  up 
your  offices?  It’s  our  business,  not  a  side-line.  How 
about  travelling  or  permanent  displays  exhibiting 
the  work  of  your  company  or  clients?  We  print 
and  mount  for  musems  the  world  over. 

Your  people  and  facilities  may  be  capable  of  doing  it. 
But  when  they  can’t,  we’re  a  phone  call  away. 

Write  for  our  free  Services  Guide  Book. 

m@dernage 

CUSTOM  DARKROOMS 

•  1 150  Ave.  of  the  Americas.  New  York.  NY  10036  *  212-997-1800 

•  312  East  46th  Street  New  York,  NY  10017  •  212-661-9190 

•  18  Vesey  Street  New  York.  NY  10007  •  212-227-4767 


instead,  they  shop  at  home  in  cata¬ 
logs. 

•  The  baby  boom  generation  is  not 
only  the  biggest  generation  in  the 
country’s  history  but  also  the  most 
individualized,  “concerned  with  their 
own  lifestyles  rather  than  group  stan¬ 
dards  of  living.” 

•  These  target  audiences  are  now 
fragmented  and  will  be  increasingly 
so  in  the  years  ahead,  forcing 
advertisers  to  seek  new  and  better 
ways  to  identify  and  reach  quite 
specific  potential  customers.  It  is  no 
longer  adequate  to  identify  target 
audiences  in  such  broad  terms  as 
white-collar,  or  blue-collar,  or  as 
parents  or  homeowners. 

•  The  computer  is  making  possible 
the  selection  of  more  specific  targets 
such  as  the  non-working  mothers  of 
children  under  10  living  in  the  suburbs 
and  using  a  certain  type  of  tooth 
paste. 

Mail  order  firms  that  keep  records 
of  customers’  purchases  or  returns  of 
mailings  asking  for  their  names  and 
addresses  can  build  up  data  bases. 
This  enables  the  advertiser  “to  know 
more  about  millions  of  their  custom¬ 
ers  spread  all  across  the  country  than 
the  old  storekeeper  at  the  corner 
crossroads  knew  about  his  neighbors- 
.  .  .  Data  bases  will  become  a  new 
and  dominant  medium.” 

•  The  growing  cost  of  advertising 
has  fostered  a  desire  for  more  precise 
ways  to  measure  the  sales  effect. 

“Rent-a-car  companies  wonder 
whether  mass  media  advertising  is 
worth  doing  when  less  than  1 0%  of  the 
American  public  ever  rents  a 
car  .  .  .  The  next  15  years  will  see 
increasing  concentration  on  return  on 
advertising  investments. 

“Mass  production,  mass  market¬ 
ing,  mass  media  and  general  advertis¬ 
ing  were  the  perfect  expressions  of 
the  industrial  revolution,”  Wunder¬ 
man  declared. 

“It  may  be  that  direct  marketing  is 
the  logical,  inevitable  and  most  con¬ 
structive  result  of  the  post-industrial 
revolution.  By  the  year  2000  it  will 
provide  service,  convenience  and  sat¬ 
isfaction  to  the  American  consumer 
superior  to  that  ever  experienced  by 
any  society,  anywhere.” 

Wunderman  and  the  other  advertis¬ 
ing  executives  hardly  mentioned 
newspapers  in  their  presentation 
about  the  likely  state  of  advertising  15 
years  hence.  After  the  formal  session, 
Wunderman  said  he  was  presuming 
that  newspapers  would  continue  to 
prosper. 
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ADVERTISING - 


Paddington  readies  hoiiday  ad  campaign 

Newspapers  in  selected  markets  to  get  three  times  as  much  ad 
dollars  as  was  spent  in  newspapers  in  the  same  period  last  year 


Paddington  Corporation,  importer 
of  J&B  Rare  Scotch,  is  running  the 
biggest  holiday  promotion  ever  laun¬ 
ched  for  its  premium  scotch  brand. 

And  all  that  promotion  will  be 
vented  through  direct  mail  and  maga¬ 
zines  with  the  exception  of  USA 
Today. 

However,  additional  holiday  sea¬ 
son  media  advertising  will  include  ads 
in  newspaper  ROP  and  Sunday  sup¬ 
plements,  and  black-and-white  news¬ 
paper  ROP  in  selected  markets. 

The  program  features  a  display 
match-up  sweepstakes  with  a  $1  mil¬ 
lion  cash  gift  —  the  biggest  single 
prize  offered  in  the  liquor  industry. 

In  addition,  the  promotion  marks 
the  first  time  a  liquor  company  has 
advertised  in  Network  Mail®,  a 
direct-mail  vehicle  from  John  Blair 
Marketing  and  ADV 0-System,  which 
enables  advertisers  “to  cost  effec¬ 
tively”  reach  target  markets  by  zip 
code. 


J&B  will  use  the  Dec.  2  issue  of 
Network  Mail  to  deliver  a  full-page, 
four-color  message  to  more  than  24 
million  homes  in  12  states:  California, 
Colorado,  Connecticut,  Florida,  Illi¬ 
nois,  Louisiana,  Massachusetts, 
Michigan,  Nevada,  New  Jersey,  New 
York  and  Wyoming. 

The  holiday  marketing  program 
developed  by  the  Einson-Freeman 
sales  promotion  agency  of  Paramus, 
N.J.,  will  be  backed  by  an  extensive 
media  advertising  program  developed 
by  Backer  &  Spielvogel,  J&B's  New 
York  City-based  advertising  agency. 

The  media  schedule  will  include  a 
six-page  spectacular  (using  six  con¬ 
secutive  right-hand  pages),  in  the 
October  issue  of  People,  the  Novem¬ 
ber  issue  of  Newsweek  and  the 
December  issue  of  Time. 

Other  national  publications  sched¬ 
uled  to  carry  J&B’s  four-color  bleed 
advertising  are:  Atlantic,  Esquire, 
Games,  Gentlemen’s  Quarterly,  Geo, 


Golf  Digest,  Lift,  Omni,  Psychology 
Today,  Science  Digest,  Science  '84, 
Southern  Living,  USA  Today,  Vogue 
and  Working  Woman. 

Additional  holiday  season  media 
advertising  will  include  full-page, 
four-color  ads  in  newspaper  ROP  and 
Sunday  supplements,  and  black-and- 
white  newspaper  ROP  in  selected 
markets. 

Paddington  would  not  reveal  the 
specific  markets  and  campaigns  they 
will  run  in  newspapers  during  the  holi¬ 
day  season,  but  said  they  will  dedicate 
three  times  the  amount  spent  last  year 
in  newspapers  during  the  same  quar¬ 
ter. 

Eighteen  to  19  markets  within  the 
top  50,  where  Scotch  consumption  is 
highest  in  the  country,  will  get  the 
newspaper  advertising.  The 
immediacy  of  newspapers  is  one 
reason  for  the  increase  in  national 
advertising,  the  spokesperson  said. 


UNDERWRITER? 

Insurance  is  a  confusing  business  . . .  especiaily  so  since  the 
language  we  use  in  it  very  often  means  something  entirely  differ¬ 
ent  to  non-insurance  people.  To  us,  an  underwriter  is  someone 
that  evaluates  risks.  To  others . . .  who  knows? 

If  you’re  working  on  a  story  on  insurance . . .  and  need  to  plug 
into  "our”  language . . .  give  us  a  call.  If  it's  personal  insurance 
—auto,  home,  life,  boat— chances  are  we  can  heip  you  come  up 
with  a  translation  that  everyone  can  understand. 


Media  Information  Service 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
Phone:  309-766-2625 
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NEWSPEOPLE  IN  THE  NEWS 


RETURNS  TO  WILMINGTON— Norman 
A.  Lpckmon,  a  coordinator  of  the  Boston 
Globe's  congressional  campaign  cover¬ 
age,  is  now  managing  editor  of  the  Wilm¬ 
ington  News-Journal  papers. 

He  had  been  with  the  papers  more  than 
six  years  when  in  1975  he  jained  the 
Globe  as  a  State  House  reporter  and  later 
was  chief  of  the  State  House  bureau. 

Lockman  replaces  John  M.  Flanagan, 
who  became  executive  editor  of  the  Gan- 
nett  Co.'s  San  Rafael  (Calif.) 
Independence  Journal. 


Lockridge  elected 
WICI  president 

The  new  president  of  Women  in 
Communications,  Inc.,  for  1984-85  is 
Kay  Lockridge  of  New  York  City,  a 
freelance  editor/writer. 

She  succeeds  Dr.  Lynn  Martin 
Haskin,  acting  director  of  the  minorit¬ 
ies  program  at  Penn  State  University. 

Lockridge  became  president  of  the 
12,000-member  organization  at  the 
75th  anniversary  convention  October 
14  in  Seattle.  She  was  succeeded  as 
president-elect  by  Denise  Gray, 
regional  public  relations  manager  for 
AT&T  Information  Systems  in  Tuck¬ 
er,  Ga. 

Newly  elected  vice  presidents  were 
Sharon  Watson,  president  of  Watson 
Communications,  Dallas,  vice  presi¬ 
dent  for  finance;  Jane  Kilburn,  mana¬ 
ger  of  publications  and  promotions 
for  Washington  Natural  Gas  Co., 
Seattle,  vice  president  for  education/ 
career  development;  and  Kim  Neuf- 
fer,  a  senior  at  Oregon  State  Univer¬ 
sity,  Corvallis,  vice  president  for  stu¬ 
dents. 

The  new  executive  director  of 
WICI  taking  office  on  January  1  is 
Valerie  Thurman  of  Dallas.  She  is 
vice  president  for  client  relations  with 
Johnson  Financial  Services  of  Dallas. 
Patricia  Larson,  who  has  been  acting 
executive  director  since  last  March, 
continues  in  the  post  until  the  first  of 
the  year  and  then  resumes  her  execu¬ 
tive  assistant  position. 


Named  to  new 
position  at  UPi 

The  new  post  of  executive  editor  at 
United  Press  International  will  be 
filled  by  Malcolm  K.  Hughes,  who 
also  holds  the  position  of  vice  presi¬ 
dent  of  the  international  division. 

Hughes  will  work  with  Max 
McCrohon,  editor  in  chief,  and 
Ronald  Cohen,  managing  editor,  on 
directing  the  day-to-day  news 
operation,  domestic  and  foreign,  and 
supervising  the  planning  and  produc¬ 
tion  of  special  news  projects. 

Hughes,  a  native  of  Great  Britain, 
joined  UPI  as  a  London  correspon¬ 
dent  in  1956  and  during  his  career  has 


reported  on  six  continents  and 
covered  every  country  in  Europe. 

He  came  to  the  United  States  in 
1973,  first  in  New  York  as  executive 
sports  editor,  and  moved  off  the 
sports  desk  when  he  relocated  to  Pitt¬ 
sburgh  in  1977  as  editor  for  Pennsyl¬ 
vania  and  West  Virginia.  The  follow¬ 
ing  year  Hughes  went  to  Toronto  to 
help  launch  United  Press  Canada  as 
editor  in  chief,  returning  to  the  States 
in  1980  as  a  regional  sales  executive. 
He  soon  was  promoted  to  general 
manager  of  the  metropolitan  unit. 

♦  *  * 

Scott  Kraft  has  joined  the  nation¬ 
al  staff  of  the  Los  Angeles  Times  as 
Midwest  correspondent  based  in  Chi¬ 
cago. 

He  replaces  William  C.  Rempf.l 
who  returns  to  Los  Angeles  as  a  writ¬ 
er  specializing  in  high  technology  and 
computer  news  for  the  Times  busi¬ 
ness  section. 

Kraft  has  been  a  national  writer  for 
the  Associated  Press,  based  in  New 
York,  for  the  past  four  years  and 
before  that  served  as  an  AP  reporter 
in  Kansas  and  Missouri.  He  won  the 
1983  Top  Performance  Award  for  fea¬ 
ture  writing  from  the  Associated  Press 
Managing  Editors. 

♦  *  * 

Bob  Luder,  of  the  Loveland  (Co.) 
Daily  Reporter-Herald,  has  recently 
joined  the  sports  staff  of  the  Kansas 
City  Star  as  the  zone  reporter  for  the 
Johnson  County  Bureau. 

*  ♦  * 

Amy  B.  Chisolm,  former  feature 
writer  for  the  Granite  State  News, 
Wolfeboro,  N.H.,  weekly,  and  more 
recently  sales  manager  of  the  Pro¬ 
vidence  Convention  &  Visitors 
Bureau,  has  joined  the  Hartford  Con¬ 
vention  &  Visitors  Bureau  as  national 
sales  manager. 


WASHINGTON,  D.C.— Managing  edi¬ 
tor  with  creative  understanding  of 
state  and  local  Washington  news 
wanted  to  help  take  States  through 
its  second  decade.  Washington  re¬ 
porting,  sales  and  management  ex¬ 
perience,  hands-on  knowledge  of 
electronic  newspaper  libraries,  data¬ 
bases  and  newspaper  graphics  would 
be  perfect  mix.  $30,000  and  a  stake 
in  our  future. 


States  News  Service 

1333  F  Street,  N.W.,  Washington,  D.C.  20004-1195 
202-628-3100 
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"GLITTER"  visits  DPI — ^Joan  Goulding,  United  Press  International  assistant 
bureau  manager  in  Los  Angeles,  explains  the  mysteries  of  VDTs  to  David 
Birney,  star  of  the  ABC  series  "Glitter."  Birney  visited  the  bureau  while 
preparing  for  his  role  as  a  reporter  for  Glitter,  a  glossy  news  magazine. 


Sen.  Baker  to  join 
Gannett  board 

Senator  Howard  H.  Baker  Jr., 
majority  leader  of  the  U.S.  Senate, 
has  been  elected  to  the  board  of 
directors  of  Gannett  Co.,  Inc.,  effec¬ 
tive  January  5,  1985,  when  he  retires 
from  an  18-year  career  in  the  Senate. 

This  is  the  first  corporate 
directorship  the  Tennessee  senator 
has  accepted  since  announcing  he 
would  not  seek  reelection. 

Other  Gannett  board  members  with 
government  experience  include 
Rosalyn  Carter,  former  First  Lady, 
and  Dr.  Andrew  F.  Brimmer,  former 
member  of  the  Federal  Reserve 
Board. 

ifc  :(C  9|C 

Brad  Krohn  will  direct  the 
Texas  AP  Network,  a  statewide  radio 
news  network,  succeeding  Mike 
Richardson,  who  became  the  AP 
broadcast  executive  for  south  Texas. 

Krohn  joined  the  AP  in  1982  at  the 
broadcast  news  department  in  New 
York  and  transferred  to  Washington, 
D.C.,  in  September  of  1983  when  the 
department  merged  with  the  staff  of 
the  AP  Radio  Network. 

♦  *  * 

Gary  Pruitt  joined  McClatchy 
Newspapers  as  legal  counsel  for  the 
company. 

He  has  been  associated  with  the 
firm  of  Thomson  Zeder  Bohrer  Werth 
Adorno  &  Razook  of  Miami.  He 
advised  clients  in  areas  relating  to 
newspapers  and  communications. 

*  *  ♦ 

Ronald  D.  O’Neil,  an  11-year 
employee  of  the  Rome  (N.Y.)  Daily 
Sentinel,  has  been  appointed  retail 
advertising  manager.  He  joined  the 
newspaper  as  a  retail  advertising 
salesman  after  16  years  in  advertising 
sales  with  the  Clinton  (N.Y.)  Courier. 
♦  *  * 

Kitty  Vance  has  been  named 
advertising  director  of  the  Bridgewa¬ 
ter  (N.J.)  Courier-News.  She  was  a 
national  sales  manager  for  Knight- 
Ridder,  based  in  Los  Angeles,  and 
also  has  worked  for  newspapers  in 
Baltimore,  Chicago,  and  St.  Louis 
and  was  advertising  director  for 
Meredith  Newspapers  in  San  Jose, 
Calif. 

♦  *  ♦ 

Merrill  Brown,  New  York  finan¬ 
cial  correspondent  of  the  Washington 
Post  since  1982,  now  will  be  director 
of  business  development  of  The 
Washington  Post  Company. 

Brown  joined  the  Post  in  1979  as  a 
business  reporter,  having  previously 
been  a  reporter  for  the  Washington 
Star  and  Washington  correspondent 


for  Media  General  News  Service.  He 
began  his  career  with  the  Winston- 
Salem  Sentinel. 

*  *  * 

Alex  Ungerleider  has  joined  the 
marketing  department  of  the  Jackson 
Newspapers,  New  Haven,  Conn.,  as 
promotion  manager.  In  addition  to 
promotion  responsibilities,  he  will  be 
in  charge  of  overseeing  day-to-day 
operations  of  the  department.  He  has 
been  with  Sears,  Roebuck  and  Co.,  in 
the  Bridgeport,  Conn.,  offices. 

*  ♦  * 

Fred  W.  Friendly,  who  is  Edward 
R.  Morrow  Professor  Emeritus  of  the 
Graduate  School  of  Journalism  at 
Columbia  University,  was  re-elected 
vice  president  of  the  American 
Judicature  Society,  a  national  organ¬ 
ization  for  improvement  of  the  courts. 
♦  ♦  ♦ 

Robert  Howath  has  joined  the 
New  York  office  of  Cresmer,  Wood¬ 
ward,  O’Mara  &  Ormbsbee,  Inc.,  as  a 
sales  representative  for  the  news¬ 
paper  advertising  sales  firm.  He  pre- 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Considering 
Sale  of  Daily  Newspapers 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

79  Y«art  NcitlMi-WI^  Mnomil  i*rvlc« 


viously  was  an  assistant  media  buyer 
at  Vitt  Media  International  and  his 
experience  includes  reporting  for  the 
Local  Review  Newspapers  of  Ridge¬ 
wood,  N.J. 


When 
you’re  on 
deadline. 
And 
when 
you’re  not. 


Therels  a  big  news  source  for 

SMALL  BUSINESS 
facts  &  figures. 


National  Federation  of 
Independent  Business 

Call  Dave  Cnllen  at 


(SOS)  884-9000 
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NEWSPEOPLE  IN  THE  NEWS 


Henninger  Grogan  Sidio 


ASSISTANT  M.E.'s  APPOINTED— 

Ed  Henninger,  Steve  Sidio  and  Paula  Grogan  are  newly  named  assistant 
managing  editors  for  the  Dayton  Daily  News  and  the  Journal  Herald. 

Henninger  is  assistant  managing  editor  for  operations;  Sidio,  assistant 
managing  editor  for  news;  and  Grogan,  assistant  managing  editor  for 
features. 

Henninger  has  been  an  assistant  m.e.  since  1 981  when  he  was  named  to  the 
post  with  the  Journal  Herald.  Sido  has  been  executive  city  editor  of  the  two 
papers  since  1982  and  previously  was  city  editor  of  the  Dayton  Daily  News. 
Grogan  has  been  in  her  present  post  since  last  year  and  before  that  was 
Lifestyle  editor  of  the  Daily  News. 


Michael  D.  O’Connor  has  been 
named  to  the  new  position  of  planning 
and  operations  director  of  the 
Decatur  (III.)  Herald  Review.  He 
will  be  responsible  for  formulation 
and  control  of  the  newspaper’s 
operating  plan  and  manage  the  pro¬ 
duction  and  promotion  departments. 

O’Connor  has  served  as  managing 
editor  of  the  Decatur  Herald  and  asso¬ 
ciate  editor  and  special  projects 
director  since  joining  the  Herald  & 
Review  in  1978. 

♦  ♦  * 

Bob  Nightengale,  a  general  as¬ 
signment  and  investigative  reporter  at 
the  Arizona  Republic,  Phoenix,  joins 
the  sports  staff  of  the  Kansas  City  Star 
and  Times  as  the  NBA  reporter. 

*  *  * 

Larue  Cangialosi,  formerly  clas¬ 
sified  manager,  telephone  sales,  has 
been  named  assistant  to  Don  Clark, 
director  of  Los  Angeles  Times  classi¬ 
fied  advertising. 

Wayne  Welmon,  formerly  south¬ 
ern  regional  sales  manager,  was 
named  sales  manager,  telephone 
sales. 

Boyd  Savage,  formerly  northern 
regional  sales  manager,  moved  to 
southern  regional  sales  manager,  and 
Ben  Dorgelo,  formerly 
administrative  assistant  to  the  classi¬ 
fied  ad  director,  moved  to  northern 
regional  sales  manager. 

Jim  Tarmann,  former  sales  mana¬ 
ger,  telephone  sales,  was  named  clas¬ 
sified  administrative  manager,  and 


Larry  Kline,  San  Fernando  division 
sales  manager,  was  appointed  to  the 
new  position  of  classified  marketing 
coordinator.  Mary  Lou  Wiles, 
formerly  assistant  division  manager, 
succeeded  Kline  in  San  Fernando, 
and  Bob  Studebaker,  telephone 
sales  supervisor  in  San  Fernando, 
was  named  assistant  division  mana¬ 
ger. 

*  *  ♦ 

Edward  Shur  is  the  newly 
appointed  editor  of  the  Carroll  Sun,  a 
new  tabloid  appearing  as  a  regular 
insert  in  the  Sunday  Baltimore  Sun; 
and  Audrey  Bronk  is  the  advertising 
manager.  Bronk  most  recently  work¬ 
ed  at  the  Baltimore  News-American 
as  a  financial  advertising  representa¬ 
tive  and  Shur  was  acting  editor  of  the 
Howard  Sun,  one  of  the  four  zoned 
editions  of  the  Baltimore  Sun. 


Scott  B.  Munger  has  been  pro¬ 
moted  by  Brill  Media  Company,  Inc., 
to  president  of  Pontiac  (III.)  News¬ 
papers,  Inc..  He  also  has  been  named 
publisher  of  the  Pontiac  Daily 
Leader. 

Prior  to  his  promotion,  Munger  was 
marketing  director  for  the  Mt. 
PleasantlAlma  (Mich.)  Morning  Sun 
and  nine  shopping  guides. 

*  *  * 

Stephen  K.  Arrendell  recently 
joined  the  Copley  News  Service 
bureau  in  Los  Angeles  with  primary 
responsibility  coverage  for  the  Santa 
Monica  Evening  Outlook.  He  has 
worked  as  a  reporter  and  held  various 
jobs  in  television  the  past  three  and  a 
half  years. 

*  *  ♦ 

Larry  Boline  has  been  named  to 
classified  advertising  manager  of  the 
San  Mateo  (Calif.)  Times.  He  joins 
the  newspaper  from  North  Coast 
Publishers,  Inc.,  Encinitas,  where  he 
was  advertising  director  for  two 
years.  Prior  to  that,  he  was  with  the 
John  P.  Scripps  Newspaper  Group  22 
years. 

♦  ♦  ♦ 

Michael  A.  Winter  was  named 
director  of  marketing  for  the  Services/ 
Special  Publications  division  of 
Scripps-Howard.  In  the  newly  cre¬ 
ated  position.  Winter  is  responsible 
for  developing  strategic  plans, 
coordinating  market  research  and 
analysis,  with  particular  emphasis  on 
new  opportunities  for  the  division. 

Winters  was  with  the  American 
Broadcasting  Companies,  Inc.,  the 
last  five  years  as  director  of  creative 
services  for  the  seven  ABC  radio  net¬ 
works,  He  also  served  as  director  of 
marketing  for  ABC  Leisure  Attrac¬ 
tions  from  1976-79  and  earlier  was 
with  Colgate-Palmolive  Company  for 
nine  years  in  various  marketing 
positions. 


PROMOTIONS— 

Janet  Woods,  newsfeatures  edi¬ 
tor  of  the  St.  Petersburg  Evening 
Independent  since  1968,  is  being 
promoted  to  systems  editor  for 
both  the  St.  Petersburg  Times  and 
the  Evening  Independent,  pub¬ 
lished  by  the  Times  Publishing  Co. 

Kate  Howze,  assistant  news- 
feature  editor  for  the  Evening 
Independent  since  1977,  steps  up 
to  the  post  vacated  by  Woods. 


Woods 


Howze 
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Winship  retiring  from  Giobe; 
wiii  be  Gannett  Center  senior  feilow 


Thomas  Winship,  editor  of  the  Bos¬ 
ton  Globe  for  two  decades,  is  retiring 
in  January  and  will  become  the  first 
senior  fellow  in  the  Gannett  Center 
for  Media  Studies  at  Columbia  Uni¬ 
versity  on  February  1 . 

Succeeding  Winship  as  editor  of  the 
Globe  will  be  Michael  C.  Janeway, 
currently  Sunday  managing  editor. 

Winship,  64,  is  the  first  of  several 
fellows  who  will  be  appointed  in  1985 
before  the  center  is  fully  operative. 
They  will  come  from  the  mass  media, 
journalism  education  and  scholarly 
fields. 

Janeway,  44,  joined  the  Globe  as 
editor  of  the  Sunday  magazine  in 
1978.  In  1982,  he  supervised  the  team 
producing  the  56-page  magazine 
which  won  a  Pulitzer  Prize  for  nation¬ 
al  reporting  (1983)  titled  “War  and 
Peace  in  the  Nuclear  Age.” 

Jane  way  began  his  career  at  News- 
day,  Long  Island,  after  being  gradu¬ 
ated,  magna cum  laude,  from  Harvard 
University.  He  joined  Newsweek 
magazine  in  1964  and  subsequently 
worked  at  The  New  Leader  Magazine 
and  at  The  Atlantic  Monthly.  He  was 
executive  editor  of  the  latter 
magazine  in  1976-77  and  then  an  assis¬ 


tant  secretary  of  state  under  Cyrus  R. 
Vance  before  going  to  the  Globe  in 
1978. 

A  former  president  of  the  American 
Society  of  Newspaper  Editors,  Win¬ 
ship  began  his  newspaper  career  at 
the  Washington  Post  following  serv¬ 
ice  in  the  U.S.  Coast  Guard  during 
World  War  II. 

He  was  with  the  Post  ten  years  and 
then  served  as  secretary  to  U  .S.  Sena¬ 
tor  Leverett  Saltonstall  of  Massachu¬ 
setts  for  two  years  before  joining  the 
Boston  Globe  as  Washington  corre¬ 
spondent  in  1956.  Two  years  later,  he 
became  the  newspaper’s  metropoli¬ 
tan  editor  and  successively  assistant 
managing  editor,  managing  editor  and 
in  1%5,  editor. 

The  change  at  the  Globe  was 
announced  October  25  in  the  news¬ 
room  by  William  O.  Taylor,  publisher 
and  chairman  of  the  board. 

Taylor  praised  Winship,  who  led 
the  newspaper  to  1 1  Pulitzer  Prizes, 
for  his  “energy,  integrity  and  leader¬ 
ship,”  declaring,  “As  editor  of  the 
paper  for  the  past  20  years,  Tom  Win¬ 
ship  has  established  the  Globe  as  a 
major  force  in  American  journalism.” 

The  chairman  of  the  Gannett  Cent¬ 


er’s  advisory  committee,  Frank  H.T. 
Rhodes,  president  of  Cornell  Univer¬ 
sity,  in  announcing  the  new  appoint¬ 
ment  called  Winship  “one  of  Amer¬ 
ica’s  distinguished,  most  respected 
and  most  honored  editors. 

“Under  his  leadership,  the  Boston 
Globe  has  been  recognized  for 
courageous  journalistic  performance 
of  the  highest  quality.” 

The  president  of  the  Gannett 
Foundation  which  administers  the 
Columbia-based  program,  Eugene  C. 
Dorsey,  said,  “Tom  Winship  is  a  lead¬ 
er  in  American  journalism  whose 
long-standing  interest  in  international 
affairs  and  advanced  education  for 
journalists  will  greatly  benefit  the 
Gannett  Center.  We  are  honored  to 
have  him  as  our  first  distinguished 
senior  fellow.” 

The  Gannett  Center  for  Media 
Studies  is  headed  by  Dr.  Everette  E. 
Dennis  as  executive  director  and  will 
operate  a  residential  fellows  program, 
a  technology  studies  program  and  a 
variety  of  conferences,  seminars  and 
workshops  for  educators,  media  pro- 
fessonals  and  the  public. 

Presently  in  temporary  offices  at 
Columbia,  the  center  will  move  into 
remodeled  space  in  the  Journalism 
Building  on  the  Morningside  Heights 
campus  later  this  year. 


Tom  Jackman  joined  the  Kansas 
City  Times  as  a  reporter  for  the  metro¬ 
politan  desk.  He  previously  worked 
for  the  New  York  Times,  the  South 
Bend  Tribune,  and  Gannett  News 
Service. 

Paul  Wenske  will  become  a  Wash¬ 
ington  correspondent  for  the  Times. 
He  has  worked  as  a  general  assign¬ 
ment  and  special  projects  reporter 
since  joining  the  staff  in  1981.  Wenske 
earlier  was  a  reporter  for  the  Daily 
Oklahoman,  Oklahoma  City,  and  the 
Valparaiso  (Ind.)  Vidette  Messenger. 


George  Myers  Jr.  has  been  named 
book  editor  of  the  Columbus  (Ohio) 
Dispatch.  He  joined  the  Dispatch 
from  the  Harrisburg  (Pa.)  Patriot- 
News  where  he  was  a  columnist  and 
wire  editor. 


Sam  Coleman,  formerly  fashion 
sales  manager  for  The  Tab,  a  four¬ 
weekly  newspaper  group  in  metropoli¬ 
tan  Boston,  has  been  named  director  of 
advertising  for  WFDG-tv,  New 
Bedford. 

—NEWSPEOPLE  EDITOR 
Lenora  Williamson 


FIRST  CRONKITE  AWARDS — Walter  Cronkite,  in  the  center  background, 
smiled  as  the  first  two  Walter  Cronkite  Awards  for  Excellence  in  Journalism 
and  Telecommunications  were  presented  to  Dr.  Frank  Stanton  (left),  CBS 
president  emeritus,  and  William  F.  Paley,  founder  chairman  of  CBS. 

The  awards,  presented  in  Phoenix,  are  sponsored  by  the  Walter  Cronkite 
Journalism  and  Telecommunications  Endowment  at  Arizona  State  University. 

Cronkite  toured  the  School  of  Journalism  and  talked  with  professors  and 
students,  while  chiding  some  journalism  schools  for  not  emphasizing  the  basics 
■of  good  reporting. 
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At  UNITEX,  we  design  total  putilishing 
systems  for  newspapers,  magazines  and 
pre-press  operations  which  set  new  stan¬ 
dards  for  function,  streamlining  and 
operating  efficiency. 

Our  high  tech  is  proven  tech,  that  not 
only  endures,  it  excels.  Built  on  a  decade 
of  experience  with  an  uncanny  instinct 
for  the  future  of  electronic  publisNng. 
Designed  to  do  more  than  simply  pro¬ 
tect  a  publisher’s  investment.  Deigned 
to  meet  tomorrow’s  needs  head-on. 
Accurately.  Flexibly.  Decisively. 

The  name  UNITEX  may  be  new  to  you, 
but  our  technology  is  known  and  utilized 
worldwide.  Our  integrated  publishing 
systems  provide  complete  text  processing 
and  Siting,  interactive  pagination  and 
''  V  graphic  display,  and  high  speed 
f  V  typesetting.  Complete 

'  »  '  pu/j^/ng  environments  for 
\  today’s  competitive 
A  ^  publishers. 


think  -  v 

of  our  elec- 
tronic  publish- 

ing  systems  as  "paper  tigers"  in  the 
positive  sense.  Over  500  publishers 
across  the  United  States  and  50  foiwgn 
countries  agree. 

UNITEX.  Stalking  the  future  of  electronic 
publishing. 

For  Information  on  our  CPS  1000  Series 
systems,  call  1-603-881-3000. 


We're  the  future  of  information  processing. 

Unitex,  Inc.  •  World  Headquarters  •  Unitex  Plaza  •  Nashua,  NH  03062 
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Facing  the  download  dilemma 

Data  base  publishers  concerned  that  users  will  strip  information 
from  their  systems  and  reuse  or  resell  it 


By  Tim  Miller 

Electronic  publishers  are  beginning 
to  grapple  with  what  is  often  called  the 
“download  problem,”  a  problem  that 
threatens  to  bleed  profits  from  the 
fledgling  on-line  information 
industry. 

Publishers  are  concerned  that  tech¬ 
nological  advances  will  allow  more 
and  more  users  to  strip  data  from 
computerized  information  banks  and 
use  and  reuse  it  at  will. 

The  result  could  be  a  serious  ero¬ 
sion  of  revenues  for  the  high- 
overhead  data  base  industry.  The 
problem  is  much  like  that  faced  by 
video  producers  who  are  concerned 
about  the  unrestrained  copying  of 
video  cassettes. 

Take,  for  example,  the  abstracts  of 
business  articles  compiled  and  sold 
by  Data  Courier  Inc.,  the  electronic 
publishing  subsidiary  of  the  Courier- 
Journal  and  Louisville  (Kent.)  Times 
Co.  Data  Courier  hires  journalists  and 
experts  to  write  comprehensive  ab¬ 
stracts  of  selected  articles  from  about 
550  business-related  publications. 

Suppose  a  medium-sized 
manufacturer  tires  of  paying  $73  an 
hour  to  access  Inform's  abstracts  of 
Japanese  trade  and  simply  loads 
down  all  the  information  into  its  own 
data  base,  where  it  will  search  the 
data  over  and  over  at  will  and  perhaps 
even  resell  the  information  to  other 
parties. 

Such  “downloading,”  if  performed 
on  a  large  scale,  would  mean  sub¬ 
stantial  foregone  revenues  to  publish¬ 
ers.  The  questions  are,  how  wide¬ 
spread  will  downloading  become  and 
what  strategies  can  electronic 
publishers  use  to  blunt  their  impact. 

Several  technological  advances 
have  heightened  concern  with 
downloading. 

First,  the  number  of  personal  com¬ 
puter  systems  with  substantial  com¬ 
puting  power  is  increasing. 

Second,  computer  memory  is  get¬ 
ting  cheaper  and  more  efficient,  mak¬ 


ing  it  more  feasible  to  store  large 
volumes  of  data  in  in-house  data 
bases. 

The  advent  of  laser  video  disc  stor¬ 
age  systems  will  greatly  increase  stor¬ 
age  capacity.  Within  the  next  several 
years,  individuals  will  be  able  to  buy 
12-inch  laser  video  discs  capable  of 
storing  a  gigabyte  (a  billion  bits)  of 
read-only  data  on  a  side.  Copies  of  the 
disc  could  be  stamped  for  $10  to  $15 
apiece,  and  the  discs  could  be  played 
on  a  $10,000  player  capable  of 
supporting  several  microcomputer 
terminals. 


“With  the  newspaper 
data  bases  we  could  care 
less,”  said  Peter  T.  Leach, 
vice  president  of 
operations  for  VU/TEXT, 
Knight-Ridder’s 
newspaper  data  base. 

“We  would  be  absolutely 
tickled  to  have  anyone 
download  one  of  our 
newspapers.” 


The  implications  are  clear.  About 
three  year’s  worth  of  a  large  news¬ 
paper  could  be  stored  on  one  of  these 
discs.  The  largest  textual  data  base  in 
the  nation.  Mead’s  seven-million- 
document  NEXIS  file,  could  fit  on 
about  33  of  such  discs.  What  would 
prevent  a  large  firm  from  loading 
down,  say,  the  entire  file  of  business 
publications  from  Nexis,  bringing  it  in 
house  and  searching  it  willy  nilly  at 
almost  no  cost? 

Even  more  threatening  will  be  the 
development  of  erasable  laser  discs, 
which  will  allow  a  client  to  update  its 
information  daily  with  an  online  feed. 

“  1  think  it’ s  going  to  be  three  or  four 
years  before  it  really  impacts  this 
industry,”  said  Steven  K.  Sieck, 
director  of  research  for  Link  Re¬ 


sources  Corp.,  a  New  York  consult¬ 
ing  firm  that  specializes  in  new  com¬ 
munications  technology. 

Electronic  publishers  of  full-text 
news  are  somewhat  less  vulnerable  to 
data  skimming  than  other  publishers, 
experts  say.  Because  newspaper 
makes  such  a  large  volume  and 
because  it  is  updated  daily,  it  would 
not  be  feasible  to  download  it. 

“With  the  newspaper  data  bases  we 
could  care  less,”  said  Peter  T.  Leach, 
vice  president  of  operations  for  VU/ 
TEXT,  Knight-Ridder’s  newspaper 
data  base.  “We  would  be  absolutely 
tickled  to  have  anyone  download  one 
of  our  newspapers.” 

Leach  pointed  out  that  in  the  six 
hours  it  would  take  to  download  an 
average  Philadelphia  Inquirer,  a  cus¬ 
tomer  would  run  up  a  bill  of  $360  in  on 
line  time,  a  substantial  markup  from 
the  30?  newsstand  cost.  Besides, 
Leach  pointed  out,  “you  don’t  even 
get  the  comics.” 

“It’s  a  problem  for  some  and  not  for 
others,”  said  Paul  Zurkowski,  presi¬ 
dent  of  the  Information  Industry 
Association,  the  Washington,  D.C. 
trade  group  that  represents  electronic 
publishers.  “For  data  that  changes 
from  minute  to  minute-stock  market 
prices,  for  example — it’s  not  a  prob¬ 
lem,”  said  Zurkowski.  “But  on  static 
files  that  are  updated  perhaps  quar¬ 
terly,  it  is  a  problem,  because  it’s  feas- 
.  ible  to  make  copies  of  the  update  so  to 
speak.” 

As  a  general  rule,  the  more  editing, 
abstracting  and  research  that  goes 
into  the  data-and  the  less  frequently  it 
changes,  the  more  vulnerable  it  is  to 
downloading. 

Much  of  the  information  produced 
by  Data  Courier  is  thus  vulnerable.  In 
addition  to  the  business  abstracts  of 
ABl  Inform,  the  company  produces 
an  index  to  pharmaceutical  news,  a 
directory  to  business  software,  and  a 
forthcoming  register  of  computer 
advertising.  “All  of  the  services  are 
online. 

“All  of  our  data  bases  have  value 


30 


EDITOR  &  PUBLISHER  for  November  3,  1984 


because  the  data  are  volatile,  they’re 
constantly  changing,”  says  Steve 
Arnold,  a  Data  Courier  vice  presi¬ 
dent.  “We  simply  ask  (our  clients) 
that  if  you’re  going  to  download  it  and 
keep  it  around  like  a  company  would, 
we  say  let  us  know  .  .  .  We  do  not 
really  like  people  to  take  our  data  and 
then  make  a  newsletter  out  of  it  or 
something.” 

Arnold  said  the  company  has  as  yet 
had  no  significant  problem  with  abuse 
of  downloading.  He  attributes  that  in 
large  part  to  the  fact  that  most  of  his 
customers  are  Fortune  1000  compan¬ 
ies  and  are  professional  enough  to 
clear  it  with  Data  Courier  if  they 
intend  to  siphon  out  large  amounts  of 
data  for  in-house  use. 

Electronic  publishers  can  take 
several  steps  to  head  off  downloading 
problems.  Because  copyright  law  is 
somewhat  anemic  when  it  comes  to 
electronic  prublishing,  says  IIA’s 
Zurkowski,  the  first  line  of  defense 
should  be  a  contract  between  pub¬ 
lisher  and  customer  that  specifies 
what  uses  can  be  made  of  the  data. 

Another  defense  is  to  have  a  close 
working  relationship  between  the 
producer  of  the  information  and  the 
supplier  so  that  the  producer  can  be 
instantly  notified  if  there  is  a  sudden 
and  large  hemorrhage  of  information 
from  the  data  base.  If  the  contract  has 
been  written  correctly,  Zurkowski 
said,  the  producer  could  take  legal 
action  against  the  abuser. 

Zurkowski  said  another  alternative 
is  to  “brand”  the  data  base  with  hid¬ 
den  symbols  that  provide  solid  evi¬ 
dence  that  data  has  been  stripped  and 
reused.  He  said  that  technique  has 
been  used  by  one  Boston-area  data 
base  provider  to  sue  clients  who 
downloaded  data  and  used  it  in  a 
book. 

“Some  people  who  are  dumb 
enough  to  steal  are  dumb  enough  not 
to  see  a  booby  trap,”  Zurkowski  said. 

Other  anti-downloading  techniques 
include  controlling  the  rate  at  which 
information  can  be  downloaded. 

While  there  are  many  defensive  me¬ 
asures  that  can  be  taken  to  stanch  the 
download  drain,  most  publishers  rec¬ 
ognize  that  with  rapid  developments 
in  personal  computers  and  storage 
technology,  downloading  will  be  a 
fact  of  life.  Thus,  some  publishers 
have  adopted  an  “if  you  can’t  beat 
them,  join  them”  philosophy  toward 
downloaders. 

“We’re  going  to  help  them  (down¬ 
load),”  says  Jack  W.  Simpson,  presi- 
dent  of  Mead  Data  Central, 
explaining  that  Mead  is  looking 
seriously  at  the  possibility  of  packag¬ 
ing  data  for  those  firms  that  want  to 
maintain  their  own  libraries. 


Some  firms  have  already  begun 
such  publishing. 

Database  Services  Inc.  in  southern 
California,  a  company  that  has  tradi¬ 
tionally  supplied  on-line  indexes  to 
computers  and  software  information, 
will  soon  begin  selling  the 
“Microcomputer  Index  on  Disc,”  for 
the  IBM  PC.  The  disc,  which  will  sell 
in  the  $200  range,  will  be  updated 
several  time  a  year. 

Louisville’s  Data  Courier  has  not 
changed  its  policies  in  reaction  to  the 
downloading  problem,  but  most 


analysts  say  that  such  services  may  be 
forced  to  set  up  a  two-tiered  pricing 
scheme  that  sets  stiff  fees  for 
downloading  and  lower  fees  for 
browsing. 

Relatively  slow  data  transmittal  or 
“baud”  rates  will  inhibit  somewhat 
the  hemorrhage  or  information,  pre¬ 
dicted  Link’s  Sieck.  He  pointed  out 
that  even  at  4800  baud  rate  —  four 
times  as  fast  as  most  present  data 
transmission  —  it  would  take  23.8 
days  to  download  a  gigabyte  of 
information. 


It’s  official  —  flexo  press  deal 
signed  in  Providence 


The  Providence  Journal  Company 
(Oct.  29)  signed  a  contract  with  Wind- 
moeller  &  Hoelscher  Corporation  for 
delivery  of  an  18-unit  Journalflex 
flexographic  press  with  eight  color 
half-decks. 

Delivery  of  the  press,  which  is 
designed  for  future  expansion  to  25 
units  and  additional  color  capacity,  is 
scheduled  to  begin  in  January,  1987. 
The  cost  will  be  $20  million. 

The  Providence  Journal-Bulletin  is 
the  first  newspaper  to  make  a  full 
commitment  to  the  flexographic 
printing  process. 

Speaking  before  an  American 
Newspaper  Publishers  Association 
symposium  in  Chicago  last  week  on 
pressroom  options,  Journal-Bulletin 
production  director  Jerry  DeHimer 
said,  “Within  a  couple  of  years  I’ll  be 
able  to  stand  in  front  of  you  and  say 


we  have  the  first  all  flexographic 
newspaper.” 

The  purchase  agreement  was  the 
resulting  of  more  than  a  year’s  testing 
by  the  Journal-Bulletin  with  a  pro¬ 
totype  unit  on  site. 

Overall,  the  Journal-Bulletin  has 
been  testing  flexo  since  July  of  1981. 

In  praise  of  the  flexo  process  for 
newspapers,  DeHimer  said,  “We 
have  not  seen  second  impression 
setoff  in  18  months.” 

DeHimer  said  the  Journal-Bulletin 
has  been  working  with  six  different 
ink  manufacturers  and  "all  have 
come  a  long  way”  in  the  development 
of  water-based  inks  for  flexo  that  do 
not  yield  a  build  up. 

“They  need  some  work,”  he  said, 
“but  1  can  tell  you  they’ve  come  a 
long  way  in  the  past  year  or  two.” 

(Continued  on  page  32) 
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Knight-I 

Knight-Ridder  Newspapers,  noting 
that  sales  of  its  commercial  videotex 
service, Viewtron, are  about  half  of 
expectations,  has  cut  staff  and  will 
reduce  its  spending  next  year  on  the 
project. 

Knight-Ridder  introduced  View¬ 
tron  in  October,  1983,  and  set  its  intial 
target  at  5,000  customers  in  south 
Florida.  However,  a  year  later,  View¬ 
tron  has  only  about  2,800  subscribers 
despite  restructuring  the  monthly  fee 
to  make  the  videotex  service  more 
attractive. 

The  layoffs  will  involve  41  full- 
timers  and  an  undisclosed  number  of 
part-timers.  Spending  in  1985  will  be 
below  the  $17  million  the  company 
spent  on  Viewtron  this  year,  Knight- 
Ridder  said. 

Albert  J.  Gillen,  president  of  View¬ 
data  Corp.  of  America,  the  Knight- 
Ridder  subsidiary  operating  View- 

bidder  cuts  Viewtr 

tron,  will  retire  on  Jan.  1,  1985.  The 
company  said  his  retirement  was  due 
to  Gillen’s  turning  65  in  December 
and  was  not  related  to  Viewtron’s 
troubles. 

Just  recently,  Knight-Ridder  was 
upbeat  about  Viewtron  when  it  told 
the  New  York  Society  of  Securities 
Analysts  that  its  losses  for  the 
videotex  service  were  less  than  anti¬ 
cipated  this  year. 

James  K.  Batten,  president  of 
Knight-Ridder,  said  the  company  was 
“encouraged”  by  Viewtron’s 
growth,  despite  the  fact  that  the  num¬ 
ber  of  subscribers  has  fallen  so  far 
short  of  the  original  target. 

In  an  effort  to  boost  sales,  Knight- 
Ridder  is  taking  steps  to  make  View¬ 
tron  available  on  personal  computers 
including  the  IBM  pc.  Software  for 
accessing  Viewtron  on  the  IBM  pc  is 
expected  to  sell  for  between  $50  and 

on  staff 

$70. 

At  its  launch,  Viewtron  was  avail¬ 
able  only  on  special  Sceptre  terminals 
developed  by  AT&T.  The  terminals 
cost  about  $600  each. 

Presently,  Viewtron  subscribers 
pay  $39.95  a  month  which  includes 
phone  charges,  rental  of  the  terminal 
and  10  hours  of  connect  time.  Addi¬ 
tional  connect  time  costs  $1  an  hour. 

In  other  developments,  Knight- 
Ridder  announced  the  acquisition  of 
the  Commodity  Research  Bureau,  a 
New  York-based  maker  of  charts  for 
commodity  traders. 

Batten  said  Knight-Ridder  made 
the  acquisition  in  order  to  broaden  its 
business  information  segment  and  has 
other  expansion  plans  for  this  area. 

Before  year-end,  he  said,  Knight- 
Ridder  plans  to  make  a  “major  new 
product  announcement”  in  the  busi¬ 
ness  information  field. 

RCA 

United  Press  International  has 
signed  an  agreement  calling  for  RCA, 
Inc.  to  provide  service  and  mainte¬ 
nance  on  equipment  used  to  deliver 
the  news  service  to  newspapers. 

The  agreement  went  into  effect  on 
Oct.  22. 

The  contract  with  RCA  calls  for  a 
24-hour,  seven-days-a-week  service 
on  printers,  modems,  selectors  and 
other  equipment  used  by  UPI  sub¬ 
scribers.  The  company  will  have  the 
use  of  RCA’s  six  regional  offices  for 
“faster  service  and  backup,”  UPI 
said. 

The  news  service  used  RCA’s  serv¬ 
ice  company  for  maintenance  for  over 
25  years  before  setting  up  its  own 
service  company  last  year,  UPI  said. 

to  service  UPI  equipnr 

UPI  said  that  the  neither  service 
previously  provided  by  RCA  nor  the 
company  set  up  by  the  news  service 
fully  met  its  needs. 

RCA  technicians  giving  service  to 
UPI  will  receive  “specialized  train¬ 
ing”  on  the  news  service’s  equip¬ 
ment.  RCA  will  also  have  a  full-time 
coordinator  based  at  UPI’s  technical 
center  in  Dallas. 

Under  the  new  arrangement,  RCA 
will  absorb  the  responsibilities  and 
some  of  the  staff  of  the  service  com¬ 
pany. 

UPI  will  set  up  two  800  phone 
numbers  for  clients  to  call  for  equip¬ 
ment  service.  Until  the  numbers  go 
into  service  in  about  60  days,  clients 
should  use  the  existing  800  number. 

lent 

UPI  said. 

UTW  rejects  contract 

In  related  developments,  the 
United  Telegraph  Workers  rejected 
by  a  vote  of  22  to  18  a  tentative  agree¬ 
ment  for  a  new  contract  with  UPI. 

The  agreement  was  for  a  new  con¬ 
tract  to  replace  the  one  that  expired 
on  Jan.  31.  It  included  back  pay 
averaging  about  $800  per  person, 
wage  concessions  for  future  pay, 
layoffs  of  16  UTW  people  and  stock 
ownership  in  the  news  service  for  the 
remaining  UTW  members. 

UPI  and  UTW  will  now  return  to 
the  bargaining  table  to  work  out  a  new 
agreement.  Until  an  agreement  is 
reached,  UPI  will  take  no  action 
regarding  UTW  staff  levels  and  pay. 

Ffexo  deal 

(Continued  from  page  31) 

Commenting  on  the  press  clean-up 
process  with  flexo,  DeHimer  said  of 
his  pressroom  people,  “They  throw 
on  two  gallons  of  water,  wait  20 
seconds  and  they  can  go  home.” 

He  said  the  Journal-Bulletin’s 
unionized  pressroom  -people  are 
“excited  about  flexo.” 

James  Feeney,  president  of  W&H 
Corp.,  said,  “In  the  face  of  heavy 
skepticism  by  others  in  the  newspap¬ 
er  industry,  the  Journal-Bulletin 
both  expected  and  experienced  major 

improvements  with  flexographic 
printing.” 

“Use  of  the  new  Journalflex  press 
will  enable  the  newspaper  to  increase 
both  the  quality  and  print  run, 
ultimately  providing  full-color 
reproduction,  with  no  ink  rub-off  on 
readers’  hands.” 

Charles  P.  O’Donnell,  senior  vice 
president  for  operations  and 
administration  at  the  Journal  Co., 
said  the  $20  million  press  “is  only  part 
of  a  $50  million  expenditure  to 
upgrade  our  operations.” 

The  contract  for  the  new  press  was 
signed  in  Providence  by  officials  of 
the  Providence  Journal  Co.  and  W&H 

Corp. 

W&H,  a  German-based  company 
with  offices  in  the  United  States, 
designs,  manufactures  and  markets 
newspaper  flexo  presses  in  concert 
with  Koenig  &  Bauer  and  Publishers 
Equipment  Corporation. 

The  W&H  Flexographic  Press 
Group,  a  division  of  W&H,  is  based  in 
Lincoln,  Rhode  Island. 

The  Journal-Bulletin  has  a  com¬ 
bined  morning/evening  circulation  of 
215,000. 

W&H  is  also  under  contract  to 
deliver  four  flexo  press  units  to  the 
Fort  Lauderdale  (Fla.)  News  &  Sun 
Sentinel  in  early  1985. 
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W  IS  NOW 

MOTTER 
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FM-1  units  In  optrstion 
St  the  Press-Teiegrsm, 
Long  Beach.  CA. 


The  Flexo  program  —  engineering,  R&D,  marketing  and 
testing  faciiity  —  is  being  moved  from  Agawam,  MA,  to  the 
corporate  headquarters  of  the  Motter  Printing  Press  Co., 

York,  PA.  This  move  wili  aiiow  us  to  . . . 

*  Manufacture  the  finest  flexo  press  system  available. 

*  Construct  and  test  an  8-unit  press  (or  larger). 

*  Better  serve  the  newspaper  and  related  printing 
industry. 

We  invite  your  inquiry. 

n  MOTTER  PRINTING  PRESS  CO. 

P.O.  Box  1562,  York,  PA  17405*  Telephone:  717-7551071 

Designers  and  Manufacturers  of  Web-Fed  Printing  Equipment 


Funding  UNESCO 

State  Department  officials  says  the  U.S.  will  continue  to  fund 
some  UNESCO  projects  even  if  it  withdraws  from  the  agency 


The  United  States  will  continue  to 
fund  some  individual  United  Nations 
Educational,  Scientific  and  Cultural 
Organization  (UNESCO)  projects 
even  if  it  withdraws  from  the  agency 
as  planned  in  December,  a  State 
Department  official  said. 

“Individual,  worthwhile  programs 
in  our  national  interest”  that  are 
undertaken  by  the  United  Nations 
Educational,  Scientific  and  Cultural 
Organization  will  continue  to  be 
funded  if  the  country  carries  out  its 
threatened  withdrawal.  State 
Department  communications  special¬ 
ist  William  Harley  said  at  a  recent 
seminar  on  UNESCO  held  in  Racine, 
Wise. 

However,  the  U.S.  plans  to  use 
“money  saved  from  our  dues”  to  fund 
a  wide  variety  of  communication  pro¬ 
jects  outside  UNESCO  as  well,  Har¬ 
ley  added. 

“This  administration  is  committed 
to  developing,  in  the  post-UNESCO 
era,  other  means  of  assisting 
international  organizations  .  .  .  with 
bilateral  activities,  private  enterprise 
activities  and  some  selected  multi¬ 
lateral  undertakings,”  Harley  said. 

“We  will  bring  UNESCO-type  ser¬ 
vices  to  the  Third  World  with  greater 
efficiency  than  continued  member¬ 
ship  in  UNESCO  would  provide,”  he 
added. 

Though  he  stressed  at  the  beginning 
of  his  talk  that  he  was  not  speaking 
officially  for  the  State  Department, 
Harley  nonetheless  all  but  declared 
outright  that  the  U.S.  would 
definitely  leave  the  controversial 
agency  at  the  beginning  of  the  year. 

In  the  U.S.  view,  Harley  said, 
UNESCO  has  become  increasingly 
radicalized  and  anti-Western. 

“Communications  issues  are  a  con¬ 
cern —  but  just  one  concern,”  he  told 
the  Wingspread  Conference,  “Mass 
Communicaions  In  the  Americas: 
The  Role  of  UNESCO.” 

“When  in  1974  Mr.  (Amadou- 
Mahtar)  M’Bow,  himself  a  Third 
World  national  (from  Senegal),  was 
selected  as  director  general,  he  set 
about  accelerating  the  process  of 
transforming  UNESCO  into  an  advo¬ 


cate  of  developing  world  causes,” 
Harley  said. 

The  result,  Harley  said,  has  been  a 
decade  of  “ideological  tirades,” 
“polemic  reports  posing  as  research” 
and  “dangerous  panaceas.” 

And  despite  M’Bow’s  private 
assurances  that  the  Paris-based  agen¬ 
cy  will  moderate  its  positions  and 
reign  in  the  bureaucracy  the  U.S.  now 
sees  as  hostile,  Harley  said  UNESCO 
continues  to  push  anti-press  freedom 
measures. 

And  despite  M’Bow’s 
private  assurances  that  the 
Paris-based  agency  wiii 
moderate  its  positions  and 
leign  in  a  bureauracy  the 
U.S.  now  sees  as  hostile, 
Harley  said  UNESCO 
continues  to  push 
anti-press  freedom 
measures. 

“There  is  new  evidence  that  in 
UNESCO  the  relentless  drive  for  mea¬ 
sures  for  the  ‘protection  of  journalists’ 
(continues),”  Harley  said. 

He  was  referring  to  the  upcoming 
World  Conference  on  the  Working 
Conditions  and  Safety  of  Journalists 
to  be  held  March  18-23  in  Mexico  City 
{E&P,  Oct.  16.) 

See  related  story 
on  page  40. 

Harley  said  the  “UNESCO- 
sponsored  conference”  would  push 
for  licensing  of  journalists  just  as  he 
said  UNESCO  tried  with  the  1977 
McBride  Commission  and  a  1981 
meeting. 

“The  same  old  players  are  at  work 
on  the  same  old  game,  and  theUNES- 
CO  secretariat,  rather  than  listening 
to  U.S.  and  Western  concerns,  is 
up  to  the  same  game,”  he  said. 

Organized  by  the  Latin  American 
Federation  of  Journlists  (FELAP) 


and  sponsored  by,  among  others,  the 
Prague-based  International  Organiza¬ 
tion  of  Journalists,  cress  releases  for 
the  working  conditions  conference 
say  it  is  being  held  under  “the 
auspices  of  UNESCO.” 

FELAP  and  the  lOJ  are  considered 
by  many  Western  press  freedom  orga¬ 
nizations  to  be  leftist  groups  which 
favor  government  control  of  the 
news. 

A  day  before  Harley’s  talk,  the  act¬ 
ing  assistant  director  general  for 
UNESCO’s  communications  sector, 
Antonio  Pasquali,  categorically 
denied  the  agency  was  sponsoring  or 
funding  the  conference. 

However,  World  Press  Freedom 
Committee  executive  director  Dana 
Bullen  told  the  Wingspread  conference 
there  is  “extensive  UNESCO  involve¬ 
ment”  with  the  conference,  including 
funding  for  the  lOJ’s  participation  and 
planning. 

“This  conference  flies  in  the  face  of 
repeated  warnings  (from  Western  de¬ 
mocracies),”  Harley  said.  “The  pro¬ 
tection  of  journalists — as  a  step  toward 
licensing — apparently  has  a  momen¬ 
tum  in  UNESCO  that  no  amount  of 
concern  can  slow.” 

Even  if  it  leaves  UNESCO,  Harley 
said,  the  U.S.  will  continue  to  oppose 
many  of  the  proposals  growing  out  of 
the  so-called  New  World  Information 
Order. 

“While  UNESCO  has  taken  no  ac¬ 
tion  on  licensing,  actions  have  been 
taken  in  conferences,  seminars  and  re¬ 
ports  that  could  lead  to  greater  press 
restrictions,”  he  said. 

“And  though  UNESCO  could  pass 
resolutions  from  here  to  breakfast” 
without  really  changing  things,  Harley 
said,  the  agency  could  “give  a  kind  of 
Good  Housekeeping  Seal  of  Approval 
to  anti-press  actions  by  authoritarian 
governments.” 

To  combat  many  of  these  NWIO- 
spawned  proposals,  Harley  said.  West¬ 
ern  nations  should  meet  in  a  conference 
of  their  own  to  give  a  ‘  ‘ringing  declara¬ 
tion  of  Western  free  press  values”  and 
to  suggest  ways  to  redress  real  news 
media  imbalances  with  the  Third 
World. 
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One  paper  vending  is  a 
simple  insert  away 


Put  the  back  in  honor  boxes  without  reworking  existing  racks. 


With  the  revolutionary  NewsVendOne™  insert  from 
Medart,  Inc.,  you  can  easily  and  economically  convert 
almost  any  newspaper  vending  machine  to  an  “honest" 
box  that  will  dispense  one  newspaper  at  a  time.. .every 
time.  And  no  special  tools  are  required... just  a  wrench, 
nutdriver  and  a  ten-minute  investment  of  time  will 
change  your  profitability  picture  forever. 

Why  continue  to  sell  all  your  papers  for  the  price  of 
one?  Install  the  quick  loading,  easy-to-operate 
NewsVendOne'"  insert  now... and  get  in 
on  the  hottest  thing  to  hit  the  newspaper 
industry  since  Watergate. 

•  Takes  papers  up  to  3"  thick. 

•  No  complicated  adjustments  to 
suit  newspaper  thickness. 

•  Installs  in  under  10  minutes. 

•  Nutdriver  and  wrench  only 
tools  needed. 

•  Dispenses  papers  one  at  a 
time.. .every  time. 

•  Eliminates  pilferage  and 
stolen  papers. 

•  Easy,  foolproof  operation... not 
affected  by  rain  or  snow. 

•  Completely  mechanical. ..no 
batteries,  electrical 
components,  other  complex 
elements. 

•  Key  operated,  easy  bulk 
loading.. .anyone  can  do  it. 

•  Holds  IT  of  papers. 

•  Fits  most  models  including 
stackers. 

•  Priced  right  to  pay  for  itself 
in  a  very  few  months. 


Bnewswn^ 


newsvendone 


A  division  of  Medart.  Inc  Since  1873 

Copyrights.  1983  jnd  1984,  by  NewsVendOne,  Inc.  All  rights  reserved. 

Patents  pending  in  U.S.  Patent  Office.  NewsVendOne  is  a  trademark  of  NewsVendOne.  Inc. 


For  more  information,  call  Curtis  Bowie, 
President,  NewsVendOne7lnc. 

(601)  453-2506,  or  write  him  at  Box  658, 
Greenwood,  Mississippi  38930. 


New  York  Times  Co.  sells  its  book  division 


By  M.K.  Guzda 

The  New  York  Times  Co. 
announced  it  will  sell  its  book  publish¬ 
ing  division,  New  York  Times  Books, 
to  Random  House  Inc.  for  an 
undisclosed  amount. 

Random  House  chairman  and  pres¬ 
ident  Robert  L.  Bernstein  said  nego¬ 
tiations  had  been  underway  for  “a 
couple  of  weeks.” 

“It’s  really  a  very  good  unit.  It’s 
just  hitting  its  stride,”  Bernstein 
stated,  saying  the  economy  of  sharing 
computers,  sales  force  and  service 
operations  will  improve  the  profitabil¬ 
ity  of  Times  Books. 

Under  the  terms  of  the  sale.  Ran¬ 
dom  House  “has  the  exclusive  right 
to  publish  books  compiled  from  New 
York  Times  articles,  columns  and  all 
other  material  in  which  The  Times 
owns  the  copyright,”  according  to  an 
internal  memo  from  publisher  Arthur 
Ochs  Sulzberger. 

“This  means  that  any  idea  for  such 
a  book  must  be  offered  first  to  Ran¬ 
dom  House,”  the  memo  stated.  If 
Random  House  wants  the  book,  it  will 
negotiate  with  the  bylined  reporter  or 
with  the  Times  (if  there  are  a  collec¬ 
tion  of  pieces  by  different  writers), 
“to  determine  appropriate  royalties 
and  advances.” 

However,  “neither  Random  House 
nor  the  Times  asserts  any  rights  with 
regard  to  books  that  generally  grow 
out  of  your  Times  assignments,  but  do 
not  contain  articles  or  other  material 
previously  published  in  the  news¬ 
paper,”  Sulzberger  said. 

In  other  words.  Times  reporters 
writing  books  that  were  expansions, 
but  not  duplications  of  their  work  for 
the  newspaper  will  not  be  obligated  to 
offer  them  to  Random  House  first. 

Times  attorney  Katherine  Darrow 
defined  the  policy  saying  a  collection 
of  stories  obligated  to  Random  House 
before  any  other  publisher,  is  material 
appearing  directly  or  closely  to  what 
was  published  in  the  Times.  She  cited 
a  book  compilation  of  columns  by 
William  Safire,  Jane  Brody  or  Tom 
Wicker,  for  example,  as  that  which 
would  be  required  to  go  to  Random 
House  before  any  other  publisher. 

“Safire’s  columns,  Wicker’s  col¬ 
umns  or  Brody’s  columns  are  part  of 
the  rubric  of  work  for  hire,”  Darrow 
explained.  “She  would  have  to  take 
the  book  to  Random  House,  who 
might  waive  the  rights  anyway  and 
they  would  negotiate  royalties.” 

Books  that  are  derived  from  a 


story,  idea  or  concept  a  reporter  has 
written  about  in  the  Times  are  exempt 
from  falling  under  the  umbrella  of 
Times  Books’  material,  as  long  as 
material  is  not  duplicated  as  it 
appeared  in  the  Times. 

“If  it  was  just  the  same  subject  mat¬ 
ter,  but  not  the  articles;  the  same 
theme  or  topic,  but  something  entire¬ 
ly  new,  then  it  belongs  to  the  writer,” 
Darrow  said. 

In  other  words,  Times 
reporters  writing  books 
that  were  expansions,  but 
not  duplications  of  their 
work  for  the  newspaper 
will  not  be  obligated  to 
offer  them  to  Random 
House  first. 

The  sale  apparently  ends  the 
Times’  controversial  policy  of  requir¬ 
ing  reporters  working  on  books  grow¬ 
ing  out  of  their  work  to  offer  them  to 
Times  Books  first.  Written  policies  in 
the  past  have  not  clarified  the  issue 
adequately.  Times’  reporters  have 
said. 

In  1978,  when  Times  reporter 
Myron  Farber  was  jailed  for  not 
revealing  confidential  sources  to  a 
New  Jersey  Superior  Court,  (see 
E&P  Aug.  26, 1978),  the  newspaper’s 
policy  asserted  joint-ownership  in  a 
reporter’s  notes  to  the  point  the  notes 
were  subpoenaed.  However,  Farber 
sold  his  book  about  the  case  he  was 
covering  to  Doubleday.  A  Times 
spokesperson  said  Farber  sold  his 
book  outside  the  company  with  the 
Times’  agreement. 

At  present,  the  Times  is  going  to 
arbitration  over  reporter  Richard 
Severo’s  charge  that  he  was  trans¬ 
ferred  from  the  science  news  desk  to 
the  metro  desk  because  he  sold  the 
rights  to  his  book  about  a  woman 
afflicted  with  neurofibromatosis,  or 
the  Elephant  Man’s  disease,  to  Har¬ 
per  &  Row  instead  of  Times  Books. 

The  Times  has  denied  Severo  was 
transferred  as  a  result  of  the  book 
sale. 

Severo’s  attorney,  Phil  Tobin,  said 
the  Severo  case  “has  a  significant 
impact  on  the  divestiture  .  .  .  This  is 
just  another  example  of  the  Times 
saving  face.  Instead  of  saying,  ‘Our 
conflict-of-interest  policy  is  not  work¬ 
ing,  let’s  scrap  it,’  they’ve  divested 
themselves  of  this  publishing  house.” 


Sydney  Gruson,  New  York  Times 
Co.,  vice  chairman,  said  he  did  not 
care  to  comment  on  Tobin’s  asser¬ 
tions. 

Random  House  is  itself  a  subsidiary 
of  Newhouse  Publications,  and  will 
add  Times  Books  to  its  imprints  of 
Villard  Books,  Knopf,  Pantheon,  Bal- 
lantine,  Fawcett,  Del  Rey,  Vintage, 
Modern  Libraries,  a  college  division, 
a  school  and  library  divsion  and 
electronic  publishing  division. 

Says  columnist  can 
use  the  word  ‘queer’ 

It’s  okay  for  a  newspaper  columnist 
to  call  homosexuals  “queer,”  the 
British  Columbia  Press  Council  has 
ruled. 

The  council,  a  voluntary  organiza¬ 
tion  of  most  B.C.  dailies,  said  Victoria 
Times-Colonist  columnist  Gorde 
Hunter  did  not  violate  any  journalistic 
responsibilities  by  using  the  word. 

Almost  all  columnists  offend  some 
people  at  some  time,  the  council  said, 
adding  that  the  newspaper  responded 
to  readers’  complaints  by  publishing 
all  critical  letters. 

In  a  separate  ruling,  the  council 
criticized  a  Nelson  Daily  News  edito¬ 
rial  which  suggested  that  people  who 
saw  connotations  of  sexual  violence 
in  a  newspaper  ad  should  “seek  psy¬ 
chiatric  help.” 

The  complaint  came  from  the  Nel¬ 
son  Women’s  Center,  which  said  a 
boot  advertisement  in  the  Daily  News 
carried  a  “suggestion  of  violence  and 
sexual  inuendo.  The  ad  showed  show¬ 
ed  a  woman,  dressed  in  a  logging  shirt 
and  boots,  smiling  and  sitting  against 
a  tree.  An  axe  was  embedded  in  the 
tree  just  above  her  head. 

The  advertisement  was  sub¬ 
sequently  found  in  violation  of  Cana¬ 
dian  Advertising  Advisory  Board 
standards. 

Publisher  Steen  Jorgenson  made 

the  psychiatric-care  comment  in  an 
editorial  response  to  the  furor,  which 
prompted  a  number  of  letters  to  the 
editor. 

Jorgenson  also  wrote  that  the  paper 
would  publish  no  more  letters  on  the 
subject. 

Ending  the  debate  was  unfair,  the 
council  ruled. 

And  the  response  “showed  poor 
taste  and  was  a  demeaning  dismissal 
of  legitimate  concerns,”  the  council 
added. 
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Shop  Talk 

(Continued  from  page  41) 


after  the  Times  own  computer 
measurements  of  basketball  and  foot¬ 
ball  teams.  Russell  Baker  came  out  on 
top,  giving  him  1.000.  Second  was 
Tom  Wicker,  rather  far  behind 
though,  with  .856,  and  followed  more 
closely  by  Safire  in  third  place  with 
.832.  Illini’s  Reston  picked  up  .650, 
then  came  Anthony  Lewis  at  .642, 
Schanberg  with  .593  and  About  New 
York-Geist  at  only  .498.  Newness  on 
the  scene  certainly  explained  this,  as 
did  a  .050  rating  Mike  Royko  got  com¬ 
pared  to  much  higher  for  Jimmy  Bres- 
lin  and  Pete  Hamill,  when  the  Times 
readers  were  asked  to  rate  non-Times 
writers. 

A  Times  editorial  board  member 
was  asked  if  there’s  anyone  whose 
writing  he  reads  just  because  the 
byline  is  there,  regardless  of  subject 
matter.  He  started  to  say  no,  then  re¬ 
flected  and  said,  “Yes,  in  fact:  Bill 
Geist.” 

Might  the  Times  have  to  give  up 
Geist,  No.  5  in  the  succession  of  reg¬ 
ular  Abouters  since  Mike  Berger  cre¬ 
ated  the  column?  About  the  loss  of 
people  of  promise,  Arthur  Gelb 
defends  Times  pay  as  “better  than  it 
used  to  be”  and  as  for  Geist’s  tempta¬ 
tions  for  elsewhere:  “I  can  name  you 
two  dozen  people  here  who  are  con¬ 
stantly  getting  offers.” 


Hartford  Courant 
buys  Goss  presses 

Times  Mirror  Co.’s  Hartford 
Courant,  with  218,000  daily  and 
300,000  Sunday  circulation,  has 
ordered  two  high-speed  Goss  Metro- 
Offset  presses  from  the  Graphics  Sys- 
tems  Division  of  Rockwell 
International. 

The  8-unit  presses  will  each  have 
four  color  halfdecks  and  a  3:2  144- 
page  double  delivery  Goss  Imperial 
folder,  doubling  the  newspaper’s 
capacity. 

A  new  press  will  be  added  to  each  of 
the  existing  press  lines.  Each  of  the  16 
new  units  will  be  equipped  with  auto¬ 
matic  Goss  Reel-Tension-Pasters. 
Uppers  formers  for  the  folders  and 
angle  bars  are  included  in  the  order. 

To  increase  the  Courant’s  spot  and 
process  color  flexibility,  six  color 
halfdecks  will  be  added  to  the  paper’s 
two  existing  Metro-Offset  presses. 

When  the  entire  installation  is 
finished,  the  Courant  will  have  four 
Metro-Offset  presses,  each  com¬ 
prised  of  8  units  and  four  color  half- 
decks.  Two  presses  will  have  double 
delivery  capacity. 


Gelb  says  further:  “People  stay 
here  because  they  feel  at  home,  don’t 
have  to  write  down  or  patronize  their 
readers,  the  greatest  playwrights,  the 
greatest  novelists  read  their  stories. 
They’re  allowed  freedom  in  style, 
numerous  individual  styles.  Good 
writers  feel  they  can  continue  to  grow 
and  mature  here,  so  very  few  leave, 
only  a  small  percentage.  It’s  never 
boring  to  be  at  the  Times.” 

Gelb’s  superior,  Abe  Rosenthal, 
comments  with  a  grin:  “Here’s  how 
we  build  a  good  staff.  We  grow  ‘em 
and  we  steal  ’em.”  Then  he  adds: 
“We  don’t  really  steal  people,  but  we 
notice  good  work  elsewhere.  They 
apply  and  we  consider  them.  From 
California,  Texas,  everywhere.  The 
St.  Petersburg  Times  supplied  three 


excellent  people:  Howell  Raines, 
Dudley  Clendennin,  now  in  Boston, 
and  Fay  Joyce.  Marilyn  Down  came 
to  us  from  Time  —  she’s  good.” 

Abe  warms  up  when  asked  it: 
“We’ve  got  loads  of  good  women 
writers  and  loads  of  good  writers. 
We’ve  got  some  great  writers —  John 
Vinocur  (he  spells  it),  Joseph 
Lely  veld.  John  Russell  is  one  of  the 
best  in  the  country! 

“Good  writing?  What’s  really  hap¬ 
pened  in  the  last  20  years  is  that  this 
paper  has  maintained  its  character, 
but  has  opened  itself  to  more  forms 
and  expressions  of  writing.  The  publ¬ 
ic?  People  may  not  recognize  it  yet, 
but  there’s  more  openness  and  vari¬ 
ety  in  this  paper  than  any  in  the  coun¬ 
try.  Geist  leave  soon?  I  doubt  it.” 


Single  Gripper 
Conveyor  technology 
#%\| invented 
n  by  Ferag  and 

^  ^  *  introduced  in  1976. 

4IEW  CONVEYOR 
TECHNOLOGY 


Today  more  than 
150  Ferag  SCC 
lines  serve  in 
'^ver  50  U.  S. 
and  Canadian 
newspapers. 
Whether  you're 
replacing  old  lines 
or  installing  new, 
Ferag’s  experience 
and  service  are 
ingredients  you 
cannot  purchase 
elsewhere.  Ask  us 
for  proof. 


JYITEl^ 


FE'R'AG 


PIRAQ  INC.  ^ - 

KEYSTONE  INDUSTRIAL  PARK,  190  RITTENHOUSE  CIRCLE.  BRISTOL.  PA  10O07  •  215/788-0802 
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1984 

SEPTEMBER 
Advertising  Data 


SEPTEMBER  1984/1983 
ADVERTISING  DATA 
SUPPLIED  BY  PUBLISHER 


1984  1983 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

ALBANY,  N.Y. 

Tiifles-Unkm-d .  113,427  106,410 

Times-Unkm-S .  55,964  53,834 

Knicktrbocker  News-e...  69.291  64,826 

Grand  Totol .  238,682  225,070 

Note;  Heorst  Newspaper  period  tuns  from  Aug.  20  to  Sept.  23,  1984. 


AlTOONA,PA. 

Mirror-e .  111,653  117,712 

NOTE:  Figures  for  1984  based  on  6  column  ond  figures  for  1983  based  on  8 
column  formot. 


News-e . 

News-S 

Post-Herald-m .. 
Grand  Totol.. 


Herald-m . 

Herald-S 
Grand  Total.. 


243,933 

16,051 

229,939 

13,825 

241,930 

16,051 

221,968 

13,825 

1h8.503 

11.778 

117.373 

_ zisa 

654,366 

43,880 

569,280 

35,238 

BANGOR,  ME. 

64,219 

64,083 

■.2).4L7 

_ 112Z2 

93,636 

83,855 

lIRMINGHAM,  ALA. 

100,506 

15,669 

99,701 

15,661 

118,418 

79,463 

80.220 

298,285 

15,669 

259,384 

15,661 

m 

O 

o 

z 

,  MASS. 

35,222 

34,530 

18.128 

_ 15,422 

_ 12,422 

53,350 

33,860 

45,159 

17,692 

BIIANTFORD,ONT. 

EttpositorV .  1,981,713  1,838,948 

BRIDGIPORT,  CONN. 

Telegram-m .  70,778  75,745 

Post-e.  83,809  83,825 

Posts.  55.525  38.800 

Grand  Totol .  210,112  198,370 

NOTE;  Single  edition  published  Sot.  with  dota  reported  in  Post-e  figures. 
Classified  based  on  10  columns. 


Free  Press-m . 

Free  Press  $ 
Grand  Total.. 


BURLINGTON,  VT. 

89,959  91,364 

26.775  22.561 

116,734  113,925 


CALGARY,  ALTA. 

Herald-e* .  4312,873  5,090,175 

CASPER.  WYO. 

Stor-Tribune-mS’ .  112,274  115,128 

NOTE:  Includes  Inserts — 25,857  inches  in  1984;  19,785  inches  in  1983 
Fomily  Weekly  not  included — 4,110  inches  in  1984;  2,650  inches  in  1983. 

CHAMPAIGN-URBANA,  IL. 


1984  1983 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


DINVER,COlO. 

Post'd  .  3,611,000  207,000  3,770,000  308,000 

Post-S  .  2.443.0011  _  2.517.000  _ 

Grand  Totol .  6,054,000  207,000  6,287,000  308,000 


DHROIT,  MICH. 

Free  Press-m .  95,749  38,797  100,860  69,960 

FreePress-S .  43.309  34.129  35.262  13.243 

Grand  Total .  139,058  72,926  136,122  83,203 

NOTE:  Includes  preprints.  Onto  based  on  9-column  format. 

EDMONTON,  ALTA. 

Journol-e* .  4,417,989  4,808,904 


FORT  LAUDERDALE,  FLA. 

News  &  Sun  Sentinel-m,eS  428,074  60,999  442,477  79,153 

FORT  WORTH,  TEX. 

Star-Telegram-m .  297,590  73,894  199,115  54,407 

Stor-Telegram-e .  209,669  64,954  154,502  58,849 

Stcr-Telegram-S .  196.300  58.771  91.987  31.919 

Grand  Total .  703,559  197,619  445,604  145,175 

GREENSBURG,  PA. 

Tribune-Review-m .  87,807  90,961 

Tribune-Revlew-S .  79.067  49.540 

Grond  Total .  166,874  140,501 

NOTE:  Includes  preprints. 


INDIANAPOLIS,  IND. 

Star-m .  154,593  154,497 

News-e  117,346  118.178 

Star-S  100.676  96.815 

Grand  Total .  372,615  369,490 

KITCHENER-WATERLOO,  ONT. 

Record-e* .  2,701,180  2,677,189 

LINCOLN,  NEB. 

Joumol-Stor-d/S* .  1,405,236  1,317,316 

NOTE;  Includes  inserts — 568,148  lines  in  1984,  511,126  lines  in  1983. 

LOS  ANGELEirrORRANCE,  CALIF. 

Daily  Breeze-e .  143,301  141,759 

Dally  Breeze-S .  74.780  44.784 

Grand  Total .  213,081  186,543 


LOUISVILLE,  KY. 

Courler-Journal-m .  110,412  19,094  115,970  20,707 

Courier- Journals .  152,692  741  112,044  270 

Louisville  Times-e .  103.685  36  204  110.157  34.564 

Grand  Total .  366,789  56,039  338,171  55,541 

MEMPHIS.TENN. 

Commercial  Appeol-m  ...  124,816  78,656  127,490  94.889 

Commercial-Appeol-S .  107.482  14.588  87.913  2.021 

Grand  Totol .  232,298  93,244  215,403  96,910 


MERIDEN,  CONN. 

Record-Joumol-mS .  55,235  50,017 

NOTE:  1984  includes  SunOoy  figures. 

MONTREAL.  OUE. 

Gozette-m* .  4,081,736  4,105,962 

LeDevoir-m* .  501.633  354.400 

Grand  Total .  4,583,369  4,460,362 

NOTE'  Gazette  incudes  T.V.  Times — 60,967  lines  in  1984;  39,400  lines  in 
1983. 

NASHUA,  N.H. 

Telegroph-e .  91,725  85,479 

Note:  Figures  reflect  a  conversion  to  the  SAU  6  column  formot 

NASHVILLE,  TENN. 


1984  1983 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Herakf-m . 

Herald-S 

Tribune-d . 

Tribune  S 
Grand  Totol.. 


109,430 

100,674 

Tennesseon-m . 

.  144,682 

144,791 

Banner-e . 

.  142,286 

140,363 

Tennesseon-S . 

.  144.830 

y^.2?i 

CHICAGO,  IL. 

Grond  Totol . 

.  431,798 

379,405 

76,148  21,981 

64,999 

22,837 

16,031  4,627 

9,124 

3,206 

NEW  BRUNSWICK, 

NJ. 

365,214 

341,786 

Home  News-e . 

.  83,856 

77,254 

213.929 

188.214 

.  79.336 

61.518 

671,322  26,606 

604,123 

26,043 

Grond  Totol . 

.  163,192 

138,772 

1  runs  from  Aug,  27  to  Sept  23,  1984. 

‘Indicate  newspapers  reporting  figures  in 
lines. 
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NEWPORT  NEWS,  VA. 

Doily  Press-m .  109,436  107,461 

Times  Herald-e .  87,777  99,174 

Doily  Press-S .  101.035  64.601 

Grand  Totol .  298,248  271,236 


VTirginkm-Pilot 
&  Ledger-  St( 
Virginian-Pilot 


FKMFOLK,  VA. 

112,514 

8,900 

140,419 

8,559 

115,259 

49,907 

124,748 

56,526 

98,237 

33.2}7 

32,887 

65,741 

23,617 

359,267 

91,694 

330,908 

88,702 

NOTE:  Virginion-Pilot  &  Star-Ledger  began  combined  sat.  edition  Sept.  1984. 


NOtTH  BAY,  ONT. 

Nugget-e* .  899,950  857,479 


ORLANDO,  FL. 

Sentinel-a/dS .  358,688  141,774  290,040  136,221 

OTTAWA,  ONT. 

Le  Oroit-e* .  1,746,286  1,669,780 

RALM  SPRINOS-PALM  DISiRT-INDIO,  CALIF. 

Desert  Sun-e .  81,174  73,981 

Doily  News-e .  27.345  25.147 

Grand  Totol .  108,519  99,128 

PHOENIX,  ARIZ. 

Republic-m .  304,327  11,010  278.947  9,823 

Repoblic-S..  190,731  155,733 

Gozette-e....  295.588  11.152  270.954  9.961 

Grond  Total  790,646  22,162  705,634  19,784 


PORTLAND,  ME. 

Portland  Press  Heroid-m  61,031  64,880 

Evening  Express-e .  57.207  60,759 

Telegrom-S .  48.223  54.587 

Grand  Total .  166,461  180,226 


Bulletin-e . 

Joumol-m.. 
Joumal-S... 
Grand  Total.. 


Times-m,  Eogle-e. 

Eogle-S . . 

Grand  Total . 


Gozette-Journal-m.. 
Gazette- Joomal-S... 
Grand  Totol 


...  95,903 

51,571 

89,163 

108,944 

33,551 

101,492 

120.776 

27.462 

103.879 

325,623 

112,584 

294,534 

READINGyPENN. 

....  88,989 

87,155 

86,165 

57,945 

175,154 

Its. 

145,100 

RENO, 

NEV. 

53,409 

52,118 

_ 14i21 

_ liiffi 

70,330 

66,717 

RICHMOND^  VA. 

....  1,902,379 

83,934 

2,121,217 

....  2,108.463 

135,832 

1,613.959 

■■  ■  1.525.021 

88.397 

1.599.Q3Q 

....  5,535,863 

308,163 

5,334,206 

NOTE:  Comics  not  included. 


RIVERSIDE,  CALIF. 

Press-Enterprise-mS* .  250,154  243,009 

NOTE:  Porode  linoge  not  included. 


Democrat  &  Chronicle-m 
Democrat  &  Chronicle-S 
Times-Union-e . 


n  99,058 

4,462 

83,334 

9,753 

;  72,401 

12,226 

61,995 

5,498 

. _ zajis 

_ ZfiJSS 

_ im 

..  249,607 
s 

25,687 

215,919 

23,037 

»T.  PETERSBURG,  FLA. 

,.  180,630 

135,597 

178,381 

123,281 

..  115,674 

56,492 

79,354 

32,684 

..  120.323 

115.609 

..  416,627 

192.089 

373,344 

155,833 

NOTE:  Includes  comics,  tv  diol,  preprints  ond  Porode  linoge. 


SAN  BERNARDINO,  CALIF. 

Sun-mS .  195,854  188,047 

NOTE:  Does  not  include  Porode  linoge 

SAN  FRANCISCO,  CALIF. 

Chronicie-m .  135.349  68,469  134,209  84,692 

Exominer-e .  131,656  68,131  131,486  84,038 

Examiner  &  Chronicle-S.  83.527  68.294  83.570  63.984 

Grond  Total .  350,532  204,894  349,265  232,714 

NOTE:  S.F.  newspaper  period  from  Aug.  20  to  Sept.  23.  1984;  Aug.  22,  to 
Sept  25.  1983. 
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FULL  RUN  PART  RUN  FULL  RUN  PART  RUN  FULL  RUN  PART  RUN  FULL  RUN  PART  RUN  FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


SANTA  BARBARA,  CALIF. 


N»ws-Press-eS .  217,402  1,611  204,718  315 

NOTE:  Parode  Magazine  nat  included. 

SCOnSBLUFF,  NIB. 

Stor-Herald-mS* .  1,517,953  861,904 

NOTE:  Includes  family  weekly:  57,455  lines  in  1984;  56,181  lines  in  1963. 

SiATTlI,  WASH., 

Post  Intelligencer-d .  84,084  86,537 

Times-d .  188,050  206,243 

Times/Post- 

Intelligencer-s .  117  434  75.754 

Grand  Totol .  389,568  368,534 

SHREVIPORT,  LA. 

Joumol-e* .  1,040,513  944,574 

Times-mS* .  2.342  232  2.045.615 

Grand  Totol .  3,382,745  2,990,189 

NOTE;  Includes  preprints. 

SPOKANE,  WASH. 

Spokesman-Review-m .  80,104  89,465 

Spokesmon.RevieW'S .  53,057  38,742 

Chronicle-e .  76.671  88.292 

Grand  Totol .  209,832  216,499 

TAMPA,  FLA. 

Tribune-m‘ .  3,526,433  1,627,877  3,665,691  1,039,363 

Tril)une-s* .  2.642.365  11.344  1.788.188  _ 

Grand  Total .  6,168,798  1,639,221  5,453,879  1,039,363 


NOTE:  Comics  not  included. 


TOLEDO,  OHIO 

Blode.e .  93,500  94,652 

BlodeS  90.949  63.689 

Grand  Total  184.449  158,341 

TOPEKA,  KAN. 

Copitol-Journol-m* .  1,090,306  1,200,388 

Copitol-Journol-S* .  923.685  518.581 

Grand  Totol .  2.013,991  1,718,969 

TORONTO,  ONT. 

Sun-m* .  2.438.779  2.370.907 

TULSA,  OKLA. 

World-m .  122,284  122,960 

Tribunes .  119,746  121,816 

WOrld-S .  90.141  64.494 

Grand  Totol .  332,171  309,270 

NOTE:  Figures  ore  based  on  6-coluiTin  format  and  9.calumn  classified 

WAUKIOAN,  ILL. 

News-Sixn .  109,099  90,135 

WIST  PALM  BEACH,  FLA. 

Post-m .  191,911  26,134  188,660  26,587 

Timese  148,813  2,470  148,673 

Post-S  .  134.480  11.250  100.487  7.638 

Grond  Total .  475,204  39,854  437,820  34,994 


WESTCHESTER  ROCKLAND,  N.Y. 

Reporter  Dispatch.e .  86,968  78,944 

Reporter  Oispotch-S —  73  TAB  67.41 1 

Grand  Total .  160,356  146.355 

NOTE;  Includes  preprints. 

WILKES  BARRI,  P.A. 

Times-Leodtr.<ifd .  85,385  92.668 

WILMINGTON,  DEL. 

News-Jaurnol.m.e .  147,505  1I5J71 

News- Journals .  126284  78225 

Grand  Totol .  273,789  193,696 

WILMINGTON,  N.C. 

Storm  54.449  58,890 

Stor-News-S  32.489  24489 

Grand  Total .  86.938  83,379 

WINDSOR,  ONT. 

StorV .  2,745,021  2,501,518 

WINSTON-SALEJA,  N.C. 


Journol-m* 

1,694.602 

509,404 

1,614,942 

289238 

Jouoiol-S* 

1,083,306 

286,314 

741370 

177,926 

Sentinel-** . 

.  1.386.322 

122-472 

1-539228 

130258 

Grand  Totol . 

.  4.1642X 

918,190 

3.895340 

598,122 

NOTE:  Comics  not  includid 

WORCESTER,  MASS. 

Cozette-e . 

66,956 

63,474 

Tsiogram-m 

68,727 

65.389 

T«logram-S . 

.  104.806 

65254 

Grand  Total _ 

.  240.489 

194,117 

Taking  issue  with  polls 


Independent  pollster ,  Burns  Roper,  says  news  organizations 
should  supplement  their  own  polls  with  those  by  outsiders 


Burns  W.  Roper,  chairman  of  the 
Roper  Organization,  Inc.,  recently 
took  issue  with  newspapers  and 
television  stations  which  conduct 
their  own  polls  and  report  them  with 
far  greater  emphasis  than  they  report 
the  polls  of  their  competitors  or 
independent  polls  of  established 
reputation. 

Roper  spoke  at  the  Newspaper 
Research  Council’s  fall  conference  in 
Des  Moines. 

“On  Tuesday,  September  18th,’’ 
Roper  explained,  “CBS  devoted  con¬ 
siderable  air  time  on  both  radio  and 
television  to  a  new  CBS/New  York 
Times  poll  that  showed  Ronald 
Reagan  having  increased  his  lead  over 
Walter  Mondale  to  22  percentage 
points.  The  poll  also  showed  little 
effect  of  the  religious  factor  on  the 
campaign.’’ 

“The  New  York  Times,  on  Wednes¬ 
day,  September  19th,  had  a  front  page 
story  about  the  same  poll  which  was 
continued  on  the  inside  of  the  paper 
and  consumed  the  better  part  of  a 
page.  On  Thursday,  September  20th, 
we  issued  a  release  on  a  newer  poll 
than  the  CBS/New  York  Times  pc!l 
which  dealt  with  the  same  subject 
matter.  It  supplemented  that  poll  with 
respect  to  the  religious  issue.  It 
indicated  a  noticeably  closer  race 


than  the  CBS/New  York  Times  poll 
had  shown.  I  am  not  aware  of  either 
CBS,  or  the  New  York  Times,  both  of 
whom  received  hand-delivered  cop¬ 
ies  of  the  release,  having  run  anything 
at  all  about  our  poll.’’ 


“I  submit  today,” 
Gartner  continued,  “that 
it  is  virtuaiiy  impossibie 
to  put  out  a  first-rate 
newspaper  in  any  town  in 
America  without  the 
constant  heip  of  good 
research  and  good 
researchers.” 


“I’m  not  aware,’’  Roper  declared, 
“of  any  media  which  have  their  own 
polls  ever  saying,  ‘yesterday  we  re¬ 
ported  that  our  poll  shows  X.  Today  a 
Gallup  Poll  was  released  showing  the 
exact  opposite — which  at  least  raises 
the  question  as  to  whether  our  poll 
was  right  or  wrong.’’’ 

“Carrying  the  Gallup  Poll  is  report¬ 
ing  the  news;  conducting  one’s  own 
poll  is  making  the  news,’’  Roper 
stated. 

Looking  at  the  issue  from  another 
point  of  view.  Robert  Teeter,  well- 


known  political  pollster  and  head  of 
Market  Opinion  Research,  said,  “1 
think  I  am  strongly  in  favor  of  news- 
papers  doing  polls.  The  more 
information  the  public  has,  the  bet¬ 
ter.’’ 

“Publishing  polls  with  some 
regularity,  gives  continuity  to  public 
information,’’  he  said. 

“Fundamentally,’’  Teeter 
declared,  “the  publishing  of  polls  is 
simply  another  method  of  reporting,  a 
more  sophisticated  method  of  report¬ 
ing  than  we  have  enjoyed  in  the  past. 
It  is  a  better  and  more  accurate  reflec¬ 
tion  than  having  some  political  repor¬ 
ter  go  out  and  talk  to  eight  people  in 
two  bars  and  then  write  a  story  about 
the  election.’’ 

On  whether  newspapers  report 
polls  other  than  their  own,  Irving 
Crespi,  public  opinion  consultant, 
said,  “I  think  newspapers  are  a  little 
better  than  tv  in  this  respect.  At  least 
in  some  of  the  major  papers,  you  will 
occasionally  see  a  little  paragraph 
about  somebody  else’s  poll.  You  nev¬ 
er  hear  it  on  tv,’’ 

In  the  session  on  “How  the  Needs 
of  Readers  are  Perceived  by  Resear¬ 
chers/Editors,’’  Michael  Gartner, 
president  and  editorial  chairman,  Des 
(Continued  on  page  46) 
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Censorship  and  the  world  s  press 

La  Prensa  editor  says  Nicaraguan  censorship 
is  portent  of  New  Worid  Information  Order 


The  restrictions  La  Prensa  of  Man¬ 
agua  has  suffered  under  Nicaragua’s 
Sandanista  government  —  daily 
censorship  and  periodic  shutdowns 
—  are  how  the  New  World 
Information  Order  works  in  practice, 
the  paper’s  editor  said. 

“Oar  experience  could  be  pro¬ 
jected  to  other  Third  World  countries 
that  proclaim  to  favor  a  New  World 
Information  Order.  The  regime  has 
supported  the  aims  of  the  New  World 
Information  Order,’’  Pedro  Juaquin 
Chamorro  told  a  Wingspread  Con¬ 
ference  in  Racine,  Wise.,  recently. 

As  Chamorro  describes  it,  Sanda¬ 
nista  censorship  is  as  much  a  part  of 
the  daily  operation  of  La  Prensa  as 
setting  up  printing  presses. 

Each  day,  the  newspaper  must  pre¬ 
pare  a  photocopy  of  its  pages  and 
photos,  which  is  sent  to  the  censor, 
the  Director  of  Media  Com¬ 
munications. 

The  censor  prepares  detailed  writ¬ 
ten  “resolutions’’  listing  objection¬ 
able  editorial  or  photographic  materi¬ 
al. 

Sometimes  the 
censorship  is  simply 
inexplicable,  he  said. 

Once,  for  example,  a 
picture  of  an  elephant  on 
water  skis  was  banned. 

“The  range  of  censorship  is  amaz¬ 
ing,’’  Chamorro  said. 

While  most  of  the  censored  stories 
relate  to  national  issues,  reports 
about  Eastern  Bloc  countries  are  also 
frequently  banned. 

Sometimes  the  censorship  is  simply 
inexplicable,  he  said. 

Once,  for  example,  a  picture  of  an 
elephant  on  water  skis  was  banned. 
“They  told  us  it  was  ‘ideological 
divertissement,’’’  he  said,  adding  that 
the  term  was  never  explained. 

“They  have  even  censored 
sports,’’  Chammoro  said. 

Once  La  Prensa  receives  the 
“resolutions,”  it  must  select  general¬ 


ly  inoffensive  fill-in  material,  Cham- 
morro  said.  That,  too,  must  be  driven 
the  50-minute  trip  to  the  censor. 

The  censors,  Chamorro  said,  have 
one  more  requirement  —  the  censor¬ 
ship  must  be  hidden. 

“It  is  entirely  forbidden  to  leave 
white  or  black  space  and  you  must  be 
totally  tidy,  as  if  it  was  not  censored,” 
he  said. 

Censorship  often  holds  up  produc¬ 
tion  of  the  evening  daily,  Chamorro 
said. 

“We  come  out  to  the  street  with  an 
average  delay  of  three  hours,  but 
sometimes  we  cannot  publish  at  all 
because  it  is  too  late,”  he  said. 

Sometimes,  too,  Chamorro  will  re¬ 
fuse  to  publish  to  protest  a  particular¬ 
ly  offensive  censorship. 

Despite  the  problems.  La  Prensa 
remains  popular,  Chamorro  said. 

“Our  principal  source  of  income  is 
readers.  People  would  rather  spend 
five  coronas  (for  La  Prensa),  instead 
of  three  (for  government-approved 
papers),  which  they  know  is  cen¬ 
sored,  and  which  comes  out  late,” 
Chamorro  said.  “I  wonder  how  many 
American  dailies  would  (survive)  if 
they  were  out  an  hour  late.” 

As  repugnant  as  La  Prensa  is  to  the 
Sandanista  regime,  the  government 
cannot  afford  to  simply  shut  down  the 
paper,  Chamorro  said. 

Because  under  the  dictatorial  right 
wing  regime  of  Anastasio  Somoza,  La 
Prensa  also  was  censored,  shut  down 
and  repressed. 

La  Prensa  became  particularly 
important  in  the  last  months  of  the 
revolution  against  Somoza.  The 
assasination  of  Chamorro’s  father, 
Pedro  Chamorro,  galvinized  opinion 

—  particularly  middle-class  opinion 

—  against  Somoza. 

When  the  Somoza  forces  were  in 
full  retreat,  one  of  their  last  acts  was 
to  burn  the  paper  to  the  ground. 

Rather  than  risk  the  possible  furor 
that  would  attend  an  outright  shut¬ 
down,  Chamorro  said,  the  Sandanis- 
tas  have  chosen  to  try  to  force  it  to 
close  for  economic  reasons  by 
inhibiting  operations  and  making  the 
editorial  product  as  bland  as  possible. 


“When  we  are  gone,  the  restric¬ 
tions  and  censorship  will  be  lifted  and 
they  will  declare  total  freedom  of  the 
press,”  he  said. 

Chamorro  said  the  censorship 
under  the  Sandanistas  is  worse  than 
under  Somoza  “because  it  is  ideolo¬ 
gical.” 

“It  is  entirely  forbidden 
to  leave  white  or  black 
space  and  you  must  be 
totally  tidy,  as  if  it  was 
not  censored,”  he  said. 

“We  have  tremendously  ,dramatical- 
ly  repressive  laws.  I  don’t  think  (Chi¬ 
lean  strongman)  Pinochet  or  Somoza- 
.  .  .  together  could  have  figured  out 
these  laws,”  he  said. 

Throughout  La  Prensa’ s  struggle  to 
continue  operations,  only  Western 
press  freedom  groups  have  offered 
support,  he  said. 

The  Federation  of  Latin  American 
Journalists  (FELAP),  which  has  sup¬ 
ported  many  of  the  proposals  growing 
from  the  New  World  Information 
Order  idea,  is  “very  close”  to  the 
Sandanista  regime  and  has  never  pro¬ 
tested  shutdowns  or  censorship  of  La 
Prensa,  Chamorro  said. 

“The  Inter  American  Press 
Association  or  the  International  Press 
Institute,  those  are  the  people  who 
really  care  about  the  free  flow  of 
information,”  Chamorro  said. 

Strike  ends  at 
Sudbury  Star 

The  strike  which  shut  down  North 
Ontario’s  largest  daily  newspaper  for 
nearly  eight  months  is  over. 

On  Oct.  14,  the  Sudbury  Star  re¬ 
sumed  publishing  for  the  first  time 
since  Feb.  21. 

Under  the  contract  accepted  by  46 
workers  from  three  unions,  there  will 
be  an  across-the-board  wage  increase 
of  5%,  6%  and  5%  over  the  next  three 
years,  publisher  Don  Herron  said. 
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Shop  Talk 

(Continued  from  page  56) 

East  Side.  Pulitzer-winner  Berger 
was  a  legend,  a  near-divinity  at  the 
Times  and  many  felt  th-^t  to  give 
About  New  York  to  anyone  else  when 
Berger  died  in  1959  was  like  giving 
Babe  Ruth’s  uniform  to  a  rookie. 

New  York  had  another  World’s 
Fair  in  1964-65,  ho\Yever,  and  former 
copyboy  Gay  Talese  turned  out  vig¬ 
nettes  about  it  fully  as  skillfully  as 
Berger  had.  Arthur  Gelb,  now  deputy 
managing  editor,  asked  John  Corry  to 
revive  About  New  York,  in  the  early 
1970’s  which  Corry  considered  fanci¬ 
ful  but  he  felt  the  name  should  be 
changed. 

He  went  around  to  Times  old- 
timers  who  might  consider  him 
uppity,  saying,  “I  hope  you 
understand,”  and  wrote  excellent 
columns  for  about  two  years.  Corry 
was  succeeded  by  a  fellow  Brookly¬ 
nite  Francis  X.  Clines. 

Then  came  AnnaQuindlen  of  New 
Jersey  and  Barnard  College.  After 
Quindlen,  it  was  Geist. 

(Corry  is  now  TV  critic,  Clines 
White  House  Correspondent  and 
Quindlen  assistant  metropolitan  edi¬ 
tor.) 

Though  Geist  could  be  drawn  to  sit¬ 
coms,  the  Washington  Post  or  else¬ 
where,  the  Times  has  assured  him  that 
he  has  a  good  future  there  and  he  was 
given  a  modest  raise  when  chosen  to 
take  over  About  after  a  hiatus  follow¬ 
ing  Quindlen’s  term.  For  a  journalist 
with  a  promising  future  he  has  a  spot¬ 
ty  past. 

‘‘You’re  the  worst  student  we’ve 
ever  had  here,”  he  was  told  by  Illinois 
professor  Cordier,  ‘‘certainly  since 
Scotty  Reston  back  in  the  ’30s.”  Cor¬ 
dier  was  scolding  Geist  about  poor  at¬ 
tendance. 

Geist’s  parents,  Russ  and  Marge 
Geist,  had  earned  their  bachelor’s 
degrees  in  journalism  in  1 934  (34  years 
before  Bill)  at  Champaign-Urbana. 
Then  they  published  a  weekly  paper 
at  nearby  Fisher,  Ill.  until  1944. 

After  Bill  got  his  Illinois  degree  and 
served  in  Vietnam  as  a  photographer, 
he  married  journalism  classmate  Jody 
Lewis  and  was  heading  for  Missouri 
for  a  masters  in  journalism.  “Whoa,” 
warned  the  senior  Geist,  “Stay  out  of 
newspaper  work  if  you  want  to  sup¬ 
port  a  family.  If  you  must  do  it,  take 
the  advertising  side.  You  can’t  sur¬ 
vive  financially  on  the  editorial  side.” 

Jody,  however,  argued  that  people 
should  do  what  they  like  and,  with  his 
bride’s  support,  Geist  went  on  to  Miz- 
zou.  Instead  of  a  thesis,  he  wrote  a 
20-part  series  of  articles  on  the  late 


Congressman  Wilbur  Mills  for  the 
Arkansas  Democrat.  These  pleased  a 
Hearst  editor  in  Chicago,  who  moved 
to  the  Tribune  and  invited  Bill  along 
ju$t  about  the  time  Geist  got  the 
degree  (presumably  not  as  Missouri’s 
worst  student  since  Seymour  Topp¬ 
ing,  ‘43,  now  Times  managing  editor). 

Bill  Geist  (as  his  byline  read  at 
the  Tribune — the  Times  couldn’t  be 
THAT  casual,  and  he  became  William 
E.  in  New  York)  and  his  present 
newspaper-of-record  employer  may 
h,ave  come  together  at  an 
advantageous  moment,  with  sub¬ 
urban  emphasis  increasing.  Though 
he  now  covers  Manhattan  and  the 
other  four  boroughs,  he  helps  give  the 
Times  a  more  national,  less  city- 
limited  tone. 

“You’re  the  worst 
student  we’ve  ever  had 
here,’’  he  was  told  by 
Illinois  professor  Cordier, 
“certainly  since  Scotty 
Reston  back  in  the  ’SOs.” 

As  this  character  development  of 
the  paper  evolves,  however  gradual¬ 
ly,  newspaper  observers  can  assess 
the  emerging  Times  which  top  editor 
Rosenthal  boasts,  “We  are  the  most 
open  and  varied  paper  in  the 
country.” 

Where  it’s  going — so  that  an 
institution  like  the  Times  can  still  be 
both  readable  and  credible — is 
toward  the  fresher,  stylist  writing  in 
hard  news  as  well  as  the  trivial,  seen 
in  About  New  York  and  Our  Towns, 
the  latter  a  suburban  ‘About’  written 
by  Michael  Norman. 

He,  Geist  and  many  other  writers 
and  editors  at  the  Times  and  else¬ 
where  are  defying  old-liners  “who  in 
turn  don’t  consider  the  new  stuff  jour¬ 
nalism  at  all”  says  Charles  Hammer, 
author  and  journalism  teacher  at  the 
University  of  Missouri-Kansas  City. 
Whether  non-journalism  or  new- 
New,  an  attempt  to  define  it  targeted 
William  Zinsser,  author  of  “On  Writ¬ 
ing  Well,”  who  was  asked  about  to¬ 
day’s  writing  at  the  Times. 

“How  you  label  it  doesn’t  matter, 
says  Zinsser,  once  a  writer  on  the 
New  York  Herald  Tribune.  “The 
important  thing  is  that  the  writer  has 
humanity.  Regardless  of  its  subject,  it 
should  have  warmth,  humor,  clarity 
and  simplicity — not  to  be  confused 
with  breeziness,  as  in  People 
magazine.” 

Zinsser,  who  taught  writing  at  Y  ale 
in  the  1970s,  is  now  executive  editor 
of  the  Book-of-the-Month  Club. 


He  cites  examples  of  good  Times 
writing:  “The  five-part  series  last 
winter  by  Thomas  Friedman  after  he 
returned  from  covering  the  war  in 
Beirut.  He  caught  the  dailiness  of  the 
war  in  deeply  personal  terms  and  1 
finally  understood  what  it  was  about. 

“I’ve  also  admired  some  local  arti¬ 
cles  by  Ron  Alexander  and  Michael 
Norman.  I  particularly  remember 
Norman’s  story  earlier  this  year 
about  a  well-liked  man  in  a  small 
Rockland  County  town  who  shot  his 
wife  and  her  lover  and  then  jumped  off 
the  Tappan  Zee  Bridge — and  how  the 
community  was  surprised  and  moved 
by  the  whole  chain  of  events.” 

It  was  this  kind  of  sensitive  writing 
about  war  and  human  tragedy  that 
brought  Pulitzer  prizes  to  Friedman 
for  Lebanon  work  and,  during  the 
Cambodia-Viet  Nam  involvements, 
to  Sydney  H.  Schanberg,  now  col¬ 
umnist  on  New  York  affairs  on  the 
Times  Op-Ed  page. 

Schanberg,  however,  has  a  non-fan 
in  the  person  of  New  York  Mayor 
Edward  I.  Koch,  who  was  one  of  a 
group  of  Times  readers  recently 
interviewed  for  a  measure  of  public 
reaction  to  writers,  bylines  and  style. 
Speaking  in  the  jargon  of  a  veteran 
editor,  Koch  told  how  he  reads  the 
Times  from  front  to  back  and  “I  don’t 
jump  to  the  the  jump  page  of  a  story 
unless  it  is  extremely  important,”  but 
picks  up  when  he  gets  to  the  contin¬ 
ued  portion  of  each  story.  In  shirt¬ 
sleeves  in  his  office,  his  own  tape 
recorder  grinding  next  to  the 
interviewer’s,  Koch  declared,  “Only 
on  the  Op  Ed  page  do  I  pay  attention 
to  bylines.  I  love  Bill  Safire— just  love 
reading  Safire!” 

Are  you  still  feuding  with  Schan¬ 
berg  (whose  commentaries  have 
faulted  him  for  polarizing  ethnic 
groups  and  help-the-rich  housing  poli¬ 
cy),  he  was  asked? 

“I  don’t  have  a  high  regard  for  the 
man  or  his  writing,”  said  Koch.  “I 
don’t  think  he  writes  well,  frankly.  He 
doesn’t  do  any  original  writing. 
Generally  uses  quotes,  which  shows 
lack  of  effort.” 

Polling  the  other  readers  revealed  a 
considerable  public  interest  in 
bylines.  The  sample  group  was  this 
writer’s  fellow  subway  riders 
between  the  northwest  Bronx  and 
midtown  Manhattan,  30  Times- 
readers  in  all.  While  the  sample  is 
small,  it  seems  to  be  the  best 
information  presently  available  on 
what  a  segment  of  Times  readers  likes 
and  dislikes,  since  demographic  stud¬ 
ies  such  as  those  often  glibly  offered 
by  other  media  were  unavailable  at 
the  Times, 

The  scoring  system  was  modeled 
(Continued  on  page  37) 
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SYNDICATES 


A  selection  of  election-year  comments 

With  the  presidential  vote  days  away,  here  are  excerpts  from 
recent  syndicated  columns  discussing  the  candidates 


By  David  Astor 

Syndicated  columnists  the  past  few 
months  have  been  devoting  much  of 
their  commentary  to  the  presidential 
race.  With  the  election  only  days 
away,  here  are  excerpts  from  their 
recent  columns  discussing  Republi¬ 
can  incumbents  Ronald  Reagan  and 
George  Bush,  Democratic  challeng¬ 
ers  Walter  Mondale  and  Geraldine 
Ferraro,  and  various  campaign 
issues.  The  writers  are  listed 
alphabetically. 

Jack  Anderson,  United  Feature  Syn¬ 
dicate  (UFS):  “Some  overzealous 
Reagan  administration  officials  are 
still  trying  to  ban  voter-registration 
drives  from  public  buildings. 
Apparently,  they  fear  that  a  big  voter 
turnout  will  bring  too  many 
Democrats  to  the  polls.” 

Russell  Baker,  New  York  Times 
News  Service  (NYTNS):  “The  third 
Reagan-Mondale  debate  quickly 
turned  into  a  quarrel  about  pre¬ 
sidential  readership  after  Walter 
Mondale  charged  that  Ronald  Reagan 
was  incapable  of  finishing  all  seven 
volumes  of  Marcel  Proust’s  Re¬ 
membrance  of  Things  Past.” 

Julian  Bond,  Newspaper  Enterprise 
Association  (NEA):  “A  coalition  of 
civil  rights  organizations  said  ...  the 
Reagan  administration  has  ‘the  worst 
civil  rights  record  of  any 
administration  in  more  than  half  a 
century.’” 

David  S.  Broder,  Washington  Post 
Writers  Group  (WPWG):  “(I)t  bears 
underlining  that  the  hope  of  exploiting 
a  personal  weakness  in  Reagan  is  the 
same  strategy  that  failed  the 
Democrats  in  1980.” 

Patrick  Buchanan,  Tribune  Media 
Services  (TMS):  “If  Reagan  some¬ 
times  lapses  into  boosterism.  Mon¬ 
dale  sometimes  .  .  .  lapses  into  slan¬ 
der  against  the  United  States.” 

Art  Buchwald,  Los  Angeles  Times 
Syndicate  (LATS):  “Being  blackbal¬ 
led  by  not  one  but  by  both  presidential 
candidates  is  every  newspaper  per¬ 
son’s  ultimate  dream.” 


George  F.  Will 


William  F.  Buckley  Jr.,  Universal 
Press  Syndicate  (UPS):  “Poor  Mon¬ 
dale.  Every  now  and  then  he  tries  to 
get  serious,  as  when  ...  he  sub¬ 
mitted  the  tax  proposals  he  would  go 
for  if  he  were  elected.  Sen.  Robert 
Dole,  R-Kan.,  offered  a  frozen  turkey 
to  any  Democratic  senator  who  would 
attach  his  name  to  that  phony 
baloney.  No  takers.” 

Lou  Cannon,  WPWG:  “Despite  his 
performance  in  the  first  debate.  Mon¬ 
dale’s  refusal  to  recognize  that  many 
middle-class  Americans  now  consid¬ 
er  themselves  ‘better  off  has  cast 
doubts  on  the  credibility  of  his  cam¬ 
paign.” 

Rowland  Evans  and  Robert  Novak, 
News  America  Syndicate  (NAS): 
“President  Reagan’s  deft  touch  in  kil¬ 
ling  the  age  issue  as  the  last  visible 
impediment  to  beating  Walter  Mon¬ 
dale  proved  the  efficacy  of  Secretary 
of  State  George  Shultz’s  advice  dur¬ 
ing  last  week’s  prepping  session: 
‘Follow  your  instinct,  Mr.  Presi¬ 
dent.’” 

Anne  Taylor  Fleming,  King  Fea¬ 
tures  Syndicate  (KFS):  “The  thing 
Vice  President  Bush,  his  wife  Barbara 
and  press  secretary,  Peter  Teeley, 
said  about  Geraldine  Ferrar- 
o  .  .  .  show  again  the  contempt  with 


Carl  T.  Rowan 


which  Republicans  hold  women, 
especially  aspiring  ones.” 

David  Gergen,  LATS:  “Mondale 
himself  doesn’t  win  much  sympathy 
when  he  cries  that  Reagan  is  ducking 
the  issues.  He  is  at  least  partly  to 
blame  because  he  has  run  such  a  weak 
campaign  that  he  allows  Reagan  to 
brush  him  aside.” 

Jack  Germond  and  Jules  Witcover, 
TMS:  “The  President  on  the  stump 
and  on  the  television  is  Mary  Poppins 
telling  voters  that  just  a  spoonful  of 
sugar  helps  the  medicine  go  down. 
And  meanwhile.  Mondale  is  Jiminy 
Cricket,  imploring  the  country  to  let 
its  conscience  be  its  guide.” 

Ellen  Goodman,  WPWG:  “In  a  role 
reversal  of  stereotypes,  Ferraro  was 
subdued,  lawyerlike,  and  cool — too 
cool  for  my  taste — while  Bush  was 
often  shrill,  strident  and,  gasp,  hys¬ 
terical.” 

Jeffrey  Hart,  KFS:  “It  is  the  Demo¬ 
cratic  Party  itself  that  is  being  re¬ 
jected.” 

James  J.  Kilpatrick,  UPS:  “The 
gentlewoman  (Ferraro)  cannot  fairly 
be  depicted  as  a  screaming  liber¬ 
al  ...,  but  in  a  House  of  435  memb¬ 
ers  she  clearly  ranks  in  the  top  10%  of 
those  who  win  applause  from  the 
liberal  left.” 
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Joseph  Kraft,  LATS:  “(T)he  con¬ 
tinuing  evidence  of  misconduct  by  the 
CIA  raises  anew  the  question  of 
whether  Ronald  Reagan  is  enough  in 
charge  to  translate  strength  into 
peace.” 

Anthony  Lewis,  NYTNS:  “When  he 
(George  Bush)  blandly  said  Ferraro 
and  Walter  Mondale  suggested  that 
the  Marines  in  Beirut  had  ‘died  in 
shame,’  it  could  have  been  Joe 
McCarthy  speaking:  McCarthy  in 
white  shoes.” 

Mary  McGrory,  UPS:  “The  good 
news  for  Democrats  is  that  Walter 
Mondale  does,  after  all,  have  an 
instinct  for  the  jugular.  The  bad  news 
is  that  it  seems  to  be  for  his  own.” 

Jody  Powell,  LATS:  “Nor  are  the 
problems  with  Mr.  Reagan’s  behavior 
confined  to  his  reflexive  instinct  to 
duck  and  hide.  His  consistent  use  of 
obvious  falsehoods,  that  he  knows  to 
be  false,  to  excuse  himself  and  blame 
others  has  the  smell  of  something  a 
good  bit  worse.” 

William  Raspberry,  WPWG:  “Four 
or  five  more  Reagan  appointments  to 
the  (Supreme  Court)  could  constitute 
a  disaster  lasting  well  into  the  21st 
century.” 

James  Reston,  NYTNS:  “By  all  the 
evidence  we  have,  Ronald  Reagan  is  a 
remarkably  healthy  man,  and  his 
faltering  performance  in  the  first 
debate  and  his  misstatements  in  the 
second  merely  prove  that  his  grasp  of 
facts  is  not  better  in  his  70’s  than  it 
was  in  his  50’s.” 

Carl  T.  Rowan,  NAS:  “I  cannot,  in 
the  worst  of  conscience,  embrace  an 
administration  that  has  thrown  mil¬ 
lions  of  black  children  into  a  hellish 
cycle  of  poverty  and  continues  to 
squeeze  tightly  the  already-narrow 
parameters  of  freedom  for  blacks  of 
every  age.” 

Louis  Rukeyser,  McNaught  Syn¬ 
dicate:  “(H)ere  we  have  Ronald 
Reagan  vowing  that  he  would  ‘never 
stand  for’  cuts  to  present  recipients, 
and  Walter  Mondale  swearing  grand¬ 
ly  that  he  would  not  even  think  of 
reducing  ‘Social  Security  and  Medi¬ 
care  and  student  assistance  and  things 
that  people  need.’  Why,  you  can  get 
more  wisdom  than  that  watching 
Monday  Night  Football." 

William  A.  Rusher,  NEA:  “(At  least 
some)  Roman  Catholic  bishops  have 
decided  to  blow  the  whistle  at  last  on 
various  liberal  politicians  who  have 
been  getting  away  with  posing  as 
faithful  Catholics  while  sim¬ 
ultaneously  supporting  abortion.” 

William  Safire,  NYTNS:  “To  close 
the  gap  in  the  final  two  weeks,  Mr. 
Mondale  had  to  be  terrific  in  the  Kan¬ 


sas  City  debate  and  Mr.  Reagan  had  to 
be  terrible.  As  it  turned  out,  Mr.  Mon¬ 
dale  was  flat  and  the  President  was 
fine.” 

Richard  Valeriani,  Register  and  Tri¬ 
bune  Syndicate:  “The  American  publ¬ 
ic  is  disposed  to  forgive  Ronald 
Reagan  whatever  he  says.” 

Nicholas  Von  Hoffman,  KFS: 
“(Reagan)  has  found  a  somewhat 
novel  way  of  lying  by  staging  public 
ceremonies  for  dead  people  he  hated 
while  he  lived  ....  Mrs.  Reagan  is 
hosting  a  bizarre  luncheon  to  mark  the 
100th  anniversary  of  the  birth  of 
(Eleanor  Roosevelt).  Mrs.  Roosevelt 


with  her  interest  in  civil  rights,  Jews, 
poor  people,  the  afflicted  and  the 
downtrodden  was  despised  by  the 
segment  of  the  Republican  Party 
which  Nancy  Reagan  recruited  her 
husband  into.” 

Ben  Wattenberg,  UFS:  “(I)t  would 
be  quite  remarkable  if  American  vot¬ 
ers  wholly  forgave  or  forgot  almost 
two  decades  of  Democratic  drift  to  the 
left  just  because  of  two  months  of 
political  tough  talk.” 

George  F.  Will,  WPWG;  “Reagan 
remains  closer  than  Mondale  to  the 
voters,  both  in  mood  and  on  the 
issues  .  .  .  .” 
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SYNDICATES 

United  Feature  Syndicate  is  introducing  two  comics 

'Howie’  and  ‘Dollars  and  Nonsense’  start  November  12 


United  Feature  Syndicate  is 
introducing  two  comics  November 
12. 

One  is  the  autobiographical 
“Howie”  by  Howie  Schneider,  who 
has  done  the  Newspaper  Enterprise 
Association-distributed  “Eek  & 
Meek”  since  1%5.  His  new  “comic 
journal”  has  already  been  picked  up 
by  such  papers  as  the  Dallas  Morning 
News,  Denver  Post,  Miami  Herald, 
San  Antonio  Light,  and  Chicago  Sun- 
Times. 

The  six-times-a-week  strip  “shows 
one  man’s  attempt  to  make  sense  out 
of  a  world  that  has  gone  slightly 
berserk — a  world  of  computer  dating, 
cloning,  psychotherapy  for  pets,  fit¬ 
ness,  fast  foods  and  faster  fashion 
trends,”  and  also  takes  a  look  at  “the 
changing  structure  of  family  and  so¬ 
cial  relationships,”  according  to 
United.  In  coming  weeks,  Schneider 
will  share  his  experiences  cycling 
through  Great  Britain,  sailing  down 
the  coast  of  Turkey,  working  as  an 
extra  for  the  Metropolitan  Opera,  etc. 

Schneider’s  past  includes  four 
years  with  an  advertising  agency  fol¬ 
lowed  by  five  years  as  art  director  of  a 


so  MX^THIIOK, DOCTOR, TH«r THE  BEST 
TO  flaoOOG  UFE  IS  WITH  ^  tOW 
(HOUSTECCL,  FPEE.  DIET  AJOD  A 
REGULAR  PeOGRAM  OF  EXERCISE.. . 


ves...  ADD  A  MUTUAU-V  VERIFIABLE 
lAJCLEAR  DISARMAMGAJt  TREATV 


Howie  gets  the  word  on  what  it  takes  to  prolong  life. 


television  syndication  company. 
Author  of  a  number  of  books,  the  Pro- 
vincetown.  Mass.,  resident  has  done 
work  for  Esquire,  Playboy,  Redbook, 
McCall’s,  and  The  New  Yorker. 

That  last  magazine.  National  Lam¬ 
poon,  and  other  publications  have  fre¬ 
quently  carried  the  cartoons  of 
Robert  Mankoff,  whose  new  United- 
distributed  “Dollars  and  Nonsense” 
panel  pokes  fun  at  the  world  of  busi¬ 
ness  and  real  estate  five  times  a  week. 

Mankoff  has  had  a  collection  of  his 
work  published  under  the  title 
Elementary:  The  Cartoonist  Did  It 
(Avon,  1980).  His  latest  book.  Urban 
Bumpkins,  is  scheduled  for  release  by 


\$  AND  NONSENSE 


“Hadley.  I've  talked  to  the  company  shrink  about  your 
request  for  a  raise.  He  thinks  it  shows  impaired  costive 
functlonlr>9  and  would  Hke  to  see  you  for  some  therapy." 


Is  Hadley  crazy? 

St.  Martin’s  Press  next  month.  The 
Brooklyn,  N.Y.,  resident  holds  a 
master’s  degree  in  psychology  from 
Syracuse  University. 


Block  and  Mathews  doing  personal  finance  column 


“Two  for  the  Money,”  a  thrice- 
weekly  personal  finance  column  by 
Henry  Block  and  Carol  Mathews,  will 
be  introduced  November  5  by  News 
America  Syndicate. 

The  column — primarily  essay  but 
occasionally  question  and  answer — 
discusses  topics  such  as  taxes,  pen¬ 
sion  plans.  Social  Security, 


investments,  lotteries,  and  savings 
and  interest  rates. 

Block  is  the  president,  chief  execu¬ 
tive  officer,  and  co-founder  of  H&R 
Block,  which  specializes  in  the  prep¬ 
aration  of  income  tax  returns.  He  is 
also  director  of  the  Commerce  Bank 
of  Kansas  City  and  several  other  cor¬ 
porations.  The  U.S.  Air  Force  veter¬ 


an  holds  a  B.S.  in  mathematics  from 
the  University  of  Michigan,  a  docto¬ 
rate  in  business  administration  from 
Avila  College  in  Kansas  City,  and  a 
doctorate  in  law  from  New  Hamp¬ 
shire  College. 

Mathews  is  associate  financial  edi- 
(Continued  on  next  page) 


‘Homegroan’  discusses  juggling  of  family  and  work 


Amy  Pett 


A  column  by  a  woman  who  writes 
about  her  hectic  life  juggling  “home, 
family,  job,  and  weekend  recreation” 
is  currently  being  offered  by  AP  News- 
features. 

Amy  Pett’s  weekly  5()0-600-word 
“Homegroan”  deals  both  seriously 
and  humorously  with  “an  inadequate 
budget,  taking  out  the  garbage,  the 
monotony  of  housework,  feeling 
unappreciated,  supermarket  shop¬ 
ping, spreading  hips,  fighting  crab- 
grass,  women  friends,  growing  older. 


feeling  guilty,  sexism,  moonlighting 
to  make  ends  meet,”  etc. 

^  The  columnist — a  daughter  of  Pulit¬ 
zer  Prize-winning  Associated  Press 
writer  Saul  Pett — is  married  and  has 
been  the  live-in  stepmother  of  two 
children  for  the  past  six  years.  She  is 
the  editor  and  a  columnist  for  a  sub¬ 
urban  weekly  paper  and  has  written 
several  free-lance  features  for  AP. 
Pett,  41 ,  was  born  in  Chicago  and  now 
resides  in  Port  Washington,  N.Y. 
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tor  at  the  New  York  Post.  She  began 
her  journalism  career  at  the  New  York 
Herald  Tribune  in  1964,  later 


authoring  a  syndicated  financial  col¬ 
umn  called  “Money  Watch.”  She  has 
also  written  magazine  articles  and 


given  numerous  lectures.  Mathews 
has  a  B.A.  m  American  history  from 
Vassar  College. 


Newspaper  may  go  to  court  over  ‘Doonesbury’  size 

Massachusetts  daily  is  angry  over  cancellation  of  the  strip.  And 
even  Reagan  and  Bush  react  to  Garry  Trudeau’s  comic 


By  David  Astor 

A  Massachusetts  daily  might  take 
Universal  Press  Syndicate  to  court 
over  the  recent  cancellation  of 
“Doonesbury.” 

The  New  Bedford  Standard-Times 
was  one  of  approximately  25  papers 
contacted  by  the  syndicate  last  month 
about  running  “Doonesbury”  too 
small.  Universal  national  sales 
director  Robert  Duffy  said  October  30 
that  most  of  the  notified  papers  agreed 
to  enlarge  the  strip  to  the  required 
44-pica  width,  while  one  was  con¬ 
sidering  a  UPS  cancellation  warning. 
And  two  who  declined  to  adhere  to 
the  width  —  the  Standard-Times  and 
Huntsville  (Ala.)  Times  —  received 
cancellation  notices  about  10  days 
ago. 

The  60,000-circulation  Huntsville 
paper  officially  dropped  “Doones¬ 
bury”  last  weekend,  but  the  50,000- 
circulation  New  Bedford  one  is  con¬ 
testing  Universal’s  action.  “We  con¬ 
sider  (the  cancellation)  to  be  a  breach 
of  contract,  and  we  expect  to  take 
some  court  action  if  the  syndicate 
doesn’t  turn  itself  around,”  said  edi¬ 
tor  James  Ragsdale  of  the  Standard- 
Times,  which  has  been  running  the 
strip  39  picas  wide  on  its  editorial 
page. 

Ragsdale  said  there  is  no  mention  of 
the  44-pica  requirement  in  his  paper’s 
contract  with  Universal.  He  added 
that  the  contract  is  for  six  months 
(starting  October  1),  and  can  then 
only  be  cancelled  when  either  party 
gives  30  days  notice. 

The  editor  stated  that  he  doesn’t 
want  to  increase  “Doonesbury”  to  44 
picas  “primarily  because  I  think  the 
strip  reads  just  fine  at  39  picas.”  He 
said  the  extra  five  picas  doesn’t 
increase  the  size  of  Garry  Trudeau’s 
words  more  than  the  “thickness  of  a 
hair.” 

Ragsdale  reported  that  the  Stan¬ 
dard-Times  would  run  “Doones¬ 
bury”  strips  at  least  until  November  3. 
These  are  the  episodes  that  had  already 
been  mailed  to  the  paper  before  the 
cancellation  notice. 

Duffy,  who  said  the  Standard- 
Times  would  not  be  sent  any  more 
“Doonesbury”  strips,  confirmed  that 


Part  of  Tuesday's  strip. 


the  44-pica  requirement  is  not  in  the 
contract  with  the  Standard-Times — 
or  in  the  contracts  with  any  of  the  over 
810  other  “Doonesbury”  clients.  He 
stated  that  syndication  is  “pretty 
much  a  gentlemen’s  business,”  with 
contracts  not  always  including  every¬ 
thing.  Duffy  noted  that  a  contract 
might  not  even  specifically  state  that 
Universal  has  to  deliver  a  feature. 

Papers,  said  Duffy,  were  told  about 
the  width  requirement  in  a  letter 
accompanying  a  promotion  kit  last 
summer  announcing  the  comic’s  re¬ 
turn.  (Ragsdale,  however,  said  he 
didn’t  think  a  letter  of  this  nature  was 
a  “legal  and  binding  statement.”) 
Duffy  added  that  a  follow-up  letter  to 
papers  actually  purchasing  the  return¬ 
ing  strip  mentioned  the  44-pica  size 
again.  And  he  said  practically  “half 
the  American  public”  knew  about  the 
width  requirement  because  of  all  the 
publicity  it  received. 

The  Universal  executive  said  he 
hoped  the  Standard-Times  would  not 
go  to  court,  but  stated  that  the  syn¬ 
dicate  believes  it  is  legally  in  the  right 
and  would  win  the  case. 

In  a  related  matter,  the  St.  Peters¬ 
burg  (Fla.)  Times — and  possibly 
other  dailies — pulled  “Doonesbury” 
strips  satirizing  Vice  President 
George  Bush’s  “manhood.”  Times 
managing  editor  Mike  Foley  said  the 
October  29-November  2  episodes 
dropped  by  his  paper  were  “lacking  in 
taste.” 

Foley  reported  that  the  Times, 
which  has  endorsed  the  Mondale- 
Ferraro  ticket,  received  over  200 
phone  calls  as  of  October  30 — with 
about  80%  opposing  the  paper's 
action.  In  its  October  31  issue,  the 
Times  offered  to  mail  copies  of  the 


pulled  Bush  episodes  to  readers  send¬ 
ing  stamped,  self-addressed  en¬ 
velopes. 

Bush  and  Ronald  Reagan  them¬ 
selves  are  apparently  annoyed  at 
“Doonesbury.”  Bush  stated  that 
Trudeau  is  “coming  out  of  deep  left 
field”  to  oppose  the  President’s 
reelection,  while  Reagan  reportedly 
told  Scripps-Howard  News  Service 
editors  and  news  executives  October 
25  that  readers  who  thought  he  was 
being  unfairly  criticized  in  “Doones¬ 
bury”  were  “absolutely  right.” 

Duffy  said  he  didn’t  think  the  Presi¬ 
dent  was  “that  mortified”  at  his 
“Doonesbury”  treatment.  The  Uni¬ 
versal  executive  noted  that  Henry 
Kissinger  once  said:  “The  only  thing 
worse  than  being  in  (the  strip)  would 
be  not  to  be  in  it.” 

Trudeau,  said  Duffy,  has  always 
used  hard-hitting  political  satire — and 
at  the  expense  of  Democrats  such  as 
Jimmy  Carter  and  Tip  O’Neill  too. 

As  for  the  pulling  of  “Doonesbury” 
strips  by  several  papers,  Duffy  said 
the  “outcry  seems  mild”  compared  to 
the  flaps  over  past  Trudeau  epi¬ 
sodes — such  as  the  one  in  1976  featur¬ 
ing  a  gay  person.  And  he  observed 
that  papers  who  picked  up  “Doones¬ 
bury”  September  30  should  not  have 
been  surprised  that  Trudeau  would 
take  on  Reagan  with  the  election  so 
near.  Duffy  said  with  a  laugh  that  just 
as  many  people  would  have  probably 
criticized  Trudeau  for  losing  his  “old 
bite”  if  he  hadn’t  satirized  the  Presi¬ 
dent. 


INSIGHTS  INTO  CHILDHOOD 
Now  in  40  Popers 


Add  Fred 
Rogers  to 
your  line  up  of 
weekly 
columnists 

Well-known,  trusted  and  respected, 
“Mister  Rogers"  has  been  talking 
with  kids  for  over  30  years.  Now,  let 
him  write  for  your  readers. 

For  rates  &  samples,  write: 

Family  Syndications 

P.O.  Box  2007  Oak  Park,  I L  60303 

(312)  848-6100 


EDITOR  &  PUBLISHER  for  November  3,  1984 


45 


Newsday  conducts  mock  presidential  election 


Over  22,000  students  in  Queens, 
Nassau  and  SufToIk  Counties,  New 
York,  participated  in  a  mock  pre¬ 
sidential  election  that  utilized  materi¬ 
als  provided  by  Newsday's  News¬ 
paper  in  Education  program. 

The  mock  election  was  held  on  Oct. 
30,  using  materials  prepared  by 
Newsday  as  the  primary  source  of 
information  on  the  presidential  cam¬ 
paign. 

In  addition  to  Newsday’s  NIE  staff. 
Long  and  Island  and  New  York  City 
educators  and  the  League  of  Women 


Harris  Graphics 
goes  public 

Harris  Graphics  Corp.  of  Mel¬ 
bourne,  Fla.,  began  trading  on  the 
New  York  Stock  Exchange  on  Oct.  10 
after  the  company  sold  three  million 
shares  of  its  common  stock  at  $14  a 
share  to  an  underwriting  group  led  by 
Salomon  Brothers 

The  company,  trading  under  the 
symbol  “HG,”  originally  intended  to 
go  public  last  May,  but  it  delayed  the 
offering  because  of  poor  market  con¬ 
ditions. 

Proceeds  of  the  offering  will  be 
used  to  redeem  the  company’s  pre¬ 
ferred  stock  and  reduce  long  term 
bank  debt  —  the  two  types  of  financ¬ 
ing  used  to  help  purchase  the  com¬ 
pany’s  assets  from  Harris  Corpora¬ 
tion  when  Harris  Graphics  was  spun 


Voters  were  involved  in  organizing 
the  mock  election. 

The  idea  for  the  mock  election  grew 
out  of  a  survery  of  1,200  students 
Newsday  conducted  last  spring  to 
estimate  the  youngsters  political 
knowledge. 

“We  found  students  had  more  poli¬ 
tical  savvy  than  we  expected,’’  said 
Patricia  Houk,  Newsday’s  education¬ 
al  services  manager. 

Newsday  worked  with  teachers  for 
over  four  months  to  create  a  16  piece 
“resource  set’’  on  the  election.  With 


off  as  an  indpendent  company  in 
April,  1983. 

Harris  Graphics,  a  producer  of 
printing  equipment  in  the  U.S.  and  a 
worldwide  manufacturer  of  web 
offset  presses,  completed  its  first  full 
fiscal  year  as  an  independent  com¬ 
pany  on  June  30. 

The  company  reported  its  sales 
increased  to  $460  million  from  $375 
million,  a  23%  jump,  and  its  net 
income  rose  to  $16.2  million  from  $3.9 
million. 

Hikes  price 

Citing  higher  production  costs,  the 
tabloid  New  York  Post  raised  its 
newsstand  price  to  350  from  300. 

The  New  York  Times  and  the  New 
York  Daily  News,  which  each  sell  for 
300  on  newsstands,  have  not 
announced  any  plans  to  match  the 
Post. 


PUBLIC  AUCTION 
NEWSPAPER  PRINTING  PLANT 

At:  272  N.  BEDFORD  RD.,  MOUNT  KISCO,  NEW  YORK 

(Suburb  37  miles  north  of  New  York  City) 


WEDNESDAY,  DECEMBER  5,  1984-11  A.M. 


GOSS  "Metro"  4-UNIT  NEWSPAPER  PRESS,  22 V4"  cut-off  &  60"  maximum  &  IIW 
minimum  web  width.  This  double  width  web  offset  press  is  equipped  with  a  COLOR  HUMP, 
ANGLE  BARS,  WEB  ALIGNER,  2:1  folder  &  two  (2)  deliveries.  Press  can  produce  64-page 
broadsheet  or  128-page  tabloid  at  speeds  to  70,000  PPH.  The  press  is  In  extremely  fine 
condition  and  may  be  Inspected  under  power,  in  operation,  by  appointment.  PLEASE  NOTE: 
These  "Metro"  units  are  compatible  and  can  be  run  in-line  with  Goss  "Metrollner"  units. 

GOSS  "Suburban"  6-UNIT  NEWSPAPER  PRESS,  22%"  x  36"  consisting  of  (2)  Model  1500 
Series  Units  with  Folder  &  Baldwin  Gluer  &  (4)  Model  1100  Series  Units  with  folder. 
Press  can  print  24-page  broadsheet  or  48-page  tabloid  at  speeds  to  18,000  PPH  and  is 
capable  of  running  (2)  different  jobs  at  same  time.  Each  delivery  has  its  own  almost  new 
Baldwin  Count-O-Veyor. 

Auction  will  also  include  brand-new  Computer/Typesetter,  Mailing,  Bindery  &  Plate¬ 
making  Depts.  &  usual  misc.  THE  MODERN  47,000  SO.  FT.  BUILDING  G  (4)  ACRES  OF 
REAL  ESTATE  are  also  for  sale.  For  details  contact  the  auctioneers: 

PRINT-ART  SERVICES,  INC. 

277  Broadway,  NY,  NY  10007  -  (212)  964-2350 


the  kits,  students  not  only  learned  in 
detail  about  how  presidential  elec¬ 
tions  work,  they  went  through  the  en¬ 
tire  voting  process  from  registration 
to  casting  ballots. 

The  project  also  called  for  News- 
day  to  deliver  its  editions  daily  to  over 
900  teachers  and  it  designed  a 
separate  shipping  system  to  get  them 
the  newspapers. 

One  result  of  the  election  project  is 
that  Newsday  was  able  to  expand  its 
NIE  program  to  schools  not  pre¬ 
viously  participating. 


Polls 

(Continued  from  page  39) 


Moines  Register  and  Tribune  Com¬ 
pany,  sounded  this  keynote: 

“Today,  as  the  price  of  newsprint 
keeps  rising,  the  size  of  news  holes 
remains  under  pressure,  and  the  com¬ 
petition  for  readers’  time  continues  to 
increase,  editors  more  than  ever  must 
rely  on  something  other  than  their  sto¬ 
machs.  They  must  know  what  readers 
want,  and  what  helps  the  marketers  of 
the  paper.  They  must  worry  about  the 
non-reader  as  well  as  the  reader.’’ 

“I  submit  today,’’  Gartner  contin¬ 
ued,  “that  it  is  virtually  impossible  to 
put  out  a  first-rate  newspaper  in  any 
town  in  America  without  the  constant 
help  of  good  research  and  good 
researchers.  I  think,  too,  that  virtual¬ 
ly  every  editor  in  this  country  would 
agree,’’  Gartner  concluded. 

In  the  same  session,  David  Law¬ 
rence,  executive  editor  of  the  Detroit 
Free  Press,  addressed  the  evidence 
that  the  credibility  of  newspapers 
along  with  other  media  and  all  big 
institutions,  is  declining. 

“To  make  a  measurable  dent  in  the 
credibility  problem,’’  Lawrence  told 
the  NRC,  “your  help  is  needed. 
ASNE  (American  Society  of  News¬ 
paper  Editors)  is  embarking  upon  a 
major  national  survey,  focusing  on 
what  we  can  do  to  reduce  our  credibil¬ 
ity  problem.  That  could  include  the 
errors  we  make,  what  we  cover  and 
don’t  cover,  how  we  handle  ourselves 
with  the  public,  what  readers  do  and 
don’t  know  about  us,  and  how  we 
might  separate  our  image  from  broad¬ 
cast  media.’’ 

On  the  same  panel  were  Kris 
McGrath,  president  of  MORI,  Min¬ 
neapolis,  who  made  a  presentation  on 
“Improving  Press  Credibility  in  the 
1980’s,’’  and  Ruth  Clark,  head  of 
Clark,  Martire  and  Bartolomeo, 
whose  subject  was  “Hard  News  Will 
Reign  —  A  New  Study.’’ 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 


CARTOONS 


EDITORIAL  CARTOONS  and  comment, 
Church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puz¬ 
zles,  humorous  cartoons,  other  quality 
features  for  the  weekly  editor  (offset). 
Mark  Morgan,  Inc,  PO  Box  995,  Newnan 
GA  30264;  (404)  253-5355. 

ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  “Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


FAMILY  STORIES,  150  words  $2.  100 
on  hand  for  STORY  fillers.  Eppy,  Box 
20356,  New  York,  NY  10025. 


TIMELY  NEWS,  features  and  columns 
on  health  and  medical  topics  for  a 
remarkably  low  price.  Columns  ready  to 
run  on  childrens’  health,  consumer 
drugs  and  healthful  travel,  dental  care 
and  fitness.  Weekly  package  of  6000 
plus  words.  Can  be  mailed  or  sent  elec¬ 
tronically.  AP  style.  Send  for  sample  or 
free  trial.  International  Medical  Tribune 
Syndicate,  600  New  Hampshire  Ave. 
NW,  Washington,  DC  2003^ 


I  "MORE  FOR  YOUR  MONEY"— Proven 
!  weekly  column  and  fillers  of  money  sav- 
'  ing  consumer  news.  Mike  LeFan,  1802 
I  Sl3th,  Temple  TX  76501. 


1  MOVIE  REVIEWS 


I  MINI  REVIEWS  (Cartoon  illustrated). 

I  Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  10th  year.  Cineman  Syndicate,  7 
I  Chapes  Court,  Middletown  NY  10940; 
j  (914)  692-4572. 

!  REAL  ESTATE 

I - 

I  HOUSE  CALLS-Houston  Post,  Miami 
'  Herald,  90  others.  6  national  awards; 
j  one  said  "concise,  entertaining,  wealth 
of  real  estate  knowledge,  solid  writing 
i  skills.”  8th  year.  Edith  Lank,  Box 
;  18447,  Rochester  NY  14618;  (716) 
j  271-6230. _ 

I _ RELIGION _ 

]  Is  your  church  page  boring?  Add  content 
I  and  commentary  with  "Ethics  &  Relig- 
I  ion,"  America’s  largest  religion  column 
written  bya  journalist,  Michael  J.  McMa¬ 
nus.  He  "not  only  reports  on  recent 
events  and  trends,  but  makes  practical 
suggestions  to  help  readers  put  their 
faith  into  practice,'’  says  Steve  Hill  of 
the  Tampa  Tribune.  For  samples  write 
Mike  McManus,  85  Halliwell  Drive, 
Stamford,  CT  06902;  (203)  357-1 1 14. 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE 

NEWSPAPERS  FOR  SALE 

NORTH  DAKOTA:  Monthly  entertain¬ 
ment  guide,  owner  will  stay  as  manager, 
good  for  starter  publication  for  a  small 
investor.  $20,000  total  price. 

UTAH:  County  seat  weekly  with  building 
and  Web  press,  excellent  for  husband 
and  wife  team  $95,000  with  $35,000 
down,  balance  over  20  years  at  10%. 

SOUTH  DAKOTA:  Small  weekly  with 
busy  Web  plant.  Owner  may  stay  as  man¬ 
ager,  $525,000  with  $200,000  down, 
terms. 

ZONE  8: 93  year  old  county  seat  weekly. 
Very  desirable  area,  stable  growth,  no 
print  competition.  Has  thriving  office 
supply  store  and  job  printing  business. 
Absolutely  top  notch,  excellent  cash 
flow.  Gross  $700,000  plus,  includes 


Profitable  Alabama  weekly  newspaper. 
$102,000.  Small  down  payment  and 
good  terms  available  to  qualified  buyer. 
Also,  two  weeklies  in  Tennessee.  For 
details,  call  or  write  Jim  Hall  Media  Ser¬ 
vices,  Incorporated.  408  Elm  Street. 
Troy,  AL  36081  (205)  566-7198. 

Profitable  suburban  weekly  in  high 
income  area.  $266,000  gross,  $90,000 
cash  flow.  Real  estate  included  on  price 
of  $290,000.  Requires  sizeable 
downpayment.  Roy  Holding  and  Associ¬ 
ates,  PO  Box  212,  Galva  IL  61434. 

I  Phone  (309)  932-2270  or  (217)  784- 
!  4736. 

I  ARKANSAS  EXCLUSIVE.  The  only  news- 
paper  in  the  counN  and  in  the  city  of 
!  publication.  3,50(j  circulation.  Gross 
I  $225,000.  Large  net.  Good  terms.  Call 


WEEKLY  SCIENCE  COLUMN  800  words 
plus  editorial  cartoon.  Concepts,  profiles 
precis,  reader  queries.  Relevant,  witty, 
painless.  3rd  year.  Samples:  Science 
Syndicate,  PO  Box  5636,  Portland,  OR 
97228.  (503)  224-8338. 


with  $300,000  down,  terms  at  1 1%. 

Cribb  Media  Service 

408  Elm  St  Troy  AL  36081.  (205)  566- 
7198. 

John  T.  Cribb 

Box  1220,  Towsend,  MT  59644 
(406)  266-4223 

SUCCESSFUL  ANGLO-JEWISH 

MONTHLY  NEWSPAPER  After  26  years 
at  the  helm  the  publisher  is  looking  for  a 

BROKERS 

person  or  persons  to  take  over  the  rei  ns. 

Ideal  for  father  and  son,  husband  and 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 

wife  or  partnership.  Exceptionally  high 
i  profit  yield.  Box  8187,  Editor  &  Pub¬ 
lisher. 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

THRIVING  27  year  old  TMC  direct  mail 
weekly  community  newspaper  Zone  1. 

Pacific  NW  Newspaper  Associates 

Rod  Whitesmith,  (206)  892-7196 

gross.  Box  8118,  Editor  &  Publisher. 

Box  4487,  Vancouver,  WA  98662 

TMC  weekly  owned  by  local  businessm- 

WAYNE  CHANCEY  CONSULTANTS 

PO  Box  86.  Headland  AL  36345 
(205)  693-2619 

an.  $250,000  gross  advetising  Will 
take  secured  note  on  part  of  price.  Box 

1  8139,  Editor  &  Publisher. 

ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

PUBLISHING-  PRINTING 
Established  11  year  old  exclusive  state 
wide  publication,  complete  with  prime 
real  estate.  Large  expansion  capability. 
Justifying  low  7  digit  value. 

David  M.  Carr  P.A. 

600  E.  Madison  St. 

Tampa  FL  33602 


PUBLISHING/PRINTING 
Established  1 1-year-old  exclusive  state¬ 
wide  publication,  complete  with  prime 
real  estate.  Large  expansion  capacity. 
Justifying  low  /-digit  value.  David  M. 
Carr  P.A.  600  East  Madison  St  Tampa, 
FL  33602. 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 

NEWSPAPER  BROKERS 

ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  bu;/ers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


NEWSPAPER  BROKERS 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


CRIBB  MEDIA  SERVICE 
John  T.  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223. 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 


JEPSON  &  ASSOCIATES 
CRIBB  MEDIA  SERVICES 
I  John  T.  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223. 

WE  HAVE  QUALIFIED  BUYERS  waiting 
to  pay  top  dollar  for  your  newspaper. 
Strictly  confidential.  Any  zone.  Dixie 
Newspapers,  Inc.,  PO  Box  7,  Center,  TX 
75935,  (409)  598-6146  or  598-5419, 
Jim  Chionsini,  President, 
j  JAMES  W.'hALL,  JR. 

Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy  AL  36081 

_ (205)  566-7198 _ 

PACIFIC  NW  NEWSPAPER 
I  ASSOCIATES 

I  Rod  Whitesmith,  (206)  892-7196 

I  Box  4487,  Vancouver  WA  98662 

I  TO  BUY  OR  SElI 

I  A  MIDWEST  NEWSPAPER 

you  need 

I  ROY  HOLDING  &  ASSOCIATES 
I  eBrokers  eAppraisers 

I  PO  Box  212,  Galva,  IL  6U34 

!  Office  Phone  309-932-2270 

i  Dave  Kramer  217-784-4736 

j  Roy  Holding  305-335-9082 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


;  NEWSPAPERS  FOR  SALE 

I  SUBURBAN  DETROIT  WEEKLY.  ’84 
j  gross-$490K,  ‘83  gross-$360K,  ‘82 
gross-$175K.  10  years  old.  Asking 
I  $365K.  No  browsers.  Contact  PO  Box  i 
I  372,  Lake  Orion,  Ml  48035-0372. 

i  ANGLO-JEWISH  WEEKLY  in  Zone  4. 

.  Includes  complete  typsetting  and 
camera  equipment  over  $160,000  K 
gross.  Profitable.  Reply  Box  8166,  Edi¬ 
tor  &  Publisher. 


I  TWO  SEPARATE  TENNESSEE  weekly 
newspapers.  Both  priced  to  sell.  All  cash 
only.  For  details,  call  or  write  Jim  Hall 
Media  Sen/ices  Incorporated,  408  Elm 
Street,  Troy,  AL  36081  (205)  566- 
7198. 

TWICE  WEEKLY 

Long-time  family  owners,  has  TMC,  nice 
building,  choice  area,  manager  avail¬ 
able,  $/00M  with  $2C)0M  down,  terms 
on  balance  negotiable. 

EASTERN  WASHINGTON 
County  exclusive,  nearly  new  building.  3 
bedroom  home  upstairs,  $560M  with 
$250M  down. 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-71% 
Box  4487,  Vancouver,  WA  98662 

WEEKLY  in  most  desirable  Northern 
California  coastal  community. 
Established  1962.  Over  70%  growth  in 
1984.  $200,000.  Write  Publisher,  PO 
Box  8424,  Santa  Cruz  CA  95061. 

I  Weekly  in  most  desirable  North  Califor- 
I  nia  coastal  community.  Established 
1962.  Over  70%  growth  in  1984. 
$200,000.  Write  Publisher.  Box  8424. 
Santa  Cruz  CA  95061. 

WESTERN  WEEKLY  GROUP  of  five  pap- 
ers,  current  year’s  gross  $3.8  million, 
computerized,  growth  markets,  manage¬ 
ment  in  place  Bob  Houk,  Box  1584, 
Tubac,  AZ  85646.  (602)  398-91 12. 

12  YEAR  OLD  weekly  TV/Entertainment 
I  tab  in  crowing  Zone  4  city.  Gross  over 
$190,000  with  very  good  net.  Fresh  new 
management  can  do  much  more.  Ideal 
for  couple,  partnership  or  will  stand 
alone.  Publisher  wants  to  retire. 
$95,000 cash.  Box8151,  Editor&Pub- 
lisher. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


Four-year-old  controlled  circulation 
weekly.  Nearly  1,000  paid,  total  circula¬ 
tion  8,000.  Fully  adjudicated  central 
California  8  miles  from  beach  and  space 
shuttle  launch  pad.  Grossed  over 
$150,000  last  year.  Owner  retiring. 
$75,000  cash.  Contact  H.J.  Crompe, 
Lompoc  Valley  News,  533  N.G.  Street 
Lompoc,  CA  93436. 


$10K  DOWN  buys  small  but  profitable 
central  Texas  weekly,  owner  carry  $30K 
note  for  seven  years.  Associated  Texas 
Newspapers  Inc.,  Bill  or  Ed  Berger, 
1801  Exposition  Blvd.,  Austin,  Tx 
78703,  (512)  476-3950. 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


VETERAN  PUBLISHER  in  love  with 
upper  New  England  wants  to  buy  news¬ 
paper,  weekly  or  daily,  in  Vermont,  New 
Hampshire,  Maine,  $400,000-to-$l 
million  gross.  Box  8137,  Editor  &  Pub¬ 
lisher. 

VETERAN  NEWSPAPERMAN,  with 
capital  seeks  established  weekly  gross¬ 
ing  $1 50,000-500,000  in  affluent  sub¬ 
urban  or  resort  community  in  Zones  1  or 
2.  Box  8193,  Editor  &  Publisher. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


FOR  SALE  Hope  SE-6-11  Leaderless 
film  processor  with  water  mixing  valves 
and  chemical  management  system  unit 
purchased  in  1979  used  approximately 
1  year.  Original  cost  over  $20,000. 
Make  reasonable  offer.  Box8160,  Editor 
&  Publisher. 


NUARC  FT40V2UP,  flip  top  plate  mak¬ 
er.  $2,000  or  best  offer.  Call  (216)296- 
9657,  David  or  Chuck  Dix. 


SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


PROFITABLE  30  year  old  weekly  news¬ 
paper  in  Houston.  Strong  retail  base. 
Gross  500M.  Price  1.2  x  gross.  Dale 
Pearson  (512)  428-4488. 


CROWN  JEWEL  OF  THE  ROCKIES. 
County  exclusive.  Long-time  owner  sell¬ 
ing  to  retire.  Smaller  weekly  also 
included.  Substantial  cash  required. 
Other  properties  avalable  from  $65,000 
including  one  with  exclusivity  in  TWO 
counties.  Jay  Brodell,  broker,  712  N. 
Seventh  St.,  Grand  Junction,  CO 
81501.  (302)  242-5035. 

BUSINESS  NEWS  MAGAZINE  in  Boul- 
der,  Colorado.  Monthly  5,000  circula¬ 
tion,  intelligently  covering  exploding 
Silicon  Mountain  region  for  three  years. 
Achiever-oriented,  educated,  loyal  read¬ 
ership.  Plenty  of  room  for  continued 
growth;  revenue  via  subscriptions  and 
ads.  Great  investment,  great  place  to 
live.  Asking  $100,000.  Send  inquiries 
to  Boulder  Business  Report,  2006 
Broadway,  Boulder,  CO  80302,  (303) 
440-4952. 


PUBUCATIONS  AVAILABLE 

FOR  CHRISTMAS,  give  yourself  the 
tacts  to  buy  a  newspaper.  "How  to  Pur¬ 
chase  a  Newspaper  and  Succeed." 
Inside  details,  appraisals,  tax  tips,  sam¬ 
ple  contracts,  by  Publisher,  Editor, 
Broker,  Jay  Brodell.  $22.50.  Mountain 
West  Publishing  Co.,  Box  1841,  Grand 
Junction,  CO  81502. 

"HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters."  Free  details. 
Box  34312,  Betheseda  MD  20817. 


POYNTER  INSTITUTE 
CATALOG  AVAILABLE 
Our  1985  catalog,  covering  all  pro¬ 
fessional,  academic  and  fellowship 
programs  for  the  next  year,  is  off  the 
press.  Copies  have  been  mailed  to  edi¬ 
tors,  publishers,  journalism  deans  and 
professors,  and  others  who  have  re¬ 
quested  copies  in  the  past.  If  you  ave 
not  received  your  copy  and  would  like 
one,  please  let  us  know  by  mail  or  tele¬ 
phone.  There  is  no  charge  for  single 
copies. 

The  Poynter  Institute 
for  Media  Studies 
556  Central  Avenue 
St.  Petersburg,  FL  33701 
(813)  821-9494 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


CONSULTANTS 


DOES  YOUR  COMPANY  NEED  SALES 
TRAINING? 

Are  your  sales  people  meeting  and 
exceeding  their  sales  quotas?  Are  they 
actively  prospecting  potential  custom¬ 
ers?  Are  they  getting  the  business  and 
keeping  it?  If  the  answer  to  any  of  these 
questions  is  no  and  you  would  like  to 
develop  your  sales  team  for  increased 
performance  and  sales  call  today.  Sales 
Training  Consultants  specializes  in  pro¬ 
grams  for  professionals  in  print  publica¬ 
tions.  If  you  would  like  to  improve  the 
performance  of  the  people  your  organiza¬ 
tion  is  counting  on  mr  results. ..call 
SALES  TRAINING  CONSULTANTS 
(305)  432-4534. 


EQUIPMENT  ft  SUPPLIES 


ANNOUNCEMENTS 


PUBLIC  AUCTION 
Newspaper  Printing 
Plant 

See  ad  this  issue 
Page  46 


The  East's  largest  newspoper 
production  conference  .  .  . 

AMERICAN  EAST 

NEWSPAPER  PRODUCTION  CONFERENCE 

March  27-29,  1985 
Hershey  Lodge  & 
Convention  Center 
Hershey.  Po. 

Exhibitor  informotion  is 
available  by  calling 
717-234-4067  or 
2717  N.  Front  St. 
Harrisburg,  PA  17110 


POLY  BAGS 

High  quality  Poly  Bags  at  a  low  price. 
Immediate  delivery  on  most  sizes  from 
one  of  our  9  warehouses  across  the 
country. 

4"  X  16"-  2.95/M 
6  W  X  19"-5.40/M 
8”  X  23"-  8.40/M 

plus  similar  savings  on  other  sizes.  Gulf 
Coast  Supply  Co.  (813)  371-3231. 
2025  Cattlemen  Rd.,  Sarasota  FL 
33582. 

COMPUTER  SOFTWARE 

ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestville  (TA  95436;  (707) 
887-7141. 

ATTENTION  NEWSPAPER  DEALERS; 
B.Tree  Systems  hasdeveloped  a  compu¬ 
ter  software  system  designed  especially 
for  you.  Write  for  brochure  and  report 
package.  B.Tree  Systems,  PO  Box  97, 
Bartonsville  PA  18321. 


Editor 

a 

Publisher 

Classifieds 

212-675-4380 


B.TREE  SYSTEMS  is  proud  to  announce 
a  software  package  designed  for  the 
home  delivery  circulation  manager. 
Complete  turn — k^  package.  For 
information  write;  B.Tree  Systems,  PO 
Box  97,  Bartonsville  PA  18321. 

PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This 
includes  the  computer,  printer  and  bill¬ 
ing  software  for  up  to  400  customers. 
Call  or  write  to  Jim  Sutton  or  Steve  Kuck- 
uk.  Publisher  Control  Systems,  223  W 
5th,  Shawano  Wl  54166;  (715)  526- 
6547. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


Counter-Stacker 

Baldwin  model  107  including  some 
spare  parts.  $6,500.  David  Graybill 
(509)  663-5161. 


COUNTER  STACKER— Baldwin  model 
107  including  some  spare  parts. 
$6,500.  David  Graybill  (509)  663- 
5161. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


GRAPHOTYPE  MODEL  6340  addresso- 
graph  machine  with  extra  plates  and 
storage  cabinents  $500.00  or  best  offer. 
Contact  Vermont  Standard,  Box  88, 
Woodstock,  VT  05091. 


NEWSPAPER  INSERTER  Model 
DG3200-4  serial  3124-17,  3  into  1, 
conveyor  delivery.  (414)  784-0110. 


•  24P-48Pand72PSHERIDAN  HARRIS 
stuffers  guaranteed  production;  refur¬ 
bished  and  installed  in  your  plant;  train¬ 
ing  program  included. 

•  WANTED  TO  BUY;  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)468-5827. 


_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

AM  RECONDITIONED  TYPESETTERS  & 
PROCESSORS  Comp/Set  5404  $3250, 
524  $3250,  3510/504  $7950,  4510/ 
504  $9250,  5618  $5000,  5810 
$12,250,  7133  RC  Processor  $1950 
Typedisks  $135  and  up.  WSI  (216) 
729-2858. 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

COMPUGRAPHIC  COMP  IVB,  High 
range,  fonts,  spare  parts  list.  $5500.00, 
used  very  little,  in  excellent  condition. 
David  McCleskey  at  Decatur  News 
Publishing,  (404)  292-3536. 

PHOTOTYPESETTING  EQUIPMENT 
FOR  SALE 

Compugraphic  Unisetter  with  assorted 
font  strips.  Good  condition,  serial  669. 
Also  have  CG  Interface  model  MDR  serial 
42015.  Contact  Sonny  Stalls  (813) 
465-4213. 

Raycomp  III  Ad  Markup  System 
A  solid  3  year-old  system  used  daily.  2 
workstations,  one  new,  with  digitizers. 
Controller  with  10  meg  Winchester,  Si¬ 
lent  700,  Control  Panel  and  Reader 
Punch.  Price  negotiable.  The  Telegraph, 
Box  1008,  Nashua,  NH  03061  or  call 
Jack  Mann  (603)  882-2741. 

TYPESETTERS;  Unisetter  LR  $5250, 
Preview  505  $3000,  Unified  Composer 
$2500,  Computape  $1500,  MDR 
$1250,  Uniscan  $1250,  Uniterm 
$950.  WSI  (216)  729-2858. 

USED  TYPESETTING  EQUIPMENT 

Cameras . . Platemakers 

Nationwide  Brokers- 10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


WE  RENT  TYPESETTERS 
AM,  CG,  $50.00  per  month  and  up.  WSI 
(216)  729-2858. 
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EQUIPMENT  «.  SUPPLIES 
PRESSES 


HELP  WANTED 
ACADEMIC 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
"Sell  for  the  piost,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 

MDC-350.  100%  MDT-350  compatible 
terminal.  Offering  superior  features  and 
superior  support.  For  information  call 
Inland  Printing  Equipment  1-800-255- 
6746. 


CASH  PAID 

For  Typesetter.  Brokerage  services  also 
available-  10%  fee.  AM,  CG,  Autologic, 
Merg.  VI/SI  (216)  729-2858. 


MDC-350 

100%  MDT-350  compatible  terminal. 
Offering  superior  features  and  superior 
support.  For  information  call  Inland 
Printing  Equipment  1-800-255-6746. 


PRESSES 


4  unit  SC  Community  1971/74 
3  unit  1 100  series  Suburban 
Suburban  add-on  units  and  folders 

3  unit  Harris  V15A  with  JF7  -  1971 

4  unit  Harris  V15A  with  JF7  -  1971 
4  unit  Harris  VI 5  with  JF7  -  1974 
6  unit/2  folder  Harris  VI 5D  - 1979 

JF  12  Harris  folder  with  double  parallel  - 
1972 

4  unit  News  King  with  KJ6  1973/76 
KJ4  and  KJ6  folders  -  your  choice  of  3 
108  Baldwin  Count-O-Veyors 
Ferag  Counter  Stacker  M-71 

Offered  exclusively  bydNLAND  NEWS¬ 
PAPER  MACHINERY  CORP. 
105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa,  KS  66215 
(913)  492-9050 

Telex  4-2362 


SUBURBAN  PRESS,  6  units,  2  folders, 
air  shafts.  Bluer,  twocounter-veyors.  Jim 
Brown,  2/2  N.  Bedford  Road,  Mount 
KiscoNY  10549.  (914)  241-8494. 


GOSS 

Goss  Urbanite  7  units,  1972,  3  Cary’s 
Goss  Urbanite  4  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands,  drives 
and  accessories 

Goss  Community  6  units,  SC  folder, 
1974 

Goss  HV  8  units 
Goss  HV  4  units 

Goss  Cosmo  units  for  add-onHARRIS 
Harris  1650  add-on  unit 
Harris  1650  6  unit  press 
Harris  845  4  units,  folder 
Harris  845  8  units,  2  folders 
Harris  V-25  5  units  1973  with  folders 
Harris  V-25  8  units  1982 
Harris  V-15A  add-on  unit  1976 
Harris  foldrs,  roll  stands,  upper  balloon 
formers  &  drives 
Harris  V15A,  4  units,  1974 
Harris  V25  upper  balloon  former 
KING 

3  Colorking  units  1969 
KJ-6  folders  1980 
6  units  Newsking,  1974 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  SMcialties  3  Web  Angle  Bar  Nest 
WANTED:  Newspaper  presses  and 
accessories 

I  PEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 

_ (206)  387-0097 _ 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
6  unit  Daily  King  with  KJ6  folder 
8  unit  full  Hoe  colormatic  press  with 
double  out  folder. 

3  to  2-22V4  cutoff 
12  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
I  1  double  Goss  2:1  folder-22V4  cutoff 
I  Goss  Skip  Slitter 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 

12  Goss  digital  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Heister  fork  lift,  4000  pounds 
Datsun4000  pounds,  paperclamptruck 
Goss  Urbanite  quarter  folder 
Cole  quarter  folder 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


GOSS 

HEADLINER 
PRESSES 
FOR  SALE 


Whatever  your  require¬ 
ments  over  90  units  In 
stock.  Turnkey  prices  on 
supply  and  Installation  of 
the  machinery  with  a  two- 
year  guarantee  on  produc¬ 
tion  performance  mechani¬ 
cally  and  electrically.  Con¬ 
tact 

The  Professional  Press¬ 
man 

Printing  Press 
Services  International 

USA: 

2952  East  34th  Street 
Cleveland,  OH  44115 
(216)  883-8724 

Europe: 

^ller  St.  Factory 
Preston,  England 
Tel  0772-797050 
Telex  UK  67230 
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PRESSES 


Goss  Metro,  4  units,  1  half-deck 
Urbanite,  7  units 
Urbanite  1000,  5  units,  3-color 
Urbanite  add-on  units,  3-color  units 
Urbanite  and  SU  folders 
see  eommunity,  9  units  ROP 
SC  Community,  4  units,  1979 
SC  Community,  7  units,  1971-75 
SC  and  Community  units  and  folders 
Harris  1650,  6  units,  1974 
845,  5  units 

845,  add-on  units,  folders 
V25  add-on  units  and  folders 
V15A,  4  units,  1977 
V15A,  5  units,  1971-75 
News  King,  2  units,  1971 

One  (iorporation/Atlanta,  GA 
(404)  458-9351 

Telex  7000563 


10  UNITS  GOSS  N.V.,  21"  Cut-off  x 
36",  2  folders,  one  with  Vk  fold,  5  Butler 
4050-14  Splicers.  Contact  H.  Rosen¬ 
berg  (716)876-6410. 


V-15  COTTRELL  3  units  plus  folder,  ' 
accessories.  Good  beginner.  Running 
(412)  462-2500.  | 


WANTED  TO  BUY  \ 

CHESHIRE  and  Philiipsburg  any  condi-  I 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205.  ! 


GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 


PRESS  UNIT  wanted-Hoe  Colormatic 
with  23  9/16  cutoff,  sub  structure  and 
motor.  Call  Ken  Gornall  (216)  245- 
6901. 


UPPER  FORMER  for  Goss  SC  type  fol¬ 
der.  Contact  George  Riggs,  Fontana 
Herald-News,  (714)822-2231  or  Bob 
Hitchcock  (717)757-4842. 

HELP 

WANTED.  .  . 

_ ACADEMIC _ 


PRINT  JOURNALISM.  TENURE  TRACK 
POSITION.  Ph.D.,  journalism 
experience,  potential  as  successful 
teacher  and  researcher.  Rank  and  salary 
dependent  on  qualifications.  Deadline 
for  application  Decembers,  1984.  Send 
letter  of  application  and  curriculum  vita 
to:  Dr.  Larry  Lorenz,  Chairman, 
Department  of  Communcations,  Loyola 
University,  New  Orleans,  LA  70118 
Loyola  University  is  an  Affirmative  Ac¬ 
tion/Equal  Opportunity  Employer. 

DIRECTOR  SCHOOL  OF  JOURNALISM 
Available  July  1,  1985.  Newly  formed 
School  of  Communication  seeks  first 
director  at  professor  or  associate  pro¬ 
fessor  level.  Unique  opportunity  to 
organize  academic  unit  containing  jour¬ 
nalism,  speech  and  telecommunication 
departments.  18  faculty.  Preference 
given  to  candidates  holding  terminal 
degree  but  comparable  professional/ 
administrative  experience  in  appropriate 
disciplines  will  be  considered  also. 
Applicant  should  demonstrate  commit¬ 
ment  to  research  ad  scholarly  writing. 
Application  deadline  November  21, 
1984.  For  further  information  call  (602) 
523-3011  or  write  Dr.  Charles  Aurand, 
Dean,  College  of  Creative  and  Com¬ 
munication  Arts,  Northern  Arizona  Uni- 
versi^.  Box  5755,  Flagstaff,  AZ  86011. 
Applicants  should  send  letter  of  applica- 
tion,  vitae  and  three  letters  of 
recommendation  to  Dean  Aurand  at 
above  address. 


ADVERTISING/PUBLIC  RELATIONS 
faculty  member  sought.  Applicant 
should  have  a  strong  academic  back¬ 
ground,  appropriate  professional 
experience  and  interest  in  research. 
Ph.D.  preferred.  Assistant/associate 
rank.  Salary  negotiable.  Teach  three 
courses  per  semester  and  administer 
internship/independent  study.  Send  let¬ 
ter,  vita,  three  le^prs  of  recommenda¬ 
tion  and  transcripts  by  December  1, 
1984,  tO:  Chairman,  Department  of 
Journalism,  Southern  Station,  Box 
5121,  University  of  Southern  Mis¬ 
sissippi,  Hattiesburg,  MS  39406-5121. 
AA'EOE. 


Idaho  State  University  has  a  full-time 
tenure-track  opening  beginning  January 
1985  to  teach  reporting  and  news  edito¬ 
rial  writing.  General  knowledge  of  all 
aspects  of  print  journalism  is  important. 
Ph.D.  preferred.  Professional  reporting/ 
editing  experience  needed.  Salary  com¬ 
mensurate  with  qualifications  and 
experience.  Send  application,  vita,  writ¬ 
ing  samples,  and  three  letters  of  refer¬ 
ence  ^  November  15,  1984  to  Dante 
Cantrill,  Chair,  English/Philosophy/ 
Journalism,  Idaho  State  University,  Box 
8056,  Pocatello,  ID  83209  AA/EOE. 


DIRECTOR,  SCHOOL  OF 
COMMUNICATION 

Available  July  1,  1985.  Newly-formed 
School  of  Communication  seeks  first 
director  at  professor  or  associate  pro¬ 
fessor  level.  Unique  opportunity  to 
organize  academic  unit  containing  jour¬ 
nalism,  speech  and  telecommunications 
departments.  18  faculty.  Preference 
given  to  candidates  holding  terminal 
degree  but  comparable  professional' 
administrative  experience  in  apporpriate 
disciplines  will  be  considered  also. 
Applicants  should  demonstrate  com¬ 
mittment  to  research  and  scholarly  writ¬ 
ing.  Application  deadline  Nov.  21, 
1984.  For  further  information  call  (602) 
523-3011  or  write  Dr.  Charles  Aurand, 
Dean,  College  of  Creative  and  Com¬ 
munication  Arts,  Northern  Arizona  Uni¬ 
versity,  Box  5755,  Flagstaff,  AZ  86011. 
Applicants  should  send  letter  of 
appplication,  vitae,  and  three  letters  of 
recommendation  to  Dean  Aurand  at 
above  address. 


ASSISTANT  PROFESSOR,  tenure  track 
to  serve  as  student  newspaper  advisor 
and  teach  2  courses  from  the  following: 
newswriting,  reporting,  editing,  page 
design.  Start  mid  September  1985.  Pro¬ 
fessional  experience  and  MA  required. 
Salary  competitive.  Send  resume  with 
addesses/phones  of  three  references  to 
Jack  Simms.  Journalism  Department, 
8090  Haley  Center.  University,  AL 
36849.  Deadline  December  5.  Auburn 
University  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer. 


ASSOCIATE  DEAN  FOR  GRADUATES 
STUDIES.  The  University  of  Alabama  is 
expanding  graduate  offerings  in  Com¬ 
munication.  Ph.D.  proposal  in  progress, 
strong  M.A.  programs  in  place.  Person 
will  have  associate  or  full  professor  rank, 
will  coordinate  graduate  studies  in  a 
School  which  offers  Masters  dMrees  in 
Broadcast/Film,  Advertising/PR.  Jour¬ 
nalism,  and  Speech  Communication. 
New  building,  research  center  with  vari¬ 
ety  of  computer  and  other  resources, 
productive  faculty,  excellent  pay  and 
benefits  make  this  an  excellent  opportu¬ 
nity.  Graduate  enrollment  at  50  should 
reach  100  in  few  years.  Applicants  must 
have  Doctorate  and  strong  teaching  and 
research  record.  Send  letter,  vita  and 
three  letters  of  recommendation  to 
:Dean  Ed  Mullins,  Associate  Dean 
Search  Committee,  School  of  Com¬ 
munication,  Box  1482,  University.  AL 
35486.  The  University  of  Alabama  is  an 
equal  opportunity,  affimative  action 
employer. 
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HELP  WANTED 
ACADEMIC 


HELP  WANTED 

ADMINISTRATIVE 

PUBLISHER/GENERAL  MANAGER 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


PROFESSIONAL  JOURNALISTS:  Look¬ 
ing  for  a  challenge? 

Accept  the  lure  of  a  tropical  paradise. 
A  challenging  print  media  position  is 
available  at  the  University  of  Guam 
which  is  located  between  the  Asian 
countries  and  the  South  Pacific  in  the 
midst  of  several  recently  independent 
Island  States.  Guam  is  ideal  for  a  person 
interested  in  international,  intercultural 
and  developmental  print  journalism  and 
research.  The  Island  is  considered  a  Pa¬ 
radise  wih  some  some  of  the  best  scuba 
and  sailing  waters  in  the  world.  Casual 
dress  is  worn.  Temperatures  range 
between  75  and  90  degrees  F.  Trade 
winds  offer  a  cool  breeze  from  October 
through  May. 

POSITION  DESCRIPTION:  Print  Jour¬ 
nalism  Instructor  Step  1  to  Associate 
Professor.  Step  1.  Ph.D.  or  Minimum  - 
M.A.  required  with  five  years  teaching 
and/or  media  experience.  Teach  Intro  to 
Journalism,  Reporting,  Editing, 
Advertising.  Public  Relations,  etc.  Abil¬ 
ity  in  writing  for  electronic  media  and 
teaching  Intro  to  Speech  Communica¬ 
tion  desirable.  Supervise  student  news¬ 
paper  and  interns  in  local  print  media. 
SALARY:  $18,000  -  26,000,  for  9- 
month  academic  year.  Extra  salary  for 
available  summer  teaching. 

BENEFITS:  Relocation  expense  from 
point  of  recruitment,  Health/Life 
Insurance  and  Government  Retirement 
Plan  available. 

Send  letter  of  application,  official  tran¬ 
scripts,  complete  resume  and  three  lett¬ 
ers  of  recommendation  to:  Dr.  Fran  L. 
Lather,  Chair  Department  of  Com¬ 
munication,  University  of  Guam,  Station 
Mangilao,  Guam  96913. 


University  of  Wisconsin-Whitewater 
seeks  individual  qualified  to  teach 
courses  in  public  relations  and  from 
among  newswriting,  feature  writing, 
broadcast  writing,  introductory/ 
advanced  mass  media,  communication 
theory,  persuasion.  Tenure  track,  Ph.D. 
preferred.  A.B.D.  may  apply.  Teaching 
and  professional  experience  preferred. 
Rank  and  salary  dependent  upon  aca¬ 
demic  preparation  and  experience. 
Position  open  August  1985,  possibly 
January  1985.  Write:  John  Cease, 
Department  of  Communication,  UW- 
Whitewater,  Whitewater,  Wl  53190.  EO/ 
AA  employer. 


ADMINISTRATIVE 

WEEKLY  PUBLISHER  for  town  of 
15,000.  Write  Rt.  1  Box  53-A, 
Crofton,  Nebraska  68730. 


Northern  California  group  seeks  top 
flight  General  Manager  with  lOyearstop 
management  experience.  Group 
includes  five  7-day  dailies  and  eleven 
weekly  publications,  including  the  pre¬ 
stigious  Contra  Costa  Times.  We  reach 
over  650,000  households  each  week. 
Have  some  commercial  printing.  Even 
with  1 2  years  of  record  growth ,  we  are  on 
the  threshold  of  even  greater  growth. 
Send  detailed  resume,  references,  and 
management  philosophy  to  Dean 
Lesher,  PO  Box  5166,  Walnut  Creek,  CA 
94598. 


ARE  YOU  INTERESTED  IN  THE  FAST 
LANE??? 

We  are  a  fast  lane  newspaper  group  and 
our  plans  call  for  continued  expansion  in 
the  near  future.  That  means  we  will  need 
several  general  managers  to  command 
our  editorial  community  newspapers.  If 
you  are  thinking  of  stepping  up  to  a 
general  managership... and  are  now  in 
advertising,  newsroom  or  circulation 
man^ement  and  wish  to  look  down  the 
CONRDENTIAL  ROAD  toward  managing 
a  newspaper.  Write  us... Let’s  com¬ 
municate  it  could  well  be  the  most 
important  letter  you  will  ever  write.. .Box 
8113.  Editor  &  Publisher.  i 


Large  suburban  group  seeks  a  publisher/ 
general  manager  with  strong  marketing 
and  sales  experience.  Are  you  a  leader 
who  wants  a  challenge  and  the  rewards 
that  come  with  it?  Candidate  should 
have  both  metro  and  suburban 
experience.  This  property  has  modern 
equipment,  excellent  facilities  and  com¬ 
petent  department  heads,  but  needs  a 
leader  to  reach  market  potential.  This 
property  is  owned  by  a  mid-sized  media 
company  with  radio,  tv  and  daily  news¬ 
papers.  We  are  all  business,  and  you 
don’t  have  to  worry  about  the  relatives. 
Send  resume  to  Box  8147,  Editor  &  Pub¬ 
lisher. 


PUBLISHER 

Chief  operating  position  for  our  group  of 
three,  paid  weeklies.  We’ll  share  growth 
of  papers  with  entrepreneurial  leader. 
Zone  2.  Reply  in  confidence  today  to  Box 
8182,  Editor  &  Publisher. 


TRAINING  MANAGER 
Tribune  Publishing  Company,  the  Pacif¬ 
ic  northwest’s  leading  diversified  media 
corporation,  is  seeking  an  energetic, 
innovative,  experienced  training  mana¬ 
ger.  The  ideal  candiate  should  possess 
excellent  organizational/admnistrative 
abilities,  strong  human  relation  skills 
and  a  general  human  resources  back¬ 
ground. 

Tribune  Publishing  Company  offers  an 
excellent  benefit  package  which 
includes:  medical,  vision  care,  dental, 
retirement,  vacation  and  group 
insurance. 

Reply  by  sending  resume  and  salary  his¬ 
tory  to:  Jack  J.  Wilson,  Director  of 
Human  Resources,  Tribune  Publishing 
Co.,  PO  Box  11000,  Tacoma,  WA 
98411. 


ADVERTISING 


ADVERTISING  SALES  REPRESENTA¬ 
TIVE 

The  classified  advertisng  department 
has  i  mmed  iate  openi  ngs  for  experienced 
sales  representatives.  Applicants  should 
possess  thorough  knowledge  of  adver¬ 
tisng  sales.  Qualified  candidates  should 
send  resume  and  salary  history  to  News/ 
Sun-Sentinel  Co.,  Employee  Relations 
Department,  101  North  New  River  Drive 
East,  Ft.  Lauderdale,  FL  33302. 


RETAIL  AD  SALES  PERSON 
The  Fort  Lauderdale  News  and  Sun- 
Sentinel  Co.  is  currently  looking  for 
bright,  aggressive  individuals  who  wanta 
start-up  position  in  a  high  visibility 
environment. 

Grow  with  a  company  which  offers  stabil¬ 
ity,  support  and  challenge  in  addition  to 
excellent  starting  salaries,  benefits  and 
a  significant  grovrth  opportunity. 

Send  resume  in  confidence  to  News  and 
Sun-Sentinel,  PO  Box  14430,  Ft. 
Lauderdale,  FL  33302. 


EXPERIENCEDCLASSIFIEDAdvertising 
manager  for  growing  Virginia  daily. 
Some  retail  department  duties  involved. 
Applicant  must  be  aggressive  and  pro¬ 
motion  minded.  Excellent  salary  and 
benefits.  Reply  with  salary  history  and 
resume  to  Lee  Owens,  Bristol  Newspap¬ 
ers  Inc.,  PO  Box  609,  Bristol,  VA 
24203. 


PACIFIC  NORTHWEST 
22,000  PM  daily  seeks  retail  advertising 
manager/advertising  director.  Require¬ 
ments  include  sales/management 
experience,  demonstrated  knowledge  of 
rate  structures/pricing,  ability  to  deal 
with  major  accounts,  energy  to  train, 
motivate  and  lead  retail  staff  of  6.  Send 
resume  with  salary  requirements  to  John 
E.  Buchner,  General  Manager  Albany 
Democrat-Herald,  PO  Box  130,  Albany, 
OR  97321. 


ADVERTISING  MANAGER 

CARS  &  PARTS  MAGAZINE,  the  monthly  periodical  for  col¬ 
lectible  car  enthusiasts,  has  an  opening  In  the  Advertising 
Department  for  an  Ad  Mandger,  We  are  looking  for  an 
aggressive  ad  space  salesperson  who  can  sell  effectively 
through  both  sales  ells  and  telemarketing.  The  successfui 
candidate  need  be  famiiiar  with  the  collectible  car  and 
utomotive  aftermarket  fields.  Knowledge  of  magazine  pro- 
duefion,  particularly  layout  and  design,  are  required.  We 


offer  an  excellent  salary  and  benefits  package  for  the  Ad 
Sales  Manager  with  a  proven  track  record.  Resumes  may 
be  sent  to: 

Personnel  Manager 

Re:  Ad  Manager 

Box  783 

Sidney,  Ohio  45367 

RETAIL  ADVERTISING  MANAGER 

To  take  charge  of  eight  person  sales  staff 
for  28,000  7-day  daily  in  North  Dakota 
Capitol  and  fastest  growing  city. 
Salesmanship  is  not  as  important  as 
eadership-demonstrated  skill  in 
analyzing  marketing  weaknesses  and 
opportunities,  organizing  and  coordinat¬ 
ing  the  efforts  of  others  and  achieving 
goals.  Exceptional  working  conditions  in 

5  year  old  plant,  open  management 
style.  Write  Jim  Hewitson,  Advertising 
Director,  The  Bismarck  Tribune,  707  E. 
Front  Ave.,  Bismarck,  ND  58501. 

SALES  REPRESENTATIVE 

MAJOR  ACCOUNTS 

For  Zone  2  major  metro  market.  Solid 
chain  and  department  store  experience 
required.  Candidate  must  possess  strong 
written  and  oral  skills  as  well  the  ability 
to  work  with  research  and  demographic 
presentations  with  top  decision  makers. 
A  superior  package  of  fringe  benefits  will 
make  becoming  a  part  of  the  newspaper 
industry’s  finest  organization  a  real 
bonus. 

If  you  have  a  sincere  desire  to  expand 
your  career  and  income  potential,  send 
your  resume  in  complete  confidence  to 
Box  8186,  Editor  &  Publisher. 

RECRUITMENT  SALES  REPRESENTA¬ 
TIVE 

Immediate  opening  for  an  individual  to 
assume  the  responsibilities  of  national 
recruitment  sales  representative.  Candi¬ 
date  must  be  experienced  in  all  facets  of 
employment  advertising.  Position  en¬ 
tails  considerable  travel.  Qualified 
candidates  should  send  resume  and  sal¬ 
ary  history  to  News/Sun-Sentinel  Co., 
Employee  Relations  Department,  101 
North  New  River  Drive  East,  Ft.  Lauder¬ 
dale,  FI.  33302. 

WANTED:  AGGRESSIVE  REPORTER  TO 
COVER  RELIGION  full-time  in  a  South¬ 
ern  market  where  religion  is  serious 
news.  The  successful  applicant  will 
understand  how  to  make  the  beat  rele¬ 
vant  to  the  non-churchgoer,  whole  dis¬ 
playing  a  working  knowledge  of  the 
issues  facing  believers  today.  Clearly 
written,  compelling  clips  are  probably 
the  key  to  getting  the  job.  Box  8165, 
Editor  &  Publisher. 

ADVERTISING  SALES  90,000  circula- 
:ion  Harte-Hanks  daily  on  South  Texas 
3ulf  coast  is  seeking  an  experienced 
detail  Advertising  Account  Executive. 
Ideal  candidate  wNI  be  highly  motivated, 
creative,  energetic  and  detail  oriented. 
Competitive  salary,  commissions,  and 
full  benefit  package.  Send  resume  and 
salary  history  to:  Tne  Caller-Times,  Per¬ 
sonnel  Department,  PO  Box  9136,  Cor¬ 
pus  Christi,  TX  78469. 

AWARD  WINNING  daily  newspaper  with 
45,000  circulation  is  looking  for  some¬ 
one  with  proven  ability.  Must  be  able  to 
analyze  market  area  to  develop  a  strateg¬ 
ic,  aggressive,  marketing  plan  to  meet 
newspaper’s  goals  and  objectives.  Moti¬ 
vate  and  continue  development  of 
excellent  sales  force  to  service  market 
area.  Minimum  5  years  management 
experience.  Must  be  extremely  com¬ 
petent  in  all  areas  of  retail  advertising. 
Should  possess  some  background  in 
marketing  development  and  be  very 
comfortable  with  utilization  of  market 
reseach.  Respond  to:  Beverly  A. 
Jurgenson,  Personnel  Director,  btar- 
News  Newspapers,  PO  Box  840,  Wilm¬ 
ington,  NC  28402. 

SMALL  DAILY  in  beautiful  Michigan  re¬ 
sort  community  seeks  sales  representa¬ 
tive.  Possible  advancement  to  advetising 
manager.  Send  resume  and  salary  his¬ 
tory  to  Publisher,  The  Tribune,  259 
Kalamazoo  Street,  South  Haven,  Ml 
49090. _ 

CLASSIFIED  ADVERTISING 
MANAGER 

The  Hartford  Courant  is  currently  seeking  a  highly  moti¬ 
vated  professional  to  fill  the  classified  advertising  man¬ 
ager  position.  This  experienced  person  will  manage  and 
motivate  a  large  aggressive  telemarketing  sales  and 
outside  sales  team. 

The  successful  candidate  should  have  a  minimum  of  10 
years  experience  in  advertising  plus  a  proven  track  rec¬ 
ord  in  management  skills.  This  person  will  formulate 
sales  strategy  and  effectively  implement  new  programs. 
Written  and  oral  communications  skills  at  all  levels  are 
important. 

Qualified  individuals  must  send  resume  and  salary  re¬ 
quirements  to:  Personnel  Manager  Hartford  Courant, 
285  Broad  Street,  Hartford  CT  06115.  Equal  Opportunity 
Employer.  _ 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER 
The  Princeton  Packet.  Inc.  has  an 
exceptional  career  opportunity  for  an 
advertising  sales  manager.  We  are  the 
publishers  of  six  weekly  and  two  twice- 
weekly  quality  newspapers  in  the  heart  of 
Central  New  Jersey.  Our  37,000  ABC 
audited  papers  reach  upscale  readers  in 
one  of  the  richest  and  fastest  growth 
markets  in  the  country.  This  position  will 
require  an  experienced  newspaper  per¬ 
son  who  currently  holds  a  sales  managje- 
ment  position  and  is  willing  to  earn  his/ 
her  future  by  creative  selling  and  people 
management.  We  offer  an  excellent 
compensation  package  to  candidates 
with  a  proven  track  record.  Please  send  a 
cover  letter  and  resume  with  salary  his¬ 
tory  to:  John  O'Rourke,  The  Princeton 
Packet  Inc.,  PO  Box  350,  Princeton,  NJ 
08542.  An  Equal  Opportunity 
Employer. 

ADVERTISING  DIRECTOR  for  6200 
Arkansas  daily.  Excellent  opportunity  for 
2  person  to  move  into  management. 
Must  be  able  to  train,  motivate,  plan  and 
sell.  TMC  experience  and  key  account 
work  a  must.  Competitive  market.  Send 
resume  with  salary  history  to  Dale  Estes, 
General  Manager,  The  Camden  News,  ! 
PO  Box  798,  Camden,  AR  71701.  | 

DISPLAY  ADVERTISING  SALES 
The  News  and  Observer  (Raleigh,  NC)  is 
expanding  its  retail  advertising  staff  tp 
keep  up  with  the  growth  of  North  Caroli¬ 
na's  fastest  growing  county.  Applicants 
should  have  a  minimum  of  3  years' 
experience  In  outside  sales  with  a  daily 
paper,  be  self-motivated  and  have  the 
ability  to  manage  50-75  accounts.  Abil¬ 
ity  to  play  team  ball  and  communicate 
erfectively  with  decision  makers  is  a 
must.  Send  resume  and  salary  history  to: 
Dick  Henderson,  Retail  Advertising 
Manager,  The  News  and  Observer,  PO 
Box  191,  Raleigh,  NC  27602.  Equal 
Opportunity  Employer. 

CLASSIFIED  ADVERTISING  MANAGER 
An  exciting  50,000  Zone  1  daily  is  look¬ 
ing  for  a  creative  and  innovative  mana¬ 
ger.  If  you  have  a  complete  working 
knowledge  of  classified  and  the  ability  to 
create  an  aggressive  and  effective  selling 
department,  then  you  are  a  top  candi-  ' 
date  for  this  position.  If  you  qualify,  send 
your  credentials  to  Philip  Wax,  Director 
of  Operations,  Midlesex  News,  PO  Box 
800,  Framingham  MA  01701 


HELP  WANTED 


ADVERTISING 


DISPLAY  SALESMAN 
ASSISTANT 
ADVERTISING 
DIRECTOR 

For  Zone  6.  7  to  10  years 
display  experience.  Quali¬ 
fied  Individual  will  move  up 
to  Assistant  Advertising 
Director  after  proving  rec¬ 
ord  In  sales.  Salary  plus 
commission.  33,000  Daily. 
Please  send  resume  to  Don 
Bentley,  Box  648,  Lawton, 
OK  73502. 

ADVERTISING  MANAGER 
We  are  seeking  an  experienced  advertis¬ 
ing  manager  for  our  9,000  circulation 
daily  and  Sunday  newspaper.  The  mana¬ 
ger  IS  also  responsible  fora  10,000  TMC 
paper  and  an  1 1 , 000  circulation  weekly. 
We  have  a  6  person  advertising  staff. 
Junction  City,  Kansas  is  located  on  Inter¬ 
state  70, 10(j  miles  west  of  Kansas  City. 
We  are  near  Milford  Lake  and  Ft.  Riley. 
Please  contact  or  send  resume  to  Roland 
Waechter,  General  Manager,  PO  Box 
129,  Junction  City,  KS.  66441.  (913) 
762-5000. 

A  shoper  oriented  individual  who 
believes  they  can  operate  successfully  in 
a  highly  competitive  market.  Must  be 
able  to  motivate  a  large  sales  staff  and 
four  sales  managers.  Send  your  resume 
and  salary  history  to  Ray  Pike,  VP/ 
General  Manager,  Penny  Saver  Publica¬ 
tions,  6775  W;  174th  St  Tinley  Park  IL 

60477. _ 

CLASSIFIED  ADVERTISING  SALES- 
Outstanding  career  opportunity  for 
experienced  salesperson  at  100,000/ 
140,000  Sunday  paper.  Send  resume, 
references  and  earnings  requirements 
to:  Advertising  Director,  Lancaster 
Newspapers,  Box  1328,  Lancaster,  PA 

17604. _ 

CAREER  OPPORTUNITY  with  weekly 
newspaper  group  In  Norfolk,  VA  area  for 
experienced  sales  person  with  manage¬ 
ment  potential.  Write:  Hanes  Byerly, 
138  Rosemont  Rd  Virginia  Beach,  VA 
23452. 


HELP  WANTED 


ADVERTISING 


DISPLAY  SALESMAN  WANTED  for  Zone 
9  weekly.  Must  have  proven  track  record, 
ability  to  make  sales  presentations,  com¬ 
pose  letters.  Opportunity  to  become 
Sales  Manager  of  9  person  staff  and  4 
weekly  newspapers.  Send  resume  with 
references.  Salary  $20,000-25,000. 
Millbrae  Sun,  205  Broadway,  Millbrae, 
CA  94030.  (405)  697-533^ 

_ ARTIGRAPHICS _ 

ARTIST-DESIGNER  sought  to  establish 
graphic  arts  department  serving  two 
Gannett-owned  upstate  New  York  dail¬ 
ies.  Send  letter,  resume  and  work  sam¬ 
ples  to  Jack  Marsh,  Executive  Editor, 
Observer-Dispatch,  and  Daily  Press, 
221  Orin  Plaza,  Utica,  NY  13501. 

_ CIRCULATION _ 

ASSISITANT  CIRCULATION  MANAGER 
for  50,000  daily  newspaper  in  Joliet,  IL. 
Minimum  of  3  years  experience  in 
circulation,  strong  people  skills,  good 
salary/company  benefits.  Send  resume 
to  Herald  News,  300  Caterpillar  Dr, 
Joliet  IL  60436.  Att.  James  Tezak, 
Circulation  Director. 

CREW  MANAGERS  organized  work  with 
team.  Monday-Saturday.  Must  have  van 
or  car.  Wage  earnings  $800  to  1500  a 
week.  Medical  and  dental  benefits, 
bonus  and  tips. Opportunity  to  move  up. 
Call  (817)86(3-3514, or  send  resume:  K 
&  L  Distributors,  615,  W.  Main  St.,  Ste 
313,  Arlingtin,  TX  76010. 

I _ 

DISTRICT  MANAGER 
One  of  the  nations  fastest  growing  news¬ 
papers  is  looking  for  career  mind^  dis¬ 
trict  managers,  located  in  Georgia  just 
above  Atlanta.  14-16,000  to  start.  Call 
Dave  Gossett,  (404)963-0311. 

CIRCULATION  MANAGER 
Major  Metro  Daily  and  Sunday  in  highly 
competitive  market  seeks  aggressive 
individual  with  high  energy  level  for  2 
spot.  Field  experience  and  single  copy 
knowledge  an  absolute  must!  This  is  a 
high  profile,  hands-on  position  not  a 
back-up  desk  job.  Send  complete 
resume,  references  and  salary  history. 
All  information  will  be  held  in  strict  con- 

I  fidence.  Box  8164,  Editor  &  Publisher. 


HELP  WANTED 


MARKETING 


DISTRICT  MANAGERS 
Openings  in  early  1985  for  experienced 
District  Managers  to  work  for  srowine  So. 
Calif,  newspaper  group.  Must  have 
truck,  van,  or  station  wagon  and  possess 
the  ability  to  work  with  young  merchants 
in  the  delivery  and  collection  of  news¬ 
papers.  Salary,  auto  allowance,  benefits 
and  incentives.  For  immediate  con¬ 
sideration  send  resume  with  salary  his¬ 
tory  and  requirements  to  Circulation 
Director,  The  Verdugo  Newspaper 
Group,  PO  Box  991,  Glendale,  CA 
91209. 

CIRCULATION  MANAGER 
Challenging  position  in  a  competitive 
market.  Qualified  candidate  must  have 
previous  home  delivery  and  single  copy 
sales  experience.  Developing  sales  pro- 

fram  and  staff  training  skills  required, 
hould  be  familiar  with  TMC  and  pre¬ 


print  operation. 

I  Excellent  salary  and  benefits  offered.  To 
I  apply  send  resume  and  salary  require- 
^  ments  to  Robert  E.  Lee,  Pesonnel  Mana¬ 
ger,  Journal  Courier,  40  Sargent  Drive, 
New  Haven  CT  06511. 

;  CIRCULATION  MANAGER 
j  Large  mid  Atlantic  newspaper  is  looking 
I  for  an  experienced  professional  to  super- 
I  vise  5  managers  in  the  growth  of  home 
;  delivery  and  single  copy  sales  in  our  state 
[  marketing  areas.  This  position  requires 
an  average  of  6  overnight  trips  a  month, 
j  Qualified  candidates  will  have  demon- 
j  strated  success  in  sales  and  manage- 
I  ment.  Experience  working  with 
I  independent  carriers  a  plus, 
i  Salary  low  $30's.  In  addition  we  offer  a 
I  company  car,  sales  incentives  and  an 
'  excellent  benefits  package.  Please  send 
:  resumeto  Box  8098,  Editor  &  Publisher. 

I  COUNTRY  FIELD  REPRESENTATIVEfor 
I  one  of  the  largest  metropolitan  dailies  in 
I  the  U.S.  Must  be  fully  knowledgeable  in 
Wholesaler  Distribution  and  single  copy 
I  sales.  Excellent  salary  and  fringes.  Car 
I  allowance.  Only  top-notch  fully 
j  experienced  persons  need  apply. 

Call  or  Write 
Stan  Getleson 

j  Circulation  Manager 

!  New  York  Post 

I  210  South  Street 

N.Y.,N.Y.  10002 
I  (212)  349-5000 


CLASSIFIED 
ADVERTISING  SALES 
DIRECTDR 

(Florida) 

Exceptional  opportunity  for  newspaper  sales  executive  to 
assume  the  day-to-day  operating  responsibilities  for  a 
ieading  pubiicly  owned  classified  advertising  representa¬ 
tive  firm  located  in  Clearwater,  Florida. 

We  seek  a  highly  motivated  individual  with  extensive  expe¬ 
rience  in  telephone  advertising  sales,  who  can  train,  lead 
and  motivate  our  rapidly  expanding  staff.  The  ideal  candi¬ 
date  should  now  be  a  classified  manager  of  a  small  to 
medium  size  daily  newspaper  who  is  ready  to  move  up  to  a 
top  national  sales  management  position. 

For  the  right  person,  we  offer  a  challenging  growth  situa¬ 
tion  with  a  substantial  compensation  and  benefit  package. 
For  immediate  and  confidential  consideration,  please 
send  resume  and  salary  history,  along  with  a  covering 
letter  describing  your  qualifications  to: 

President 
P.O.  Box  870 
Largo,  Florlds  34294-0870 


ZONE  MANAGERS 

THE  WASHINGTON  POST  is  anticipating  openings  for  highly 
motivated  individuals  with  proven  management  experience  pre¬ 
ferably  in  both  home  delivery  and  single  copy  sales. 
Candidates  must  possess: 

•Strong  sales  orientation 

•Appreciation  of  the  importance  of  customer  serv¬ 
ice 

•Positive  field  orientation 
•Ability  to  recruit,  train  and  motivate  independent 
distributors  in  a  wide  variety  of  environments 
(urban,  suburban,  rural) 

•Excellent  people  skills  and  organizational  ability 
•Solid  record  keeping  skills 
•Familiarity  with  demands  of  TMC 

Excellent  benefits  and  salary  (commensurate  with  experience) 
plus  MBO.  If  you  are  interested  in  a  challenging  position  as  a 
member  of  a  diverse,  energetic  circulation  team  on  a  leading 
metropolitan  newspaper  with  a  great  tradition  and  a  record  of 
consistent  growth,  send  detailed  resume,  including  salary  re¬ 
quirements  to: 

THE  WASHINGTON  POST 
P.O.  Box  P80647 
1150  15th  Street,  N.W. 

Washington,  D.C.  20071 

AN  EQUAL  OPPORTUNITY/AFFIRM.4TIVE  ACTION  EMPLOYER 
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HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

ENTRY  LEVEL  general  assignment 
reporter  for  northwest  Ohio  AM.  Contact 
Bob  Hesse,  The  Courier,  701  W.  San¬ 
dusky  St.,  Findlay,  OH  45840. 

OUR  EMPHASIS  is  local  news.  Our  need 
is  staffers  who  can  look  for  it  with  enthu¬ 
siasm  and  report  it  with  flair.  Midwest 
applicant  sought.  Contact  John  Skipper, 
Managing  Editor,  The  Daily  Nonpareil, 
117  Pearl  Street,  Council  Bluffs,  lA 
51501. 

NEWS  EDITOR  for  quality  conscious 
weekly  in  Mountain  Paradise.  Reporting, 
layout,  photo  skills  preferred.  Salary 
commensurate  with  experience.  Send 
resume,  clips  promptly  to  Flathead 
Courier,  PO  Box  1091,  Poison,  MT 
59860. 

NEWS  EDITOR-Direct  Operations  of 
news  department  for  Chinese 
international  newspaper.  Report,  write 
and  edit  news  stories,  editorials  and 
other  local  news  events  effecting  local 
Chinese  community.  Requires  B.A.  or 
equivalent  in  journalism;  4  years  job 
experience;  read  and  write  Chinese; 
experience  in  newspaper  reporting,  edit¬ 
ing  and  article  writing.  Pays  $2,000/ 
month  to  work  40  hours/5  days'week. 
Apply  to  Texas  Employment  Commis¬ 
sion,  Houston,  Texas  or  send  resume  to 
Texas  Employment  Commission,  TEC 
Building,  Austin,  TX  78778.  J.O. 
3650571.  Ad  payed  by  an  equal  oppor¬ 
tunity  employer. 

PRESTIGIOUS  co-published  weeklies  in 
semi  rural  but  cosmopolitan  seaside 
community  needs  reporter  to  join  8- 
member  editorial  staff.  Experience  pre¬ 
ferred,  must  have  car,  camera.  Write 
Peter  B.  Boody,  Editor, The  South¬ 
ampton  Press,  Box  1207,  Southampton,  i 
NY  11968.  j 

PACIFIC  NORTHWEST  metro  PM  seeks  | 
assistant  managing  editor  with  solid  ! 
newsroom  and  supervisory  experience. 
Right  person  may  move  to  managing  edi¬ 
tor.  Send  resume,  salary  history,  require¬ 
ments  to  Box 8180,  Editors  Publisher. 

One  of  Northern  California’s  best 
medium-sized  daily  newspapers  will 
need  an  experienced  editor  with  good 
credentials  in  front  end  computer  sys¬ 
tems  early  in  1985.  Background  must 
include  supervisory  experience  on  a  good 
copy  or  sports  desk  and  professional 
experience  on  one  or  more  newspaper 
front  end  systems.  Will  be  expected  to 
design  formats  for  a  Sll  system/train 
staff  and  coordinate  with  computer  room 
and  production  personnel.  Only-persons 
with  experience  in  both  newsrooms  and 
computers  will  be  considered.  An  ability 
to  speak  some  Spanish  is  an  asset. 
Excellent  salary  and  benefits.  Send  a 
complete  resume  and  a  cover  letter 
including  references,  salary  historv  and 
career  expectations  to  Box  8161,  Editor 
[  &  Publisher. 

AWARD  WINNING-medium  size  West 
Texas  daily  needs  feature  writer  for  life¬ 
style  section.  Layout  know-how  and 
experience  would  be  a  plus.  Interested  j 
persons  should  write  Judy  Paine,  Living  | 
Editor,  The  Odessa  American,  PO  Box  ■ 
2952,  Odessa,  TX  79760.  Send  re-  ! 
sume/clips.  No  phone  calls  in  morning  1 
please.  j 

THE  HILTON  HEAD  NEWS  has 
immediate  opening  for  a  self-starting, 
energetic  Sports  Writer  to  cover  a  variety 
of  sports  on  resort  island.  Must  be  cap¬ 
able  with  camera.  $260/weekly  with 
excellent  benefits.  Send  resume  and 
clips  to  HILTON  HEAD  NEWS,  PO  Box 
5446,  Hilton  Head,  SC  29928. 

Technical 

Editor 

[  SPORTS  EDITOR  for  small  daily  in  Zone 
5.  Must  be  well  organized  to  coordinate 
coverage  in  2  county  area.  Photo 
experience  not  necessary,  but  helpful. 
Send  resume.  Box  8175,  Editor  &  Pub¬ 
lisher. 

Electronics 
&  Robotics 

We’re  a  leading  publisher  of  business 
newspapers  seeking  a  talented  Editor  to 
write  and  edit  news  of  the  electronics 
and  robotics  industries.  You  should  be 
an  aggressive,  well-organized  individual 
capable  of  developing  stories  and  main¬ 
taining  industry  contacts.  We  require  at 
least  2  years’  experience  plus  the  ability 
to  handle  technical  information  in  an 
easily  readable  style. 

We  offer  an  attractive  benefits  program 

ARE  YOU  READY?  -  One  of  the  worlds 
j  largest  advertising  agencies  has  a 

1  position  open  to  edit  a  major  client’s 

1  newspaper/magazine  plus  several  other 
!  related  assignments.  If  you  have 
exceptional  writing  skills,  can  make  up  a 
great  page,  write  zippy  headlines,  can 

1  handle  a  camera  and  edit  photos,  call 
j  Carol  Smith  or  Michael  Munzerat  (212) 
j  869-8350  immediately.  This  position 

1  must  be  filled  within  10  days.  Prefer 
j  N.Y.C./L.I  resident.  Salary  in  low  20’s 
;  plus  super  benefits  including  possible 

I  company  car. 

plus  the  support  of  a  top-notch  organiza¬ 
tion.  Send  resume  with  salary  require¬ 
ment  in  confidence  to: 

Box  8192 

Editor  &  Publisher 

An  Equal  Opportunity  Employer 

1  ANCHORAGE  DAILY  NEWS 

1  The  Daily  News,  a  growing  medium¬ 
sized  AM  in  a  competitive  two- 
newspaper  town,  has  or  anticipates 
several  openings.  Successful  applicants 
will  find  a  fast-paced  environment  with 
high  work  standards.  This  year.  The  Daily 

COPY  EDITOR  for  unique  position  with 
the  world’s  largest  on-line  agricultural 
database.  Must  be  fast  reader,  computer 
literate  and  knowledgeable  of  world 
affairs.  Prefer  minimum  1  year  daily  or 
weekly  experience.  Send  descriptive  let¬ 
ter  and  resume  (NO  phone  calls)  to:  Dave 
Skoloda,  Agridata  News  Service,  330  E. 
Kilbourn  Ave.  Milwaukee  Wl  53202. 

SPORTS  INFORMATION  DIRECTOR  full 
time  sports  information  director  for 
division  ll  University  in  New  England. 
Responsible  for  promotion  of  12  NCAA 
teams,  with  emphasis  on  basketball. 
Maintain  stats,  prepare  media  guide, 
write  press  releases,  plan  sports  promo¬ 
tion  strategy.  Ideal  chance  for  number 
two  person  looking  to  move  up.  Mini¬ 
mum  of  2  years  sportswriting  experience 
or  1  year  as  assistant  SID.  Box  8170, 
Editor  &  Publisher. 

place  awards  in  the  regional  Sigma  Delta 
Chi  contest,  and  won  several  national 
prizes.  Send  resume,  work  samples,  sal¬ 
ary  history  to  PO  Box  6616,  Anchorage 

1  AK  99502,  Attn:  Howard  Weaver, 
i  COPY  EDITOR:  work  under  copy  desk 
j  chief  judged  the  best  in  the  West  for 

1  front  page  design,  papers  over  50,000. 
Strong  design  and  word  editing  ski  lls  and 
3  years’  daily  experience  required. 

;  FEATURE  WRITER:  Ideal  candidate  will 
i  be  a  strong  writer  with  experience  in  hard 
;  news  as  well  as  features,  for  a  general 
!  assignment  beat  on  our  lifestyles  staff.  3 
!  years’  daily  experience  minimum, 
i  BUSINESS  REPORTER:  3-4  years’ 

1  experience,  including  business  or  finan- 
1  cial  beats,  needed  for  writer  who  will 
;  track  the  Alaska  economy,  write 

1  interpretive  and  investigative  stories  as 

1  well  as  deadline  copy  as  part  of  4  person 
!  business  staff. 

HELP  WANTED _  |  HELP  WANTED 

EDITORIAL  1  EDITORIAL 


SUNDAY  MAGAZINE  EDITOR 

Major  New  England  daily  newspaper  has  opening 
for  a  section  editor  to  edit  and  direct  production  of 
weekly  Sunday  magazine,  working  with  news  and 
features  reporters,  designers  and  planning  editors. 
Qualifications  required  include  previous  editing 
experience  preferably  on  a  Sunday  magazine  or  city 
desk. 

if  Interested  please  send  resume  and  generous  sam- 
!  pie  of  work  to  Box  8183,  Editor  &  Publisher.  An  Equal 
Opportunity  Employer. 


COPY  EDITOR 


SPORTS  EDITOR 


Large  dally  in  Zone  5  is  seeking  editors 
for  positions  on  the  night  desk.  Must  be 
familiar  with  the  basic  rules  of  English 
grammar,  punctuation,  and  accepted 
journalistic  style.  Will  be  expected  to 
stay  abreast  of  news  developments  in 
world,  state  and  community.  Must  be 
I  capable  of  writing  accurate  and  bright 
I  headlines.  Design  and  layout  experience 
I  an  asset.  We  are  an  equal  opportunity 
i  employer.  Box  8174,  Editor  &  Pub¬ 
lisher. 


I  Assistant  City  Editor - Features 

46,000  independently  owned 
Daily  in  Vancouver,  Washington 

Yes,  we’ll  pay  a  top  salary.  And  we’ll 
give  you  a  top  staff  to  work  with,  the 
budget  and  freedom  to  be  creative.  In 
return,  we  ask  that  you  have  at  least  two 
years’  experience  as  a  supervisor  and  the 
skill  to  generate  top  reader  interest  in  a 
hard-driving  newspaper  in  a  highly  com¬ 
petitive  market.  The  Columbian  is  look¬ 
ing  for  an  assistant  city  editor  to  coordin¬ 
ate  feature  coverage  including  daily  fea¬ 
tures  page,  weekly  entertainment  tab, 
weekly  tv  magazine  and  special  section. 
You  must  also  possess  the  skills  and 
experience  to  fill  in  on  the  city  desk. 

.  Great  staff,  great  paper.  Consistent 
award  winner.  Rfty-seven  person  news/ 
editorial/photo  staff.  Progressive  man¬ 
agement  philosophy.  Attractive,  modern 
plant. 

Plenty  of  challenges:  competition 
from  Portland,  OR,  metro  daily  10  mi¬ 
nutes  away;  and  keeping  newspaper  vital 
in  face  of  electronic  media. 

Great  place  to  live.  Located  90  mi¬ 
nutes  from  ocean  beaches  and  Mt.  Hood 
skiing.  Booming  economic  area  of 
200,000.  Emerging  electronics 
industry. 

Ideal  profile:  two  years’  supervisory 
experience;  proven  ability  in  team  build¬ 
ing,  delegation,  conflict  resolution; 
excellent  news  and  photo  judgment; 
committed  to  writing  and  photo  quality; 
degree  in  journalism  or  related  area,  pre- 
i  ferred. 

Will  start  you  between  $2,315  and 
$2,724  a  month,  depending  on  your  su¬ 
pervisory  experience,  editing  skills  and 
other  talent.  Excellent  fringe  benefit 
package  including  27  paid  days  off 
annually  and  employee  stock  plan. 

Even  if  you’re  really  happy  in  your 
present  job^we  think  you’ll  be  happier 
here.  Tell  us  about  yourself  in  a  resume 
and  letter.  Send  5  clips  of  your  own  stor¬ 
ies  and  5  clips  of  major  stories  or  series 
you  edited-coordinated  to  Ann  Michael, 
PO  Box  180,  Vancouver,  WA  98666. 


We  need  a  manager  for  our  sports 
department  team.  Our  sports  editor 
needs  to  be  a  good  reporter  and  col¬ 
umnist  and  must  be  equally  good  as  edi¬ 
tor  and  manager.  Duties  include  budget 
administration,  planning  and  personnel 
supervision  for  the  department.  In  re¬ 
turn,  you  get  plenty  of  independence  and 
support  in  time  to  provide  our  readers 
with  the  best,  most  complete  sports  sec¬ 
tion  possible.  We  are  a  quality  conscious 
34,000  AM  daily  in  Zone  3.  Send 
resume  and  work  samples  to  Box  8116, 
Editor  &  Publisher. _ 

EXPERIENCED  DESKPERSON  is 
needed  by  aggressive  daily  with  three 
editions  to  handle  wire  copy  editing  and 
general  layout  under  deadline  pressure. 
A  challenging  job  with  opportunity  for 
advancement.  Send  letter,  resume,  and 
a  few  writing  and  layout  samples  to  Chris 
Powell,  M.E.,  Journal  Inquirer,  Man¬ 
chester  CT  06040. 


EXPERIENCED  PROMOTION/PR  WRIT¬ 
ER,  accurate  and  fast.  Photo  and  page 
layout  backgrond  desirable.  Over  15K 
and  full  benefits.  Write  Bob  Smith,  Na¬ 
ples  Daily  News,  PO  Box  7009,  Naples, 
EL  33940. 


EDITORIAL 

REPORTERS/EDITORS 
Information  Systems  News  the  leading 
newspaper  for  Information  Managers  in 
large  corporations  is  staffing-up  for 
weekly  publication.  We  have  immediate 
openings  for  aggressive  general  assign¬ 
ment  reporters  and  asst,  editors.  If  you 
can  dig  for  stories,  write  well,  and  are 
eager  to  follow  the  fastest-growing 
industry  in  the  country,  rush  resume, 
clips,  cover  letter  to  P.  Klein,  ISN,  111 
E.  Shore  Rd.,  Manhassett,  NY  11030. 


20,000  circulation  Florida  coastal  daily 
seeks  sports  night  wire  editor  with 
experience  with  VDTs,  layout  and 
sportswriting.  Must  be  industrious,  non 
smoker,  journalism  degree.  Send 
resume  and  salary  requirement  to  Box 
8158,  Editor  &  Publisher. 


GREAT  OPPORTUNHY  for  person  with 
both  sales  and  writing  skills  to  publish  a 
successful  30-year  oTd  NY  metropolitan 
weekly.  Smooth  production  set-up. 
(Retiring)  will  consider  small  investment 
partner  with  options.  No  brokers.  Box 
8142,  Editor  &  Publisher. 


■’HOW  TO  GET  HIRED  IN  JOURNAL- 
I  ISM”  For  information,  write:  Northwest 
I  Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503.  . 


Equal  Opportunity  Employer 


EDITORIAL  WRITER 
Politically  independent  metropolitan 
daily  in  Zone  2  seeks  editorial  writer  with 
strong  qualifications  and  a  mimimum  of 
5  years’  experience  in  newspaper  work. 
Experience  in  editorial  writing  desirable 
but  not  essential.  Excellent  salary  and 
benefits.  Send  resume  and  samples  Box  | 
8121,  Editor  &  Publisher.  I 


HEAD  LIBRARIAN  for  medium  size 
newspaper  in  lovely  northern  California. 
Fine  pay,  benefits  and  good  working  con¬ 
ditions.  Newspaper  experience.  Jim 
Hushaw,  Managing  Editor,  Stockton 
Record,  530  E.  Market  St.,  Stockton,  CA 
95202. 


HIGH  QUALITY  semi-weekly  in  Jackson 
Hole,  Wyoming  needs  hard  news  writer 
for  resort  newspaper.  Some  experience 
necessary.  Call  Rip  (307)  733-2430. 
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HELP  WANTED 


EDITORIAL 


ASSISTANTCITY  EDITOR  for  the  Savan¬ 
nah  Morning  News  in  historic  coastal 
Georgia  city.  Immediate  opening.  At 
least  two  years  desk  experience  desired 
with  experience  in  copy  editing,  layout 
and  supervising  a  staff  of  reporters.  Send 
resume  and  clips  to  City  Editor,  SAVAN¬ 
NAH  NEWS  PRESS,  PO  Box  1088, 
Savannah,  GA  31402. 

ENVIRONMENTAL 

Experienced  reporter  with  solid  writing, 
interviewing,  research  skills.  Environ¬ 
mental-health  background.  For  com- 
etitive  70,000  PM  near  major  city, 
one  5.  Box  8176,  Editor  &  Publisher. 


COPY  EDITOR 

Experienced  copy  editor-competent, 
quick  with  layout,  headwriting,  wire  han¬ 
dling.  For  competitive  70,000  PM  near 
major  city.  Zone  5.  Box  8177,  Editor  & 
Publisher. 


20,000  Circulation  Florida  coastal  daily 
seeks  sports  night  wire  editor 
experienced,  VDTs,  layout  and 
sportswriting.  Must  be  industrious,  non- 
smoker,  journalism  degree.  Send 
resume  and  salary  requirements  to  Box 
8158,  Editor  &  Publisher. 


COPY  EDITOR-The  Odessa  American 
has  an  immediate  opening  on  its  6- 
person  desk  for  a  skilled  copy  editor  with 
experience  in  graphics,  layout  and  color 
design.  Send  resume  to  the  Odessa 
American,  Charlotte  McCarroll,  Copy 
Desk  Chief,  PO  Box  2952,  Odessa  tx 

79760. _ 

EDITORIAL 

PAGE 

EDITOR 

We  are  looking  for  a  good  writer  with  wide 
interests  and  an  analytical  mind.  We 
need  a  man  or  woman  who  can  write 
bright,  forceful,  well-reasoned  editorials 
and  at  the  same  time  get  people  from  the 
community  to  write  about  their  views  on 
local  issues. 

This  is  the  No.  1  spot  on  a  two-person 
operation  handling  the  editorial  page  for 
our  six-day,  58,000-circulation  news¬ 
paper  located  35  miles  from  New  York 
City.  The  right  person  will  be  someone 
with  at  least  several  years  of  newspaper 
experience  and  a  background  in  news 
reporting  and  editing  as  well  as  editorial 
writing. 

If  you  are  interested,  please  send  a 
resume  and  samples  of  your  recent 
editorials  and  editorial  pages.  In  a  letter 
tell  us  your  salary  expectations  and  your 
ideas  about  how  to  put  together  an  out¬ 
standing  editorial  page.  Send  to  Charles 
Nutt,  Executive  Editor,  The  Courier- 
News,  PO  Box  6600,  Bridgewater,  NJ 
08807.  A  member  of  the  Gannett  group 
and  an  equal  opportunity  employer. 


EDITOR 

Top  career  opportunity  in  a  major 

publishing  company  is  available  as  edi¬ 

tor  of  Federal  Times,  independent  week¬ 
ly  for  those  in  public  service.  Send 
resume  with  details  of  background  in 
print  journalism  and  knowledge  of  feder¬ 
al  bureaucracy,  along  with  covering  let¬ 
ter  with  salary  requirements  to  Human 
Resources  Dept.,  Editor  Position,  The 
Times  Journal  Company,  Springfield,  VA 
22159.  EOE. 


KIPLINGER  FELLOWSHIPS  IN 
PUBLIC  AFFAIRS  F  '’ORTING 
Journalists  with  two  or  more  years' 
experience  are  invited  to  apply  to  the 
Kiplinger  Graduate  Program  in  Public 
Affairs  Reporting  at  the  Ohio  State  Uni¬ 
versity.  Yearlong  program,  beginning 
Sept.  25,  1985,  leads  to  a  master's 
degree  in  journalism.  The  ten  Fellows 
appointed  receive  free  tuition  and 
monthly  stipends.  Selection  is  competi¬ 
tive.  Write  to:  John  Wicklein,  Kiplinger 
Professor,  School  of  Journalism,  OSU 
242  Wesy  18th  Ave  Columbus  OH 


HELP  WANTED 


EDITORIAL 


CITY  EDITOR 

An  unusual  opportunity  on  a  growing, 
120,000  daily  in  a  booming  area  of 
Southern  California.  Send  detailed 
resume  with  references  to  Editor,  The 
Press  Enterprise,  Box  792,  Riverside, 
CA  92502. 


Copy  editor  with  strong  layout  and  word 
skill  sought  for  30,000  PM  daily.  Must 
be  productive  under  deadline  pressure. 
Send  resume  and  design  samples  to  Lin¬ 
da  Tufano,  PO  Box  768  St  Cloud,  MN 
56302. 


COPY  EDITOR  for  mid-size  east  Texas 
daily.  Prefer  experience,  but  will  consid¬ 
er  sharp  beginner.  Send  resume,  work 
sample  and  references  to  Box  8168, 

Editor  &  Publisher. _ 

COPY  EDITOR  -  Solid  grammatical, 
headline  writing,  and  layout  skills. 
55,000  PM  daily.  Send  resme  and 
examples  of  work  to  Saul  Shapiro,  Exec¬ 
utive  Editor,  Waterloo  Courier,  PO  Box 
540,  Waterloo,  lA  50704. 


LIFESTYLE/FAMILY  EDITOR:  Morning 
Herald,  Hagerstown  Maryland, 
experienced  preferred  salary  com¬ 
mensurate  with  experience.  Send 
resume  salary  requirements  to  Personnel 
Dept.,  Herald  Mail  Compnay,  PO  Box 
439,  Hagerstown,  MD  21740. 


MEDICAL  SCIENCE  REPORTER  for  ma 
jor  metro.  Must  be  able  to  handle  in- 
depth  assignments  and  stay  on  top  of 
daily  beat  coverage.  Zone  5.  Box  8128, 

Editor  &  Publisher. _ 

MEDICAL  WRITER 

The  Orange  County  Register  is  looking 
for  the  right  person  to  cover  medical  sci¬ 
ence,  technology  and  health  care 
delivery  in  Orange  County,  a  metropoli¬ 
tan  area  of  more  than  2  million  people. 
We  want  an  accomplished  reporter  and 
writer  with  a  keen  understanding  of  how 
readers  are  affected  by  developments  in 
these  rapidly  changing  fields.  Salary 
negotiable.  Please  submit  resume  and 
writing  samples  to: 

Gary  R.  Lycan 
AM  E/Operations 
The  Register 
625  N  Grand  Ave 
Santa  Ana,  CA  92701 


MANAGING  EDITOR  for  ABC  suburban 
6  day  daily.  Zone  6.  Want  experienced, 
full  charge  person  with  ability  to  direct, 
motivate.  $22.5— $25M.  Tell  it  all  to 
Box  8146,  Editor  &  Publisher. 


MANAGING  EDITOR  needed  for  the  Dai¬ 
ly  Wold  in  Helena,  Arkansas  experience 
required  to  run  six  day  per  week  daily 
with  staff  of  four.  Award  winning  ways 
expected  to  continue.  Send  resume  and 

salary  requirements  to  Tommy  Wilson, 

General  Manager,PO  Box  340,  Helena, 
AR  72342. 


NEWS  EDITOR 

The  Virginian  Pilot,  a  140,000  plus  AM 
weekday  metro  with  225,000  circula¬ 
tion  on  weekends,  is  looking  for  an  editor 
to  oversee  the  content,  appearance  and 
production  of  the  main  news  section. 
We  need  a  tireless  leader  who  can  moti¬ 
vate  a  staff,  exercise  mature  judgment, 
roduce  attractive  display  pages,  and 
ring  it  all  together  on  deadline.  Don't 
apply  unless  you  can  document  a  record 
of  growth  and  management  success  on  a 
progressive  daily. 

Clips,  resume,  references  and  salary  re¬ 
quirements  too  should  be  forwarded  to 
Dave  Addis,  Night  Managing  Editor,  The 
Virginian  Pilot,  150  West  Brambleton 
Ave  Norfolk,  VA  23510. 


NEWS  EDITOR,  some  editing,  some 
reporting.  CounW  seat  weekly.  Salary 
open.  Contact  Paul  Barger,  Tribune- 
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News,  Box  L,  Holbrook  AZ  86025  (602) 
524-6203. 


HELP  WANTED 


EDITORIAL 


REPORTER 

A  monthly  business  magazine  seeks  a 
reporter  with  strong  writing  skills  who 
can  cover  complex  business  stories  and 
write  an  occasional  feature  with  flair. 
Also  should  be  able  to  carry  a  camera. 
Please  submit  samples  of  written  work. 
Do  not  include  more  than  one  lifestyle 
piece.  Opening  is  for  third  person  on 
three-person  staff.  Do  not  call.  Send  cor¬ 
respondence  to  Editor,  Business  NH, 
17/  East  Industrial  Drive,  Manchester, 
NJ  03103. 


HELP  WANTED 


EDITORIAL 


REGIONAL  DESK  for  Syracuse  News¬ 
papers  seeks  qualified  candidates  for  fu¬ 
ture  reporting  and  editing  positions. 
Reporters  must  be  experienced  self¬ 
starters  who  want  the  all-around  chal¬ 
lenge  of  writing  news  and  feature  stories 
from  one  of  our  Central  New  York 
bureaus.  Editors  must  be  neat  with  copy, 
sharp  with  layouts  and  headlines,  and 
able  to  coordinate  bureau  assignments 
from  our  Syracuse  desk.  Send  resume, 
samples  to  Mark  Libbon,  Regional  Edi¬ 
tor,  Syracuse  Newspapers,  Box  4915, 
Syracuse.  NY  13221. 


TEXAS  GULF  COAST  DAILY  needs  repor¬ 
ter.  Prefer  I  year  experience.  But  will 
consider  sharp  beginner.  Clips,  resume 
and  references  to  Managing  Editor,  Port 
Arthur  News,  PO  Box  789,  Port  Arthur. 
TX  77640. 

TEXAS  PRESS  ASSOCIATION  '84 
sweepstakes  winning  semi-weekly  on 
Texas  gulf  coast  looking  for  top  notch 
reporter.  Saiary/benefitswell  above  aver¬ 
age.  Position  open  immediately.  Call 
Christopher  Barbee  at  (409)543-3363 
and  send  resume  and  clips  to  same  at  PO 
Box  1180,  El  Campo,  TX  77437.  Non- 
smoker  preferred. 


EDITOR/WRITER  for  large  successful 
L.I.,  N.Y.  weekly.  Experienced  pro¬ 
fessional  only.  Take  charge  person,  su¬ 
pervise  other  writers,  maxe-up.  Career 
opportunity.  Send  resume  and  copies  of 
writing  samples  to  Box  8191,  Editor  & 
Publisher. 


CITY  EDITOR  sought  for  13, (MX)  central 
New  York  daily.  Looking  for  an  energetic 
individual  with  solid  reporting  and  edit¬ 
ing  background  to  share  responsibility 
for  providing  leadership  and  direction  for 
newsroom  staff  of  13.  Experience  in 
copy  editing,  layout  and  working  with 
reporters  necessary.  Appiy  to  Managing 
Editor,  Cortland  Standard,  110,  Main 
Street,  Cortland,  NY  13045. 


EDITORIAL  PAGE  EDITOR  i 
Creative  thinker  and  writer  who  believes  I 
in  well-reasoned  opinion  and  forceful 
editorials  to  supervise  editorial  pages  for 
Zone  8  morning  metro.  Send  work  his- 
tory,  salary  requirements  and  writing  | 
samples  to  Box  8089,  Editor  &  Pub¬ 
lisher. 


BUSINESS  REPORTER-We're  looking 
for  some  one  skilled  in  walking  the  line 
between  labor  and  management,  while 
providing  the  inside  story  on  local  busi¬ 
ness  developments.  We're  a  55, (MX)  PM 
daily.  Send  resume  to  Saul  Shapiro. 
Executive  Editor,  Waterloo  Courier,  PO 
Box  540,  Waterloo.  lA  50704. 

SEVEN  DAY  MORNING  PAPER  in  Flor- 
ida  with  20,000  circulation  seeks 
experienced  industrious  night  wire  edi¬ 
tor,  non  smoker.  Send  resume  and  salary 
r^uirement  to  Box  8157,  Editor  &  Pub¬ 
lisher. 


THE  FOOD  AND  AGRICULTURE 
ORGANIZATION 
OF  THE  UNITED  NATIONS 
invites  appiication  for  the  post  of 

INFORMATION  OFFICER 
at  its  headquarters  in  Rome 

Duties:  Write  press  reieases  and  newsfeatures  on 
the  worid  food  situation  and  other  issues  of 
interest  to  the  organizaion.  Edit  Engiish-ianguage 
copy.  Draft  speeches  and  interviews.  Respond  to 
queiries  from  media  representatives  and  deveiop 
good  working  reiations  with  reporters  and  editors. 
Attend  and  cover  FAO  meetings  in  Rome  and  out¬ 
side. 

Essentiai  quaiifications  and  experience:  Univer¬ 
sity  degree  in  Journaiism  or  reiated  fieids.  Five 
years’  professionai  experience  as  journaiist,  edi¬ 
tor  or  deveiopment  writer.  Extensive  knowiedge  of 
Engiish  and  iimited  knowiedge  of  French  or  Span¬ 
ish.  Abiiity  to  express  cieariy  issues  in  a  variety  of 
subjects  and  address  both  speciaiized  and  non- 
speciaiized  audiences.  Abiiity  to  work  in  harmony 
with  peopie  of  different  nationai  and  cuiturai  back¬ 
grounds. 

Appiications  shouid  be  requested  (in  aii  cases 
quote  VAcancy  Announcement  No.  876-GII)  Cen- 
trai  Recruitment,  Personnei  Division,  FAO,  Via 
deiie  Terme  di  Caracaiia,  00100-Rome,  Itaiy. 
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_ HELP  WANTED 

_ EDITORIAL _ 

THE  BILLINGS  GAZETTE.  Montana’s 
largest  and  most  influential  newspaper 
is  looking  for  a  city  government  reporter. 
Candidate  should  have  a  minimum  of  2 
years  reporting  experience  and  be  famil¬ 
iar  with  the  workings  of  the  local  govern¬ 
ment.  We  like  ambitious  writers  willing 
to  dig  for  the  news  and  capable  of  report¬ 
ing  on  city  hall  in  terms  that  are  relevant 
to  the  average  reader.  If  interested 
please  send  letter  of  application,  com¬ 
plete  resume,  non  returnable  tear 
sheets,  list  of  references  and  salary  his¬ 
tory  to  The  Billings  Gazette,  PO  Box 
2507,  Billings  MT  59103.  Application 
deadline  Wednesday  November  21. 
Equal  Opportunity  Employer.  M/F. 


SENIOR  WRITING  (Washington.  DC) 
position  requires  proven  record  of  writing 
skills  and  broad  range  of  allied 
experience,  as  well  as  excellent  contact 
with  Washington  based  media.  Top  con¬ 
sideration  will  be  given  to  qualified 
candidate  with  Vietnam  era  military  | 
experience.  Knowledge  of  veterans' 
affairs  helpful.  Send  complete  resume, 
copies  of  writing  samples  and  salary  re¬ 
quirements  to:  Assistant  Director  of 
Communications,  Disabled  American 
Veterans,  PO  Box  14301,  Cincinnati, 
OH  45214.  No  phone  calls  please. 

TALENTED  SPORTSWRITER  with 
organization  abilities  who  likes  to  work 
with  the  sports  community  sought  for 
rapidly  growing  daily  in  college  town  near 
New  Orleans.  Call  Managing  Editor, 
Dennis  Gruse  at  (504)  345-2333  or 
write  Daily  Star,  PO  Box  1149,  Ham¬ 
mond,  LA  70404.  Include  clips. 

STAFF 

BUSINESS 

WRITER 

A  leading  international  consulting  firm 
seeks  a  Staff  Business  Writer  for  the 
AAarketing  Resources  Group,  located 
in  NYC.  The  position  requires 
experience  in  o  business  environment 
with  newspaper  or  business  journal 
background  desirable. 

Primary  responsibilities  will  include 
writing  promotional  brochures  and 
corporate  newsletters  for  external  dis¬ 
tribution  to  management  audience.  In 
addition,  you  will  be  writing  and  edit¬ 
ing  white  papers  and  performing 
other  editorial  functions. 

The  successful  candidate  will  be  o 
strong  grammarian  and  have 
excellent  interviewing  skills  as  well  as 
the  ability  to  interpret  statistical  mate¬ 
rial  and  write  polisfted  copy  to  meet 
stringent  deadlines. 

This  position  offers  personal  and 
career  development  potential,  as  well 
as  comprehensive  compensation  and 
benefits  program.  Applicants  are  re¬ 
quested  to  send  resume  and  cover  let¬ 
ter  with  salary  history,  in  strict  confi¬ 
dence,  to;  AAanoger,  Corporote  Staff¬ 
ing.  (We  will  respond  to  all  resumes 
that  meet  our  requirements.) 

TOWERS,  PERRIN 
FORSTER  &  CROSBY 

6(X)  Third  Avenue 
New  York,  NY  10016 
An  Equal  Opportunity 
Employer  AA/F 


HELP  WANTED 


_ EDITORIAL _ 

THE  AMERICAN  UNIVERSITY  School  of 
Communication  in  Washington  D.C. 
seeks  graduate  assistants  with  full  time 
journalistic  experience  to  assist  in  teach¬ 
ing  and  professional  duties  while  earning 
a  masters  degree  in  its  program  in  jour¬ 
nalism  and  public  affairs.  This  is  a  one 
year,  full  time  program.  Includes 
internship.  For  more  information,  write 
Graduate  Admissions  Committee, 
School  of  Communicaton,  The  American 
University,  4400  Massachusetts  Ave¬ 
nue.  NW,  Washington,  DC  20016.  An 
Equal  Opportunity/Affirmative  Action 
Employer. 


RESPECTED  Zone  2  weekly  seeks  repor¬ 
ter  for  hard  news  and  bright  features. 
Box  8162,  Editor  &  Pubii^er. 


WANTED  an  astute  copy  editor  to  work 
slot  on  award  winning  38,000  circula¬ 
tion  PM.  Experience  helpful,  but  not 
necessary.  Fully  electronic.  Send 
resume  to  Judith  Wylie,  The  Jackson 
Sun,  PO  Box  1059,  Jackson,  TN  38302. 


WIRE  EDITOR  Zone  4  daily  immediate 
opening.  Must  be  strong  in  layout,  nead 
writing,  copy  editing.  VDT  experience  a 
must,  good  benefits  and  competitive  sal¬ 
ary.  Send  resume  and  salary  require¬ 
ments  to  Box  8070,  Editor  &  Publisher. 


ZONE  6  suburban  daily  needs  reporter 
who  can  also  work  a  darkroom.  Salary 
based  on  experience.  Box  8125,  Editor 
&  Publisher. 


UBRARY 


LIBRARIAN 

Growing  California  daily  is  seeking  an 
experienced  newspaper  librarian  to 
implement  an  electronic  library  system, 
and  supervise  a  small  library  staff.  The 
ideal  candidate  should  be  someone  who 
believes  that  a  news  library  is  more  than 
a  room  full  of  clips  and  photos,  and  can 
design  a  dynamic  data  base  to  meet  the 
needs  of  our  editorial  staff.  Daily  news¬ 
paper  experience  is  required.  Degree  in 
related  fields  and  knowledge  of  electron¬ 
ic  retreival  systems  preferred.  Please 
send  resume  with  salary  requirements  to 
Box  8185,  Editor  &  Publisher. 


MAJOR  MORNING  &  AFTERNOON  pub¬ 
lications  are  looking  for  a  newspaper 
librarian  to  take  us  into  the  electronic 
era.  We  need  a  skilled  supervisor  with 
some  experience  in  an  electronic 
information  system.  We  are  in  a  fast 
growing  sunbelt  market.  Send  letter  and 
resume  to  Box  8012,  Editor  &  Publisher. 


MAILROOM  FOREMAN 
Night  shift  for  AM  newspaper. 
Immediate  full-time  position  available 
for  qualified  person.  Responsibilities 
will  include:  Mechanical  techniques, 
knowledge  of  Kansa  320  or  480 
inserting  machine,  administrative  skills 
with  the  capability  to  perform  and  direct 
varied  duties  within  a  deadline.  Salary 
competitive  with  excellent  benefit  pack¬ 
age.  Send  resume  of  past  5  years 
experience  and  salary  requirements  to 
Box  263,  c/o  Antelope  Valley  Press,  PO 
Box  880  Palmdale  (;A  93550. 


MAILROOM  MANAGER 
Zone  4  daily  seeks  aggressive  individual 
with  excellent  communication  and  su¬ 
pervisory  training  skills  for  this  top  mail- 
room  position.  Accountng  abilities  a 
must.  This  seven  day  operation  requires 
solid  knowledge  of  Harris  72-P  and  48- 
P,  Signode  tyers  and  Sta-Hi  stackers. 
The  person  we  are  seeking  must  be  self¬ 
starter,  leader,  flexible  to  work  the  hours 
needed.  Previous  experience  with  mail- 
room  design  a  plus.  Excellent  benefit 
package  and  salary  including  perform¬ 
ance  bonus  Send  resume  detailing 
experience  and  salary  history  to  Box 
8194,  Editor  &  Publisher. 


HELP  WANTED 


MAILROOM 


MAILROOM  MANAGER  Department 
head  status.  $300  per  week  plus 
incentive  bonus.  Newspaper  operation 
plus  largest  shopper  distribution  pro¬ 
gram  in  our  state.  Zone  3.  We  need  an 
individual  who  can  run  our  mailroom  like 
a  top  during  peak  period.  Latest  equip¬ 
ment  available  including  completely 
computerized  mailing  system.  Solid 
opportunity  for  growth  with  our  com- 1 
pany.  Phone  Joe  Craig  (304)  265-3333.  1 


MAILROOM  FIELD  SERVICE 
Graphic  Management  Associates  Inc., 
has  immediate  opening  for  a  qualified 
field  senrice  representative  responsible 
for  installation  of  mailroom  systems  and 
training  of  personnel.  Growth  opportuni- 
tiesand  excellent  benefits.  Send  resume 
to  Graphic  Management  Associates  Inc. , 
11  Main  Street,  South  boro,  MA01772. 


MARKETING  RESEARCH 


SENIOR  INTERNAL  AUDITOR 
Position  available  on  corporate  internal 
audit  staff  of  upstate  New  York-based 
communications  firm  located  in  the 
heart  of  the  Finger  Lakes  region.  Publicly 
held  company  has  television,  radio  and 
newspaper  operation  in  eighteen  states. 
Four  year  accounting  degree  and  2-4 
years  auditing  experience  required.  CPA 
a  plus.  Please  send  resume  and  salary 
history  to  Internal  Audit  Manager,  Park 
Communications  Inc,  PO  Box  550,  Itha¬ 
ca,  NY  14851. 


PRESSROOM 


ASSISTANT  PRESSROOM 
FOREMAN 

The  Seattle  Times  a  quality  metro  paper 
in  the  Northwest,  Is  lookii^  for  an  Assis¬ 
tant  Pressroom  Foreman.  This  individual 
will  be  familiar  with  letterpress  and 
offset,  have  2-3  years  of  successful 
supervision  and  the  capability  to  handle 
attendant  administrative  duties.  Quality 
conscientiousness  is  a  must.  Team 
building  and  the  ability  to  work  and  com¬ 
municate  with  other  areas  of  production 
and  other  departments  also  required. 

Excellent  benefits,  salary  depending  on 
experience.  Send  resue  to  R.(J.  FolTett, 
The  Seattle  Times,  PO  Box  70,  Seattle, 
WA  98111.  M/F/H.  An  Equal  Opportu¬ 
nity  Employer. 


MANAGER  PRINTING  AND  PRE¬ 
PRESS.  Exciting  Opportunity.  We  are 
looking  for  a  hands-on  leader  to  direct 
our  Web  pressroom,  paste-up  and  com¬ 
position  area,  camera  and  stripping/ 
plate  department.  We  are  a  young,  rapid¬ 
ly  growing,  dynamic  divison  of  Harte- 
Hanks  Communications  and  the  right 
person  will  be  provided  with  a  bright  fu¬ 
ture  and  a  working  environment  which 
fosters  growth  and  development  of  its 
team  members.  Responsibilities  include 
scheduling,  budgeting,  hiring,  training, 
quality  and  inventory  control  for  a  year- 
round  24  hour  a  day  operation.  This  is  a 
challenging  position  which  reuqires 
working  knowledge  of  the  entire  produc¬ 
tion  cycle  gained  through  successful 
experience.  Applicant  must  have 
demonstrated  an  ability  to  deal  with  peo¬ 
ple  in  an  effective  and  dignified  manner. 
We  offer  a  general  MBO  plan,  medical 
benefits,  life  insurance  and  a  salary 
based  on  your  experience.  Send  resume 
and  cover  letter,  including  your  growth 
and  compensation  history  to  Box  8169, 
Editor  &  Publisher.  We  are  located  in  the 
Southwest/N. Mexico  area. 

SECOND  SHIFT  foreman  needed  For 
expanding  Charlotte,  North  Carolina 
printing  company.  Experience  on  Goss 
Community  essential.  Excellent  salary 
and  benefits.  Call  Ed  Haggy  (704)  597- 
9770. 


HELP  WANTED 


PRESSROOM 


QUALIFIED  GOSS  COMMUNITY  PRE¬ 
SSMAN  needed  in  Juno,  Alaska’scapital 
city.  Responsible  for  4-unit  press  with 
future  expansion  to  7-units  with  ROP 
color  deck.  Afternoon  paper,  currently  5 
days  a  week.  Rapidly  growing  newspaper 
in  beautiful  setting.  Hunting,  fishing, 
skiing  and  other  outdoor  activities 
abound.  For  more  information  send 
resume  or  call:  The  Juno  Empire,  235 
2nd  St.,  Juno,  AK  99801.  (907)  586- 
3740.  Attn:  Thomas  Blumenshine.  Pro- 

_ PRODUCTION 


ASST.  TO  THE  PRODUCTION 
DIRECTOR/ 

QUALITY  ASSURANCE  MANAGER 

The  Seattle  Times,  a  Pacific  Northwest 
metro  is  looking  for  an  individual  to 
develop  and  manage  a  complete  quality 
assurance  program  as  well  as  assist  in 
the  managing  of  our  Production 
Department.  This  individual  will: 

Possess  a  BA/BS  in  a  technical  area 
with  management  concentration  or 
have  proven  equivalent  experience. 

Possess  experience  in  the  organiza¬ 
tional  crossover  and  cooperation  re¬ 
quired  to  effectively  develop  a  quality 
assurance  program. 

Be  an  effective  communicator,  both 
orally  and  in  writing. 

Be  able  to  work  in  establishing  both 
short  and  long  range  plans. 

This  position  will  provide  a  significant 
growth  opportunity,  excellent  benefits, 
and  salary  commensurate  with 
experience.  Please  send  resume  and  sal¬ 
ary  history  to  R.C.  Follett,  The  Seattle 
Times,  PCJ  Box  70,  Seattle,  WA  98111. 
M/F/H  An  Equal  Opportunity  E,ployer. 


COMPOSING  ROOM  SUPERVISOR  for  4 
Zone  6,  suburban  papers  including  1 
daily.  Salary  based  on  experience.  Box 
8124,  Editor  &  Publisher. 


PRODUCTION  MANAGER-6  dav  PM 
paper  in  southwest  Colorado.  8,000  plus 
circulation.  Must  have  hands-on  working 
knowledge  of  Mergenthaler  Linotron 
202  typesetters  and  computerized  front- 
end  system.  Demonstrated  ability  to 
administrate,  lead,  train  and  direct  staff. 
The  ability  to  set  schedules  and  meet 
deadlines,  work  well  with  people  with 
communicating  skills  above  average. 
Mail  salary  history  and  requirements 
with  resume  to  Lloyd  Gladson,  Durango 
Herald,  PO  Drawer  A  Durango  CO 
81301. 


PRODUCTION  MANAGER 
Major  metropolitan  paper  is  seeking  an 
experienced  production  manager  to 
manage  the  production  departments 
including,  prepress,  pressroom  and  pro¬ 
duction  mailroom.  The  successful 
candidate  will  have  production  manage¬ 
ment  experience  with  a  daily  newspaper. 
College  degree  in  engineering,  business, 
or  production  mangement  is  preferred. 
Excellent  salary  and  benefit  package. 
Send  resume  to  The  Sacramento  Bee, 
Personnel  Department,  PO  Box  15779, 
Sacramento,  CA  95852.  An  Equal 
Opportunity  Emioyer. 


PRESS  FOREMAN 

A  Zone  5,  55,000  AM  daily  and  Sunday 
paper  seeks  a  night  press  foreman 
experienced  in  training  and  motivating 
employees.  Will  supervise  camera, 
platemaking,  and  pressroom  production 
and  work  with  spot  and  process  color. 
Press  is  7  */4  units  of  Hoe  Colormatic 
letterpress  with  anilox  inking  system. 
Minimum  of  5  years  experience. 
Excellent  salary  and  benefit  package. 
Send  resume  and  salary  requirements  in 
confidence  to  Box  8195,  Editor  &  Pub¬ 
lisher. 
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HELP  WANTED 

POSITIONS  WANTED 

PRODUCTION 

CIRCULATION 

PRODUCTION  MANAGER  we  need  a 
person  who  has  tehnical  know-how 
including  hands-on  nnaintenance  of 
computerized  typesetting  systems  and 
darkroom.  Composing  room  cost 
estimates  a  plus.  Unionized  atmos¬ 
phere.  North  New  Jersey  Zone  2. 
Resume  and  salary  requirements  to  Box 
8122,  Editor  &  Publisher. 

CIRCULATION  MANAGER, 
experienced,  positive,  confident,  crea¬ 
tive,  hard-working,  hard-playing  Team 
Captain  motivated  towards  your  team's 
success.  "1  am  the  guy  who  wants  the 
ball  when  the  game  is  on  the  line."  Box 
8179,  Editor  &  Publisher. 

DISTRICT  MANAGER  with  8  years 
experience  seeks  circulation  position  in 
Greater  Boston  area.  Box  G-14,  Wake¬ 
field  MA  01880. 

SALES 

EXPERIENCED  SALES  PEOPLE:  Com¬ 
plete  computer  system,  home  delivery 
management  and  billing  for  the  news¬ 
paper  industry  in  the  Northeast  region  of 
the  U.S.  Salary,  commision  and 
benefits:  Send  resume  to  B.Tree  Sys¬ 
tems,  PO  Box  97,  Bartonsville  PA 
18321. 

SUCCESSFUL  circulation  and  market¬ 
ing  manager  seeks  a  responsible  man¬ 
agement  position.  1  seek  a  position  with 
a  career  oriented  company  with  an 
opportunity  for  growth  within  the  com¬ 
pany.  1  am  experienced  in  all  sizes  of 
newspapers  and  shoppers.  Will  relocate 

Newspaper  Jobs 
for 

Newspaper  People 

any  Zone  if  opportunity  is  there.  Wayne 
Key  (517)  772-6389. 

YOUNG  (36)  marketing  oriented  circula¬ 
tion  professional  seeks  challenging  man¬ 
agement  position  on  progressive  daily  or 
weekly.  Extensive  (20  years)  circulation 
background,  mailroom  to  depatment 
head.  Zone  6, 8.  9  preferred  others  con¬ 
sidered.  John  Grimaldi  (503)  646- 
6038. 

FASTEST  GROWING  DAILY  in  Florida, 
in  one  of  the  fastest  growing  communit¬ 
ies  in  Florida  is  seeking  an  experienced 
salesperson  with  ad  layout  ability  who  is 
motivated  and  willing  to  service 
established  accounts  and  develop  new 
accounts.  Excellent  company  benefits. 
Salary  commensurate  with  ability.  Send 
resume,  references  and  salary  require¬ 
ments  to  Sheila  Tuttle,  P.O.  Box  1268, 
Vero  Beach,  FL  32961-1268. 

EDITORIAL 

AWARD  WINNING  sports  writer  and  edi¬ 
tor,  six  years  experience  creating  award 
winning  section  for  small  Illinois  paper. 
Looking  for  sports  editor  spot  at  small 
paper  or  writing  spot  for  larger  publica¬ 
tion.  Energetic,  self-starter,  covered  pre¬ 
ps  to  pros.  Jeff  Kaley,  904  W.  Mefford, 
Robinson.  ILL  62454,  (618)  546- 
1347. 

TECHNICIAN 

ELECTRONIC  TECHNICIAN  for  Pacific 
Stars  and  Stripes,  a  U.S.  Forces  news¬ 
paper  located  in  Tokyo,  Japan,  to  provide 
maintenance  and  repair  services  for  a 
complex  computerized  pagination  and 
typesetting  system,  a  Pacific-wide  mili¬ 
tary  and  civilian  communications  system 
and  other  interrelated  electronic  sys¬ 
tems.  Applicants  must  have  had  at  least 
two  years  of  general  experience  and  4 
years  of  specialized  experience,  total  6 
years,  to  include  experience  in  the 
understanding  and  use  of  schematic 
diagrams  and  the  application  of 
electronic  formulas.  Basic  pay  $19,073 
a  year,  plus  a  housing  allowance  or  free 
bachelor's  quarters,  commissary  and  BX 
privileges,  and  other  benefits.  Send 
resume  to  reach  U.S.  Army  Civilian  Per¬ 
sonnel  Office.  Honshu,  Attn:  RP-NAF, 
APOSan  Francisco  96343,  no  later  than 
15  November  1984.  Applications  will 
not  be  accepted  after  this  date. 

SEASONED  REPORTER  with  four  years 
daily  experience,  top  clips  and  refer¬ 
ences  needs  to  relocated  in  or  near  San 
Francisco  Bay  Area.  Box  8144,  Editor  & 
Publisher. 

PRIZE-WINNING  feature  and  business 
writer  with  10  years  newspaper 
experience  seeks  writing^/editing 
position.  Zone  2, 3. 4.  Box  8153,  Editor 
&  Publisher. 

COPY  EDITING  job  on  mid-sized  daily, 
preferably  Zones  7,  8  or  9,  sought  by 
managing  editor  of  small  daily.  Box 
8101,  Editor  &  Publisher. 

DO-EVERYTHING  EDITOR  for  national 
sports  association  official  publication 
longs  to  return  to  the  world  of  real  report¬ 
ing.  Prefer  Zone  1.  Donald  McNamara, 
12  Railroad  Ave.,  Frenchtown,  NJ 
08825. 

POSITIONS 

WANTED 

EDITOR:  Fully  experienced,  late  50's. 
seeks  news  post  with  daily,  large  weekly. 
Daily  wire  sen/ice  background;  good  writ¬ 
er,  trainer.  Running  respected  Zone  3 
weekly,  particularly  interested  Zone  1, 
2,  but  anywhere  considered.  Box  8149, 
Editor  &  Publisher. 

ADMINISTRATIVE 

GENERAL  MANAGEMENT 

Young  newspaper  executive  interested  in 
the  General  Manager  or  Publisher's 
Position  on  a  small  daily  newspaper  or  a 
medium  size  weekly.  Skills  are  in  the 
area  of  marketing  a  daily  newspaper  with 
emphasis  on  people  management. 
Although  knowledgeable  in  all  areas  of 
newspaper  functions,  my  desire  is  to  be 
mentored  for  an  initial  period  of  time  in 
the  role  of  administrative  management. 
Career  credentials  and  achivement  of 
confidential  assigned  projects  are 
excellent.  Box8156,  Editor& Publisher. 

FIRST  CLASS  REPORTER,  28,  J-School 
grad,  5  years  experience  at  progressive 
Southwest  Business  and  legal  weekly 
seeks  daily  or  magazine  experience  in 
Zone  8  or  9.  Good  clips,  references. 
Eager  to  relocate.  Box  7967,  Editor  & 
Publisher. 

IN  3  YEARS  I'VE  DONE  IT  ALL— Find 
out  why  I'm  better  than  the  rest.  Hire  a 
winning  attitude.  News,  sports  awards. 
At  24,  1  need  a  new  challenge  in  either 
field  after  holding  key  post  on  small  met¬ 
ro.  Box  8150,  Editor  &  Publisher. 

10  YEARS  chief  operating  officer  of  sub¬ 
urban  weekly  groups,  '^Bottom  Line" 
responsibility,  strength  in  sales/ 
marketing.  Not  afraid  of  tough  competi¬ 
tion.  Innovative,  tenacious,  daring. 
Zones  1,  2,  3.  Box  8082,  Editor  &  Pub- 
liser. 

Looking  for  a  health  reporter  who  can 
turn  medical  jargon  into  readable  copy 
with  a  human  interest  touch?  Award- 
winner  with  social  service  &  GA  back¬ 
ground  seeks  move  to  larger  metro 
Clips,  references.  Box  8172,  Editor  & 
Publisher. 
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POSITIONS  WANTED 

POSITIONS  WANTED 

EDITORIAL 

EDITORIAL 

NATIONAL  AWARD  WINNER  seeks  job 
in  New  York  metro  area.  Excellent  writer, 
skilled  editor,  18  year  pro.  Former  man¬ 
aging  editor,  37,  has  both  daily,  weekly, 
metro  and  suburban  experience.  Gorki 
clips,  references  in  writing.  College 
graduate.  Major  international  public 
affairs  fellowship  winner.  PR,  magazine, 
trade  press  replies  welcome.  Box  8138, 
Editor  &  Publisher. 

REPORTER  for  top  daily  with  prior  edit¬ 
ing  experience  wants  to  help  run  vision¬ 
ary,  quality  daily.  Don't  respond  if  all  you 
want  is  a  caretaker.  Full  of  ideas  to  make 
your  paper  talked  about.  Prize  winning 
and  brofitable.  Any  Zone.  Reply  Box 
809/,  Editor  &  Publisher. 

Recent  grad  with  writing  passion  seeks 
magazine/newspaper  position.  Mod¬ 
erate-sized  daily  experience.  Versatile 
abilities.  Clips.  Scott  Brown  302  S  Main 
Mt.  Carroll  IL  61053.  (815)244-7692. 

NEED  AN  EXPERIENCED,  award¬ 
winning  sportswriter?  Look  no  further. 
Six  years  covering  preps  to  pros  for 
small,  medium  dailies.  Location  and 
size  not  as  important  as  quality.  Box 
8154,  Editor  &  Publisher. 

"YOUNG  WOMAN  wishing  to  follow  in 
the  footsteps  of  Agee,  Crowther  and  Kerr 
seeks  position  as  film/drama  critic.  Wit¬ 
ty,  intelligent  criticism.  Write  Box8141, 
Editor  &  Publisher." 

CRACKER  JACK  wife-husband  team 
with  12  years  experience  in  reporting, 
editingand  photography  on  metro  dailies 
wants  to  buy  into  and  run  small  daily  or 
weekly  newspaper.  Prefer  Southwest  or 
South.  Call  (214)  942-7997  or  write 
1038  Cedar  Hill  Avenue,  Dallas,  TX 
75208. 

FREELANCE 

WASHINGTON  CORRESPONDENT: 
Experienced  Washington  news  bureau 
editor  available  for  reporting  on  legisla¬ 
ture  and  association  happenings  on  part 
time  or  freelance  basis.  Fee  negotiable. 
Box  8167,  Editor  &  Publisher. 

SPORTS  WRITER,  7  years  experience, 
wants  back  in  game  after  being  in 
another  field.  Gary  Olinger,  20  Brook- 
wood  Lane,  Hickory,  NC  28601  (704) 
294-0309. 

PHOTOJOURNAUSM 

MILITARY  PHOTOGRAPHER/WRITER 
with  design  experience  seeks  position 
with  western  paper.  I'm  looking  for  hard 
work  and  a  chance  to  improve  my  skills. 
Experienced  in  b&w  and  color  photogra¬ 
phy  and  lab  work.  Paul  Gardner,  2164 
San  Antonio  Ave.,  Alameda,  CA  94501. 
(914)  437-3325. 

SPORTSWRITER,  with  hard  news  nose 
and  writing  flair  that  can  make  your 
coverage  shine  from  preps  to  pros,  is 
looking  for  move  to  new  challenge.  Will 
take  any  assignment  and  turn  to  gold. 
Box  8178,  Editor  &  Publisher. 

SPORTS  WRITER,  five  years  experience 
covering  prep  to  pros;  seeks  medium  to 
large  daily  in  Zones  1-6.  Box  8189,  Edi¬ 
tor  &  Publisher. 

PHOTOGRAPHER-looking  for  small 
newspaper  with  strong  photographic 
background.  1  have  newspaper  and 
magazine  editorial  experience.  Willing  to 
relocate  anywhere.  I'm  aggressive  and 
have  a  sensitive  eye.  You  can  count  on 
me.  Call  (302)  762-0598  or  write  to 
Michael  Allison,  1221  Lakewood  Drive, 
Wilmington  DE  19803. 

TOP  DAILY  REPORTER.  28.  tired  of  city 
life  wants  rural  bureau  post  for  first  class 
daily.  Ex-Foreign  staffer  works  well  solo. 

A  pro.  News  Features  Photos.  Reply  Box 
8120,Editor  &  Publisher. 

TRAVEL/FEATURES  WRITER— an 
industry  insider  with  5  years  on  the  other 
side  of  the  desk.  Completing  MA  in  Jour¬ 
nalism.  National  freelance  credentials 
plus  travel  guidebook.  Well-traveled  with 
unmatched  consumer  perspective.  1  can 
sort  out  fare  wars,  deregulation,  and 
computers  as  well  as  turn  out  stylish  des¬ 
tination  copy.  Photog.  Box  8152,  Editor 
&  Publisher. 

You  Can 

Bet  on 

E&P 

Classifieds 

PRODUCTION 

WORTH  WAITING  FOR-available  next 
spring.  Creative,  conscientious,  commu¬ 
nity  oriented.  22  years  as  reporter,  edi¬ 
tor,  J-school  prof.  Seeking  editorship  of 
lively  small-  to  medium-sized  paper  in 
Zone  3, 4  or  5.  Box  8181,  Editor  &  Pub¬ 
lisher. 

ENGLISH  PROFESSIONAL  ENGINEER 
seeks  employment  in  USA  in  project  or 
production  management.  Wide 
experience  in  newspaper  industry.  USA 
references.  Box  8184,  Editor  &  Pub¬ 
lisher 
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SHOP  TALK  AT  THIRTY 


About  “About” 


By  Tuck  Stadler 


The  New  York  Times  is  a  serious 
newspaper.  So  what’s  it  doing  with  a 
reporter  like  William  E.  Geist? 

In  fact,  Geist  got  the  coveted  job  of 
writing  the  About  New  York  column 
last  April.  And  his  boss,  metropolitan 
editor  Peter  Millones,  admits  Geist 
“doesn’t  know  New  York  that  well.” 

The  reporter  himself  recently  said, 
“I  may  not  be  here  much  longer.” 
Then  he  backtracked:  “Did  I  say 
that?”  Then  he  amplified  and  quali¬ 
fied.  The  Washington  Post  and  other 
papers  and  other  media  have  tried  to 
lure  him.  Geist,  among  several  other 
young  writers,  has  helped  make  the 
copydesk  less  rigid.  In  a  low-key  but 
involved  tone,  he  brings  out  what’s 
unique  to  New  York.  He  makes  the 
city  more  lovable  and  the  Times  more 
lovable. 

His  Feb.  28, 1984  story  on  a  Korean 
immigrant’s  effort  to  feed  the  wealthy 
began: 

Kyu-Sung  Choi  thinks  that  a  24- 
hour  delicatessen  selling  some  fruits, 
vegetables  and  other  foods  is  just 
what  Park  Avenue  needs.  He  has  not 
been  in  this  country  long. 

The  article  set  off  a  journalistic  flur¬ 
ry.  Television  joined  in.  Tabloid  read¬ 
ers  and  tv  viewers  generally  took 
Mr.  Choi’s  side.  Politicians 
representing  the  affluent  district  sup¬ 
ported  those  wanting  to  ban  the  deli. 
It  was  one  of  the  polarizing  stories  of 
the  year,  another  being  the  Geraldine 
Ferraro  nomination. 

It  all  started  with  an  article  by 
Geist,  who  had  not  been  in  the  New 
York  Times  country  long. 

He’d  arrived  three  years  earlier 
from  the  Chicago  Tribune’s  suburban 
side.  When  he  came,  says  editor  Mil¬ 
lones,  “Times  writers  couldn’t  have 
written  that  way  (with)  the  casual 
style,  new  humor,  breaking  new 
ground. ..as  Bill  has. ..and  I  allowed 
the  Times  to  move  that  way.” 

“God  knows  we  can  use  some 
humor  in  this  paper,’’  concedes 
Times  executive  A.M.  Rosenthal. 
Other  colleagues  praise  Geist’s  sharp 
eye,  great  ear  and  nice  way  with 
words  (“He  sees  what  might  seem 


Stadler  is  a  New  York-based  writer. 


About  New  York 

Be/Mmy  Is  Offend  Walking 


Wy  WILLIAM  E.  oEirr 


stale  to  ‘us  New  Yorkers’  giving  his 
work  a  freshness,”  notes  Millones), 
consistently  resulting  in  a  kind  of  new 
New  Journalism  now  in  evidence 
from  the  front  page  through  sports 
and  the  business  pages  of  the  Times. 

“Bill  has  a  special  gift  tor  humor,” 
comments  reporter  Glenn  Collins, 
himself  possessingalight  touch.“He’s 
gotta  be  a  great  reporter.  Works  hard 
^s  hell.  Makes  it  look  easy.”  Collins 
cited  a  column  that  appeared  a  few  hot 
days  earlier  on  New  York’s  outdoor 
cafes,  with  this  Geist  lead: 

This  was  not  Christine  Jerard’s 
idea  of  a  good  time.  ‘  ‘I’m  so  hot,  ’  ’  she 
whined,  perspiring  in  an  outdoor  cafe 
yesterday  as  the  temperature  rose 
into  the  ’90s.  “Let’s  go  inside  where 
it’s  air-conditioned."  Her  compan¬ 
ion,  John  Melsner,  did  not  speak,  but 
fixed  her  with  a  terrible  glare  that 
seemed  to  say  she  was  probably  Just 
perspiring  to  prove  her  point. 

Times  editors  have  praised  Geist 
for  his  leads,  but  he  says  he  puts  equal 
effort  into  closing  strong.  The  last  of 
the  17  paragraphs  of  his  sidewalk  cafe 
piece  last  June  9  went  like  this: 

Michelle  Mellinger  was  having  a 
cool  drink  at  Caffe  Primavera,  at 
Mulberry  and  Spring  streets,  which 
uses  a  popular  formation  of  two  rows 
of  tables  on  a  narrow  sidewalk,  with  a 
slit  of  daylight  down  the  middle  for 
pedestrians.  Miss  Mellinger  recalled 
dining  at  a  place  with  the  same  setup 
on  Columbus  Avenue  when  a  passer¬ 
by,  “a  wise  guy,"  strolled  past  and 
snatched  the  broccoli  from  her  plate. 
She  hates  broccoli  and  did  not  press 
charges. 


The  Washington  Post  liked  Geist’s 
About  New  York  columns  enough  to 
send  assistant  managing  editor  Larry 
Kramer  to  New  York  to  give  the 
reporter  lunch  and  propose  an 
“About  D.C.”-type  column.  A  few 
days  later,  Geist  gave  the  Post  his  fin¬ 
al  no.  He’s  also  received  blandish¬ 
ments  from  New  York  Magazine,  the 
New  Yorker,  Time  and  sit-com  movie 
producers  who  sometimes  think  a  col¬ 
umn  has  the  stuff  of  tube  titillation. 
When  the  Times  offered  him  work  on 
its  suburban  operation  in  1980,  the 
Tribune  relented  but  that  was  about 
seven  years  too  late.  And  it  was  off  to 
New  York,  again  on  a  suburban  beat 
for  the  Times. 

Mike  Royko  hasn’t  joined  in  the  ap¬ 
plause  yet,  however.  “Mr  Chicago” 
was  asked  to  assess  the  former  Trib 
guy’s  work  in  the  Times  in  a  tele¬ 
phone  conversation  last  June.  Royko 
professed  not  to  have  noticed. 
“But,”  the  interviewer  pressed, 
“he’s  done  about  20  columns  and 
everyone  at  the  Times  thinks  he’s  a 
terrific  young  writer.” 

“The  first  20  are  easy,”  growled 
Royko.  “It’s  the  next  5,(X)0  where 
you’re  really  tested.” 

Another  former  Trib  reporter  who 
followed  Bill  to  the  Times,  Samuel  G 
Freedman,  recalls  seeing  an  incident 
involving  the  two  columnists  toward 
the  end  of  an  abundantly  fed  and  wa¬ 
tered  film  party  at  a  Chicago  press 
club  in  early  1980.  Releasing  two 
svelte  groupies,  one  from  each  arm, 
Royko  playfully  took  Geist  by  the  col¬ 
lar  and  said,  with  mock  menace, 
“You  young  guys  are  trying  to  steal 
my  turf,”  which  had  a  prophetic 
irony,  Freedman  reflects. 

He  also  recalls  that  after  Geist  sent 
his  resume  and  sample  Trib  suburban 
columns  to  five  leading  dailies  and  got 
the  immediate  favorable  attention  of 
the  Times,  the  then  34-year-old  Geist 
had  sudden  feelings  of  not  wanting  to 
leave  his  native  area,  Evanston  home, 
Downstate  family. ‘“But  Bill,  this  is 
thef— -  Times!’  Some  of  us  tried  to 
shake  him  out  of  his  daze.  He  got 
counter-offers  from  the  Trib  —  stuff 
he’d  long  dreamed  of  having.  But  he 
turned  ‘em  down  and  we  said 
GREAT!” 

Geist  is  the  first  of  the  gifted 
sequence  of  About  New  York  writers 
to  hail  from  Champaign,  Illinois — the 
only  one  without  a  strong  New  York 
background.  The  column  began  as 
About  the  Fair  during  the  1939-40 
World’s  Fair,  written  by  Meyer 
Berger,  born  in  1899  on  the  Lower, 

(Continued  on  page  41) 
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SOLID  KNOWLEDGE  OF  THE  NEWSPAPER  BUSINESS  AND  THE  MARKETS  THESE 
PAPERS  SERVE. 

IT  IS  VjM  INFORMATION  ANSWERING  THE  NEEDS  OF  AD  AGENCIES  AND  PR 
PEOPLE  WORKING  IN  TANDEM  WITH  THE  NEWSPAPER  MEDIUM.  EACH  COM¬ 
PENDIUM  OFFERS  FAR-REACHING  INDUSTRY  READERSHIP  AND  CONSTANT. 
YEAR-LONG  VISIBILITY. 

EDITOR  &  PUBLISHER  IN  ALL,  m  EXCEPTIONAL  ANNUAL  ADVERTISING  OPPORTUNITIES  WORTH 
11  West  19th  Street  BUDGETING  FOR  NOW.  PLAN  YOUR  AD  APPROACH  AND  CALL  YOUR  NEAREST 

New  York,  NY  10011  E&P  SALES  REPRESENTATIVE  TODAY.  WE’LL  HELP  YOU  GET  YOUR  CAMPAIGN 

(212)  675-4300  UNDERWAY. 
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for  commentaty.  Rheta  writes  with  care  and  caring. 

Rheta  Grimsiey  Johnson  is  following  America's 
roads  with  her  tape  recorder  in  one  hand  and  a 
camera  in  the  other.  The  postcards  she  sends  us  are 
the  faces  and  voices  the  rest  of  us  miss.  In  addition 
to  running  in  The  Commercial  Appeal,  her  series 
is  being  made  available  to  clients  of  Scripps-Howard 
news  Service.  Share  her  with  your  readers  by 
calling  Irwin  Breslauer  of  United  Feature  Syndicate 
at  212-580-8559,  or  Brad  Bushell  at  1-800-221-4816 
(in  new  York,  212-557-2333). 


Rheta  Grimsiey  Johnson,  the  award-winning  human 
interest  writer  for  The  Commercial  Appeal, 
Memphis,  is  taking  her  show  on  the  road.  She's 
touring  America,  observing,  listening,  meeting 
people  — and  writing.  Rheta's  writing  has  a  special 
quality.  She  captures  what's  on  people's  minds 
and  what's  in  their  hearts. 

Rheta's  been  Scripps-tloward's  Writer  of  the  Year 
the  last  two  years.  She's  the  1983  winner  of  the 
Scripps-Howard  Foundation's  Ernie  Pyle  Memorial 
Award  as  well  as  ASHE's  Distinguished  Writing  Award 


